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ALAYBIBNATENUTAW

2.8 N1SgUlaunlein 518391 azN1SAMNLIUgUSIUTIUNNIANGIAY
WulUmUT T IAUNMIINIFEULTAT LAZUIENALNIANGIEBULSANT 1399 NANLNUIILAY

wiuUalunsiigulounheinseaududinfne

3.M8ngAILAL1NTEEHoY

3.1 nangas
3.1.1 MUIUNUEAATINLALIZLIAINTANY
Iuunheinsudenangnshivesndt 36 wiedn

3.1.2 lasea¥andngns

\neuat nangnslval nangasuTuse
N35ENIANWIBNTS W.A. 2548 W.A. 2555
aeu W.A. 2548
; 518015
7 WA N WA WA N LA WA N WA U
WUU n2 9 LUU N2 9 WUU n2
1| vwungdn bidesni 12 30-33 25 31 24 30
1.1 31Uy - - 16 16 12 12
1.2 3w n&en - - 9 15 12 18
2. | Anendnus 12 - 12 - 12 -
3. | msfnwdasy - 3-6 - 6 - 6
4. | sedmnvsrulidumingin - - 3 3 9 9
PIUMheNATI (MABANANERS) 36 36 37 37 36 36
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3.1.3 51839 lunuInfnge

3.1.3.1 NSUIANTIIANY WU N WUU N2

1. 914579991 anurulddasndn 24 %80R
1.1 Fy1U9AU U 12 Wenn
803510 PAANMNTTUNTVIDNTELIATUTNNT 3 (3-0-6)

Tourism and Hospitality Industry

803511  wgdnssuguslnalugpanvnssumsvieaiien 3 (2-2-5)
Consumer Behavior in Tourism Industry

803512 nMsdamm¥nensuyedlugnamnssunisiesiien 3 (3-0-6)
Human Resources Management in Tourism Industry

803513 nMsdanadanagniuesgsfanisvionile 3 (2-2-5)

Strategic Management of Tourism Business

1.2 3y uden Juaulidesndt 12 widefin
fananansodoneunnsgiranndiindaeld @aransadenanndulandunilmieriaosnauls)
nguivdrunsnaadmiunsvieailen
803520 msmmm%ﬂﬂaqwﬁ‘lﬁamiviauﬁm 3 (2-2-5)
Strategic Marketing for Tourism
803521  msasIAERemTIAUAiegavIneUaevaiaaiien 3 (2-2-5)
Tourist Destination Branding
803522  msdamisuarmsnaiedmiugsienisusyyn medminiienduseia 3 (2-2-5)
warinssAnIg
MICE Management and Marketing
803523 NAENEUINNTTUNITUINNT 3 (3-0-6)
Service Innovation Strategy
803524  uinnssunaswelulafasaumeiion1svioailen 3 (3-0-6)
Innovation and Information Technology for Tourism
803525  manaAasIAEieRTAuALianTviouilen 3 (3-0-6)

Brand Marketing for Tourism
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NFUIVIRIUNITINUNULAZATIANTEMTUNM SR LTI
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803530 nsnRLsazuleuIensianIsnsTioniietegnadii 3 (2-2-5)
Planning and Policy in Sustainable Tourism Management
803531 N13IANIINTLUIUNISUINIITINAYNG 3 (2-2-5)
Strategic Service Process Management
803532 MsdansuraIioudien 3 (3-0-6)
Tourist Destination Management
803533  msleTzinansEusudinias Taustsllugnamnssunsieien 3 (2-2-5)
Socio —Cultural Impact Analysis in Tourism Industry
803530  msdanslagumunisviesiiien 3 (3-0-6)
Tourism Supply Chain Management
803535  msdamsIngAlunisvieadien 3 (3-0-6)
Crisis Management in Tourism and Hospitality
803536 NSIANITAMUAINATUIANG 3 (3-0-6)
Service Quality Management
803537 N53ANITLAL N TINUNLEIS I ANAZAINGILNITUSANS 3 (3-0-6)
Hospitality Facilities Planning and Management
803538 NN ULAZNITIANITAINTTUNLAY 3 (3-0-6)
Events Planning and Management
803539 mﬁmmimsﬁaqLﬁsnl,%ﬁmuﬁsim,%ﬂuﬁmﬂ'ﬁ 3 (3-0-6)
Integrated Cultural Tourism Management
2.3MIUNUS uanlitdesndt 12 wiawhn
803590 WMINUS 1 wuu N2 3 gnn
Thesis 1,Type 2
803591 WMINUS 2 WUU N2 3 gnn
Thesis 2,Type 2
803592 WMINUS 3 WU N2 6 MR

Thesis 3,Type 2
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3.5189910Avu lddunuaenn AU 9 NUENA
803570 52 0eUITITNIFIAUAERS 3 (3-0-6)

Research Methodology in Social Sciences
803500 avinensuuAnlunviedien 3 (3-0-6)
Multidisciplinary Concepts in Tourism

803580 Fununn1ssansnnsvieaiien 1 1 (0-2-1)

Seminar in Tourism Management 1

803581 SunUnNsTRnIsNSYieaiien 2 1 (0-2-1)

Seminar in Tourism Management 2

803582 Sunun1seRnIssYieaiien 3 1 (0-2-1)

Seminar in Tourism Management 3

3.1.3.2 NSAUIANIIANYT WKL U

1. 9145797991 anurulddasndn 30 UYNA
1.1 Fy1U9AU U 12 WIeNn
803510 QMANMNTTUNITVIONTLILALUINIT 3 (3-0-6)

Tourism and Hospitality Industry

803511 anﬂ'ﬁiu{{ﬁiﬂﬂiuqmawuﬂiiumiﬁaaLﬁsn 3 (2-2-5)
Consumer Behavior in Tourism Industry

803512 mié’]’mms‘m%’wmﬂimwﬂuqmammiumiﬁaqLﬁm 3 (3-0-6)
Human Resources Management in Tourism Industry

803513 nMsdandanagnduesgsfanisvionilen 3 (2-2-5)

Strategic Management of Tourism Business
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auaulddasnin

A 2

18 wUYNA

Tananunsadenseuansedvannguividsielul @anaunsadenannngulangunivseisasnguls)

NENIIRIUNITNAINEMTUNITYIB ALY

803520

803521

803522

803523

803524

803525

msmmmL%ﬂﬂaqwﬁl,ﬁamiviml,ﬁm

Strategic Marketing for Tourism
miaiiﬁa%ﬂmi’]?{uﬁﬂLﬁaﬁmwmaﬂmamwiauﬁﬂ’;
Tourist Destination Branding
mMsdamsuagmInamdmiussianisUszy msdminfsnduneta
WAz UNIIANIS

MICE Management and Marketing
NAYNSUIANTIUNITUIANS

Service Innovation Strategy
uinnssunasmalulafansaunadfionsvoniion
Innovation and Information Technology for Tourism
MIRAIRETIRES IR AR eN1 SN

Brand Marketing for Tourism

NENIYIRTUNITINURULALNITIANITAMTUNI VI ALY

803530

803531

803532

803533

803534

803535

MMIMNRULarElauEMITANsnITeniisagnedady
Planning and Policy in Sustainable Tourism Management
N13IANIINTLUIUNITUINIITINAYNG

Strategic Service Process Management
Ms¥ansuraIioudien

Tourist Destination Management
ms"?Lﬂiwﬁwaﬂiwuﬁ’méﬁﬂuLLaz"’J’wuﬁiiﬂuqmamﬂsmmsviaﬂl,ﬁsn
Socio —Cultural Impact Analysis in Tourism Industry
msdansldgunumsvioailen

Tourism Supply Chain Management
nsdnnsingdlunisviesiien

Crisis Management in Tourism and Hospitality

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

3 (2-2-5)

3 (3-0-6)

3 (2-2-5)

3 (3-0-6)

3 (3-0-6)
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803536  N1FIANITAUAIMNAITUIANG
Service Quality Management

803537 N58ANITLAL N TINUNLAIS I ANAZAINGILUNITUSANS
Hospitality Facilities Planning and Management

803538 NI5INUHULALNITINNITNINTTUNLAY
Events Planning and Management

803539  msdnnismsvieadieandeinusssndysanms

Integrated Cultural Tourism Management

2. NSANWIAUAIIAILAULDY

803593  NISANWIAUAIINILAULDY 1
Independent Study 1

803594  NISANWIAUAIIAILAULDY 2
Independent Study 2

803595  NIANWIAUAIIAILAULDY 3

Independent Study 3

3.51¢39109AU lddunUlena

803570 521 0gUI NS IANAEnS

Research Methodology in Social Sciences
803500 aineInsLnAnlunewien

Multidisciplinary Concepts in Tourism
803580 Fununsdansnisviendien 1

Seminar in Tourism Management 1
803581 FunuIn1seanIsnIsvioniien 2

Seminar in Tourism Management 2
803582 Funwn1saanisnisvieniien 3

Seminar in Tourism Management 3

A 2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

nuaulddesndt 6 wdawna

U 1 BUI80R

U 2 NUIEDN

U 3 BUIENR

AU 9 NUIBNA

3 (3-0-6)

3 (3-0-6)

1(0-2-1)

1(0-2-1)

1(0-2-1)
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3.1.4 WNUN1SANEN
3.1.4.1 NIAIANISTANE WY N WUU N2
S
AANISANEIAU

803570 szlpUIIensdinuaans (Ysaulutduniaein) 3 (3-0-6)

Research Methodology in Social Sciences (Non-credit)
803500 avinensunAalunisieadien (adulitumiein) 3 (3-0-6)

Multidisciplinary Concepts in Tourism (Non-credit)
803510 QARMINTIUNTe LTI LAYANTUINS 3 (3-0-6)

Tourism and Hospitality Industry
803511 woFnssuiuslnalugaavnssumsviondien 3 (2-2-5)

Consumer Behavior in Tourism Industry

594 6 uwnn
FuUN
MANsAnyIUang
803512 N13IANININEINTUY WG IUNAIMNITUNTVIBAUTE? 3 (3-0-6)

Human Resources Management in Tourism Industry

803513 nMsdanadanagniuegsianIsviouilen 3 (2-2-5)
Strategic Management of Tourism Businesses

803590 NGNS 1 W N LUU N2 3 Muein
Thesis 1, Type A2

803580 Fuudunisianismsvieadien 1 (edulltuniein) 1(0-2-1)
Seminar in Tourism Management 1 (Non-credit)

594 9  iienA
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803XXX

803XXX

803591

803581

803XXX

803592

803582
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¥ ]

Fuln
NMANSANYIAY
Juden 1
Elective Course 1
den 2
Elective Course 2
uden 3
Elective Course 3
NGTNUS 2 WWU A LUU N2
Thesis 2, Type A2
Funudunssanisnmsvieadien 2 (Saduliduniiedin)
Seminar in Tourism Management 2 (Non—-Credit)
374
U
aansAnwUane
Juden 4
Elective Course 4
WNYINUS 3 WNU A LUU N2
Thesis 3, Type A2
Funudunsdanisnmsvieadien 3 (Sadulidunienin)
Seminar in Tourism Management 3 (Non—-Credit)

LY

A 2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 PUILAR

1(0-2-1)

12 %80

3 (3-0-6)

6 NUIBNN

1(0-2-1)

9 BUWNA
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803500

803510

803511

803512

803513

803580
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3.1.4.2 nIAlRAMSANE UKy 9 (ln1sdanisiseunisaauningaiou)

v 1

FuUUN
A1ANSANENAUY

szt lpuinidensdaneans (Jsaulddumiein)
Research Methodology in Social Sciences (Non-credit)
avinensunntunisieadien (adulitumiein)
Multidisciplinary Concepts in Tourism (Non-credit)
@qma’]ﬁﬂiiumiﬁ@\‘iLﬁﬁl’JLLazmiU%ﬂ’li
Tourism and Hospitality Industry
waAnssuguilaalugaamnssumsvieaiiien
Consumer Behavior in Tourism Industry
3733

S

aAnsAneUae

mMsdamminensuyedlugnamnssunsieiion
Human Resources Management in Tourism Industry
miﬁ"f@mil,%ﬂﬂaqwﬁﬁuaﬁqiﬁ%ﬂﬂiviaﬂlﬁm
Strategic Management of Tourism Business
Funudunisdanismsvieadien 1 (Sadulsituniein)
Seminar in Tourism Management 1 (Non-Credit)

)LV

A 2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (2-2-5)

Mi2enn

3 (3-0-6)

3 (2-2-5)

1(0-2-1)

6 Wuwnn



803XXX

803XXX

803XXX

803983
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7 1
MAnaTou
g uden 1
Elective Course 1
I UdeN 2
Elective Course 2
9 EeNn 3
Elective Course 3
NSANEBINILAULDY 1
Independent Study 1

374

A 2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

1 daenn

10 %UQ8nA



803XXX

803XXX

803984

803581

803XXX

803985

803582
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¥ ]

JUUN
= 1%
NIANITANWIAY

v naen 4

Elective Course 4

v aen 5

Elective Course 5

ANSANYINILAULDG 2

Independent Study 2

#UNUIAIUNIFIANITASNBNALT 2 (Teaulidumiienia)

Seminar in Tourism Management 2 (Non—-Credit)
333
S
aansAneUane

UGN 6
Elective Course 6
ASANEIRILAULDY 3
Independent Study 3
Funudunisdanisnsvieadien 3 (Saduliituniein)
Seminar in Tourism Management 3 (Non-Credit)

33U

A 2

3 (3-0-6)

3 (3-0-6)

2 MUIBNR

1(0-2-1)

8 wuUwWNA

3 (3-0-6)

3 BUILAR

1(0-2-1)

6 WUWAA
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3.1.5 ANB5UIYSIYIUN

803590 MITNUS 1 kU N2 3 waenn
Thesis 1, Type 2
nsthmdeineninusfiinunisinnsananeiansdivinuaniansesendenisnuniy

assung  uasthdeyaiildainnismumusanssaoumndeuliedlusunadeoudsnns  madenld

sufUiTifemnzanuarianlasessnuide
Develop the thesis title approved by the supervisor through examining various
literature reviews; compose all data and information from literature reviews into academic report;

select appropriate research methodology; develop research proposal

803591 WLTNUS 2 WUU N2 3 NUBAA
Thesis 2, Type 2
MIasd1TInIAaINkaziUTIUTINdeYa MslieTgiuardunszvdeya
Do research fieldwork and data collection; analyze and synthesize data or finding from

the fieldwork

803592 MYITNUS 3 LUU N2 6 Wefin

Thesis 2, Type 2

madeunenuitsativauysaifivssnouseanuifignitaniug wiouludszgndldiamns
FINTUBEMIITIIN WioudaueInednus aeulosiuAverdnusiou udly @) wazdnrisienuals
auysaliauaUndinine sy

Write a research report and give a presentation of complete thesis; show both

academic and professional developed bodies of knowledge. Pass thesis defense process; correct

thesis (if applicable) and submit full thesis to the Graduate School
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803593 NIANYIAUATINILAULDY 1 1 yein
Independent Study 1
enthiefiAnafunmsdamsnmsvesiinrfiaulavdensimunaudiieysslovdlunisdams

mMaviouflvonniisnudy onvu wwu  lagenuiureureeInsdiuInm fussislaendining de

WINYSBULIAIT Llaualdulaseensnuide
Selected interested topic on tourism management or knowledge development topic

contributing to tourism management in community, private and government tourism organization;

develop research proposal under supervision of the advisor appointed by the Naresuan University

Graduate School

803594 NSANYIAUAIINILAULDY 2 2 dene
Independent Study 2
sonuuusslleuisidlimnzaniuidenidnn  Amuanguiedisuazoonuuunsidnd
nauieE1e Nsasiuiide uarlinmeinanside
Design appropriate research methods for topic of study; define research population

and how to approach; do research fieldwork; analyze research findings

803595 NSANIAUAIINILAULDY 3 3 NUIwne
Independent Study 3
ASUILANBNANTSANY Iﬂﬂ@ﬁﬂ'ﬁ’]ﬁmaﬂﬁﬂﬂi@ULLU’JaWﬁILauavL}ﬂ,UIﬂiﬁil'NﬂTﬁﬁﬁl WEUSIEY
N33y wiemlauenansinwatuauysal
Present research findings by discussing results in relating to conceptual framework

proposed previously in the research proposal; write up and give a presentation of full research

803570 su8UATITeNsdanuAEnS 3 (3-0-6)
Research Methodology in Social Sciences
AUYNNE anwalzlazll1en1$I98 ATEUINNTINE Uselannside nsainuatlyninig

Wy s wagauufignu nsiiuTIuTINdeya Mliesievdeya Maideulasinisuars1eaeide nsusediy

Iy NMsRaI e lUlY warassenussunIde wAla ITNNTIFURNILN P UIALANERS
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A study of meaning, characteristics and research goal; type and research process;
variables and hypothesis; collecting data; data analysis; writing up project and research report;
efvaluation of research; application of research result; ethics of researcher; specific techniques of

research methodology in Social Sciences

803500 avinenisunAalunsvieiien 3 (3-0-6)
Multidisciplinary Concepts in Tourism
LLmﬁﬂiumﬁmi’wﬁmiﬁaqLﬁa’gﬁ]’magmuaqaﬁma’]mi ﬁ@uu’lm'ﬁmaﬂaﬂﬁﬂ’g’miﬁqﬂa"rﬂu

fapdnen uywedner Ieamen Useiimans aswgmand Msllean1sunases winAan1susiaakasnis

sinlouasitlminaendsadelnd  nsdyesvesinveaiinlusziulanuazsziuginig WnAnTRILEITY
fnvieudien mﬁwwﬂﬂaﬂﬁmmiuazmimgEJuLLUaﬂﬂizmuﬁﬂﬁﬂmqmiVia&Lﬁﬁn miuu'im’m’liLLazUizqﬂﬁ
avﬁ‘mmmiLﬁamiﬁmUizmﬁmﬂmiﬁaﬂLﬁaa

A disciplinary analytical approach to tourism; development of tourism body of
knowledge in Sociology, Anthropology, Psychology, History, Economics and Political Sciences; concept
of modern and post modern consumption and leisure; Global and regional tourist mobility; tourist

culture; critiques and paradigm shift in tourism; integration and application of multidisciplinary

knowledge for tourism purposes

803510 qmammwmsviaqLﬁ&J’JLLaSmSU%mi 3 (3-0-6)
Tourism and Hospitality Industry
mm%maLLasmmﬁﬁﬁmmaﬁqmaﬁwﬂiimﬂﬂiﬁaﬂLﬁ‘&nLLazmiU%mi syuUNsvioaiien

5ENINUTENA Qﬂa&ﬁuazqﬂmumﬂmiﬁaﬂLﬁ&J’JLLazmiﬁmi a&ﬁ‘dizﬂawmqm’mmiumwiauﬁﬁn

wazUfduiusseninesauseney Naﬂiwwadqmamﬂﬁumivi@\‘iLﬁa’ﬂmsﬁmmmml,azﬁ]amﬂ UNUINYDI
mheuifndesionsifulwaznsiagnainnIsunsviouiletegnadaiu

Meaning, significance of tourism and hospitality industry; international tourism system;
tourism and hospitality demand and supply; the components of tourism industry and the interaction
among the components; impacts of tourism industry both in macro and micro level; the role of

tourism organization to the growth and development of sustainable tourism
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803511 ngAnssuguslnalugaamnssunisvioaiien 3 (2-2-5)

Consumer Behavior in Tourism Industry

LLmﬁmaﬂwqaﬂiimﬁﬁiﬂﬂiumiﬂmLﬁﬂa Mswtalszantnvieien LLiﬁfgﬂﬁmwmi
vieafluaznssuivesinvieaiien nszvaunsiedulavesinvieaiion Isineimsvieaiisn Jedunneluas
Hadumeuenitdmansenudonginssutinviesien mﬁ%’swqaﬂiimﬂuﬁﬂﬂiuqmamﬂﬁmﬁ‘vimLﬁ&J’JLLasmi
133 Madan1sUszaunsaiinvieaiien nadifinw

Concepts of consumer behavior in tourism; tourist typologies; tourist motivation and
perception; tourist decision making process; tourism psychology; internal and external factors
influencing tourist behavior; the research of consumer behavior in tourism and hospitality industry;

tourist experience management; case studies

803512 N1FINNIININYINTUY WS URNAIMNTTUNTVIBAUTED 3 (3-0-6)
Human Resources Management in Tourism Industry
a a o o & a ] d' Y o
VIQHQLLazLLU’]V’]@IUM%R]@ﬂ’]i‘V]i‘WEJ’]ﬂill‘l{ls“&mﬂizqﬂﬁﬂﬁUUiUWﬂJmmiwmmm AMEHUN
LLiﬂgﬂﬁ] NFATINALUTTIUAIN ﬂ’]'ﬁegLﬂi’]%ﬁ\ﬂuLLam’NLLNu%%JWEJ’lﬂimgUET NTBUTULALIRIUIYAAINT NS
USMsAmaURNukasaiannts  n1sussiliunansufiinu  wssnuduiusikasnisiinanuduiusiussng
= v e
NOVUYLTINULAE TLLUEUNNYITDY NTUANYN
Theories and concepts of human resources management as applied to specific
environments within the tourism industry; leadership; motivation; recruiting and staffing; job analysis
and human resource planning; personnel training and development, compensation and benefit

management ; job performance assessment; labor relations and organizational relation enhancement;

labor law and regulations; case studies

803513 mMsdanadanagnsuagsnanisvioaiien 3 (2-2-5)
Strategic Management of Tourism Business
WNARLAZLUUTIARINAENSTINT NTIATIEanILIndeunglukazAeuen NTEUIUNT
NuusunagniuazulsusvesgIiwiaaien nagndnisudeduluanimuindeugnainisy nagnsnisuftRng

WUUYINNTT Nstnagnslugnisuos nmsussliunauasnisaununagng nsdifin



29 uAd 2

Business strategy concepts and models; internal and external environment analysis;
strategic plan formulation for tourism businesses; competitive strategy in industry environment;

integrated cross-functional strategy; strategy implementation; strategy evaluation and control; case

studies
803520 NINAIATINAENSINEN1TVIDNNEN 3 (2-2-5)
Strategic Marketing for Tourism
ANUNUEUDINTAAIALTINAYNS AWINFBUNNNITNAINDAINNTIUNISVIDANITERY
UssinAnazszaulannisinsisilonianianisnainkazaulauTeoun1an1 sty N153ATILINGANTIU

AUSLAA NMIMMUANAENSNIIAaAlUENaYNTIUNTSYIBUEY NTAIANW
Definition of strategic marketing; national and global tourism marketing environment;
analysis of marketing pportunity and competitive advantage; consumer behavior analysis; marketing

strategy formulation for tourism businesses; case studies

803521 msaiiﬁa%ﬁqmﬁué’wLﬁaf\;wmwmammamﬁm 3 (2-2-5)

Tourism Destination Branding

JomvoalusuALarMIaILUTLS  MmdnvaivesmmngUatemanisvionilsy  Smanwal
warmssud  msnehuigenneUaeaieniies  unuimvesiaulddudslugavsneyuanemans
yipafioalunsaiauusus nagnnITAaLUTUA MITANILUTUALAENNTHERNELUTUS TBNTasauUTUALY
Aanaog1adugusssy nsfnmuuazUssiliunawusus Msasausualig nsdfinw

Definition of brand and branding; tourist destination image, identity and its
perception; tourist destination positioning, role of destination stakeholders in branding; branding

strategies; brand management and brand lifespan; branding implementation; brand monitoring and

evaluation; rebranding; case studies
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803522 nsdanisuazmsnandmiugsianisusery nmsdminienduseia 3 (2-2-5)

WAz UNIIANIS

MICE Management and Marketing

wnfn MuiuazmsussgndldnsuimsmsnandmiugsiomsUszgn msdminieudu
T1auasingsAnIs (MICE) mﬁmi’]zﬁwqaﬂﬁuqﬂﬁ’] MICE n15uUsdIumann NsneInsalguasAanianisnang
N13UHUNITAAIN LATALAZNAEVIENITNAIN N1TIANITNTLUIUNS MICE miﬁmimmﬁmﬁuéﬁude?huiﬁ
dudsuagdlunumuantugnaivngsy MICE

Theoretical concepts and application of management and marketing for Meeting,
Incentive, Convention and Exhibition (MICE); MICE customer behavior analysis; market segmentation;

market demand and forecast; marketing planning; marketing techniques and strategies; MICE process

management; relationship management with stakeholders and key players in MICE industry

8035223 NAagNSUINNITUNITUING 3 (3-0-6)

Service Innovation Strategy

wnAemeiuuinnssunsuinmslumsaisussaunisalgnd - geamnssunsvieuileuds
a¥aassn Uadendnduuinnssunisuims nmsadeguuuugsivivl nagnsmsaiisuinmisiiuansine n1sadns
WINNTIUUINITANRUIAALATYFATIATETIA NIUANY

Concept of service innovation to customer experience creation; tourism as creative
industry; driving force for service innovation; new business model creation; service differentiation

strategy; service innovation in creative economy; case studies

803524 winnssuuazimaluladansaumeiionisvioadien 3 (3-0-6)

Innovation and Information Technology for Tourism

AN3 WinNTTLaEAINARAS9TIA LU UNTEIN SRl auasnsuUS N n53ANsYeya
Tugnanvnssumviouilswarnisuins  wimnssumsdamaeiotienisgsie  nmsldmaluladansaumauas
winnssudunagnsvdnmagstia msdsegndltineluladansaumaiiognauszasdnisnisveiion

Knowledge, innovation and creativity in tourism and hospitality context; information
management in tourism and hospitality industry; innovative business network management;information

Technology (IT) and innovation as core business strategy; IT applications for tourism purposes
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803525 MImanaTIAaT IR ALA BN TYieaTeN 3 (3-0-6)
Brand Marketing for Tourism
DIAUTENDUVBINTIAUA ANAIYBRINTIAUALAEANUTE I TN LD TUAYDINTIAUA
ANUTINgYRIANFITUSATAUATUgNAT viselenam syl manualveswmsAumilyaciizsan
Components of a brand, its equity and emotional benefits and meaning of brand

relationship with the customer or prospect to optimize the brand image

803530 N1 ULAZULEUIENITIANITNSN DTS840 98U 3 (2-2-5)

Planning and Policy in Sustainable Tourism Management

WUIARNITAUINTVIDNLTIE0819E98 Y NTIATIENANSNINNTHEINTHALUAIANINIT
1 A a a 6 =2 ) Y] 1 1 a & a a
Monfiganaruinis Msinszidnwmanudulilalunisiuuurasvionieiias/m3egsnausnis nssuIums
TATIEANMTIURULAzITRLT nsdukulUdn1sufiRuasn1sussiliuua nsdifing

Sustainable tourism development concepts; analysis of tourism resources and
demand; feasibility study for tourist destination and/or service business development; the planning

and development process; plan implementation and evaluation; case studies

803531 N13IANIINTLUIUNTTNAYNG 3 (2-2-5)

Strategic Service Process Management

WUIARATUNITUSUITNIZUIUNITUIAS mﬁ@miiwwﬁa;ﬂamiaumvﬁ N15IANITILUUNT
fuflunuuins tedesdle wuudiasslarmIiATEdinTEUINNTUINNS NOANTIUGNATLAZNITRBNUUUTEUY
MeuEmMsluda  M3dnrunssIunITiEng NMIRTIRAeULAYAIUANNTEUIUNSMIUINS nedifnwuas
N5USURIUHTRANIS

Service process management concepts; Management of Information System (MIS);
Service Operations Management (SOM); Tools for service operations; Service process modeling and
analyzing; customer behavior and service system design for excellence; service stsandard making ;

service process audit and control; case studies and workshop
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803532 MIsAnIsunaiouien 3 (3-0-6)

Tourist Destination Management

mﬁLﬂmﬁqﬂmﬁLLaqumumiviauﬁm mi’ndLLNuagﬂaui’-\mwmwiauﬁm LU
me'iLLﬁtiQSﬁ'uﬁuaﬂﬁ;mmu’laﬂawmmaﬂLﬁ&l’; msdansinviesdien nsean sy warnsty 3303
wazIaslonsdanisegnadaiusuluundmiondien

Tourism demand and supply analysis; tourist attraction planning; competitive position
of destination; visitor management; destination marketing, operation and financial management;

methods and tools to facilitate collaboration in destination management

803533 ms"?Lﬂiﬂzﬁwaﬂiwuﬁ’mé’muLLaz"f@,JUﬁiiﬂuaqmamﬂsmms 3 (2-2-5)
vioufien
Socio — Cultural Impact Analysis in Tourism Industry
mnuiduvesnsviesiisakansenuiinisesiisaiivodnuuay Smusssunmnauanuay
ey lafifeadastunistauinisveadien 29sinanuiivieniisn anuduiusseviainvieadieaiu
guyuiifuivesundsionilsy ndnmsussiunansgnunmedinuias Tansssuvensiediisn nsdfnw
Development of tourism and its negative and positive impact on social and culture;
tourism model including tourism development model, tourist destination life cycle, host-guest

relationship model; principles to assess socio-cultural impacts; case studies.

803534 nsdanslagumunisviesiiien 3 (3-0-6)

Tourism Supply Chain Management

ssAUsznauvesldgUyuNienilsr  mInaukunsianisldguniuegdidu  szuums
Jnnslagunmuvioniien wimnssusudomnanisdming msysanmswaluladansaumadmiunisianisls
guVU Msenagslggunudidavseiad

Components of tourism supply chain; planning for sustainable supply chains
management; tourism-related supply chain management systems; innovative distribution channel;
Information Technology (IT) integration strategy for supply chain management; e-supply chain strategy

design.
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803535 nsdnnsingilunisviesiien 3 (3-0-6)

Crisis Management in Tourism

Uguve9IngALarn1sInNITING A maﬂiswusuaﬁﬂqaﬁiaqmamﬂﬁumiﬁmLﬁm INgANAIN
IR laud Ingaguslaa IngRdum Ingiguts MaeTIeTingd nagnsnisiullewasUesiuingd mMyinuas
Ussifiunsdansingd nsnsusudnnsingfidmivesdnsmenisvieniies

Definition of crisis and crisis management; impact of crisis on tourism industry;
various dimension of crisis including consumers, products, and competitors; crisis prognosis analysis;

crisis handling and preventing strategies; measuring and assessing crisis management; crisis

management planning for tourism organizations

803536 NSIANITAUAINAITUINNG 3 (3-0-6)

Service Quality Management

Mﬁﬂﬂ’liLLazLLu’Jﬁ(ﬂuﬂ’lﬁmmiﬂmmwmiﬁmi mﬁﬂﬂ’lﬁaﬂﬁﬂizﬂ%ﬂmmwm'ﬁﬁm'i
UINTTIULAZAITAIUANNITUINS mﬁmmimmﬁﬂwﬂﬁlLLasmmﬁﬂa%ﬂQﬂﬁﬂ NIAFIVFBULALNTUTELIUNA
AN NFRANYT NMSANYINIY

Principles and concepts in Service Quality Management (SQM); service quality
components management; service standard and control; customer satisfaction and loyalty

management; quality monitoring and evaluation; case studies; site investigation

803537 ﬂ’]iﬁ(ﬂﬂ?iLLﬁ%ﬂ’]i’J’NLLN‘LA%Q@O’]UUEJﬂ'J’]ZJEI%G]’JﬂéT’]Uﬂ’]iU%ﬂTﬁ 3 (3-0-6)
Hospitality Facilities Planning and Management
U33Lﬁuﬁﬂﬁ’@mziamaéfmmiﬁmmLLazfmu,mu?%ﬂé’mwmmasmﬂmqmiﬁmLﬁaau,ag

USNNS UANLAZNITZUIUNITHAILILATING LLU’JﬁﬂﬂWi’J’]QLLNUﬂWﬂ%ﬁUﬁ naninelueanwuuaadnenssy ns

’e)@ﬂLLUUﬂ’]i?i@ﬂ’J’]iJ%iJ’]EJGi’NG]

The issues and opportunities inherent in the development and planning of tourism
hospitality facilities; principles and process of project development sequences; conceptual space

planning; architectural design criteria; interpretation design
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803538 NSIUHLLAZANTIANTAINTTUNLAY 3 (3-0-6)
Events Planning and Management
UsEtnnuazAUdIAYYeINITINRNERENITHAENTINNINTTUTLAYINYNNBIUIUIYIRA

[y

STAUYIA ANA waviosdiu mMsUspifiulssnvvesianssufiAuiazuaaed UasNaNIEUADUTEYIANNT
yigafien UnUMIeINTIANININEINS msmmmLLazmiﬁmimﬂL%qﬂaﬁ’ﬁmiswﬁgaﬂaqwﬁ‘ﬁﬁwL“fJu

Types and significance of events planning and management from international,
national, regional and local perspectives; evaluation nature of events and celebration; event impacts

on tourism and communities, the role of resources management, marketing and operational

considerations; essential related strategies to ensure a viable event

503539 mﬁmmimsﬁaqLﬁ&J'JL%ﬁ@uuﬁiiuLLuuyimWﬂﬂi 3 (3-0-6)

Integrated Cultural Tourism Management

MsieTsiminenseiamsss mMeviesisndeinmussnluriunessenauiasugha
andey mMsimuluswnsunienfisndeiausssy  wnAansiansessdidusiuuaznsdanisinvieadies
Tumsvisaileudsiansssy mssydndanuvianvateyaiausssy

Cultural tourism resource analysis; cultural tourism in ASEAN Economic Community
context; cultural tourism program development; framework of collaborative management; visitor

management in cultural tourism; cultural diversity conservation

803580 Funumsdanisnisvieadien 1 1(0-2-1)
Seminar in Tourism Management 1
siunelulssfusmunsiamsnmsvesiiadlawesdulssifiutiogiu  eialanvimd
yANMIUALINTN MIFnIgULENanUTLAY/ Y3 el IneInsEmIInandiinuITENe
Discuss the interesting and current tourism management issues to widen the academic

and professional world view; field trip and/or lecture by distinguished guest speakers
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803581 dununnsdamnisviesilen 2 1(0-2-1)
Seminar in Tourism Management 2
sAuTglussfiufunsiansnsvionien Tnglinseinssunssy wasvquiiiineates lng
satiuluiiunennamnnisiddviwasonsificmansiiidenisnsdanmsnisvesiien
Discuss tourism management issues by analyzing literature and related theory: focus

on scholarly academic articles which influence tourism management research direction

803582 Funwnsansnsviesiien 3 1(0-2-1)
Seminar in Tourism Management 3
mstiaweuniemsissanssuluideiaulavioduidoineinus/nsanwdasy
nanAeu waziauessAruiiiauazdnneilinnnnside
The oral and written presentation in interested research topic or thesis/independent

study topic; exchange and present the developed and systhesized bodies of knowledge from

research
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Individual research and write a thesis on hotel and tourism Develop the thesis title approved by the supervisor through examining various awmﬁauiw%ﬁwmﬁwuéﬁu 13
management supervised by the advisor appointed by the literature reviews; compose all data and information from literature reviews into Usziliunaseduinednususiaz 513
Graduate School academic report; select appropriate research methodology; develop research ielvmhendulununanmsaiiunui

proposal fvual3lusesuneselyiineningiiu
803591 Anedwus 2 uuu n2 3 wiilein q e ledunsissdalaandide
Thesis 2, Type 2 m’iﬁﬂmmuﬁmumL’;mm@mﬁﬂgmmﬁu
mMIasdTaneanNLasuTIUTINdeYa MIlnTziuarduaseidoya
Do research fieldwork and data collection; analyze and synthesize data or finding
from the fieldwork
803592 ANgUNUS 3 WUU N2 6 nuwhn
Thesis 3, Type 2
nadsunenuiseativanysaiiivszneudsadiignifannud wiosiluuszgndlivs
MIANNTLarINTn nieuiausineiinus myseutlosiinednusuazuily
Write a research report and give a presentation of complete thesis; show both
academic and professional developed bodies of knowledge. The thesis defense
process and correction
803598 | nisAnwAuAdIfleauwes 6 wiledn 803593 AsAnwIAUATIAIEAULEY 1 1 Wiehn lguennIneg1dy Muunin 1839

Independent Study
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wawalneUnAinIne1ds univendeusms wusilulasesenive

Selected interested topic on tourism management or knowledge development
topic contributing to tourism management in community, private and government
tourism organization; develop research proposal under supervision of the advisor

appointed by the Naresuan University Graduate School

803594 N1SANWIAUATIAIEAULEY 2 2 WilEhn

Independent Study 2
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ponuuuspleuisidulimuzauiuidendnu Amuangusiegauareoniuun1sitif
NANFIRENN MIATIUIITY UarInTeiNan1TIY
Design appropriate research methods for topic of study; define research population

and how to approach; do research fieldwork; analyze research findings

803595 N1sANEIAUATIAIBALEY 3 3 Wilefin
Independent Study 3
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msdEuenanisane lngafusenaainnseunwiAniauelilulasesiansive Jeu
89Uy wiohiauenanisAnwaduauysal
Present research findings by discussing results in relating to conceptual framework
proposed previously in the research proposal; write up and give a presentation of

full research
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English for Master Level Studies TOEFL %30 IELTS unu Sean uimun
Anvinwzuaziannanuiundnguiivnsisidusde Fmasumwilaimuavdninasilag
asfnwiluszsulTyan Teeiunserusaznsdeu FovuduuszniaBeusesuds Fay
Practice skill and improve knowledge in academic English aaﬂﬂﬁmﬁ’uLmeqmﬁmﬁmﬁﬂqmmu
needed for study at the graduate level with and impress Ul ULV INYISUULSAIT
emphasis on reading and writing
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Research Methodology in Social Sciencess
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A study of meaning characteristic and research goal, type
and research process, variables and hypothesis, collecting
data proposal and research writing research evaluation and
its application, ethics of researcher, proper techniques of

research methodology in social sciences

803581

FuuunUssiaunsdnnislsasunaziaiien
Seminar in Hotel and Tourism Management Issues 1(0-3)
Fununluiivanisviaaneasn1slsasy

Seminar in tourism; and hospitality issues

803580 duuInsdAnIsMsieaiien 1 1(0-2-1)

Seminar in Tourism Management 2
siuselulsziufunsinnismaviesiieafiunaulauasuussiutiagtu ieiDelan
vimimaAnnsuazindn msfnmgnuuenaniuiiuas/miemsidayinensimsenandin
UsI8T8

Discuss the interesting and current tourism management issues to widen the
academic and professional world view; field trip and/or lecture by distinguished

guest speaker

803581 duuumsdanismisvioudisn 2 1(0-2-1)

Seminar in Tourism Management 2

aiuselulsziiufunsinnisnsvieadien TasTiemeissanssy wasvquiiiedes
Taegatuluiiunanumsdnmsifiniwadensviisnamsividemsnisdanisnis
vioaifien

Discuss tourism management issues by analyzing literature and related theory: focus

on scholarly academic articles which influence on tourism management research

direction

803582 duuwinssamsnisviesdien 3 1(0-2-1)
Seminar in Tourism Management 3
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The oral and written presentation in interested research topic or
thesis/independent study topic; exchange and present the developed and

systhesized bodies of knowledge from research

803500 aWineMsuuIRalunouiies  3(3-0-6)

Multidisciplinary Concepts in Tourism
mnAnlumsieszinsvisafitnanyuesaninginis Waunsvesesdruifnaly
dndne uyweingt I Yseiimans wsugaans n1sdleanisunases wuifanis
wlnauaznmsinrouasiomivasvdsasivlvl n1sdyasvestnveadierlusedulanuazsesu
ainne WA TausssUtnvieiien mﬁwwnﬂmﬁmmﬁuazmmJ?isJuLnJmﬂszmuﬁﬂﬁ
MMsnsvieadien msyswmiLLaszzqﬂﬁaw“m&J’]ﬂ’13Lﬁaﬂﬁa‘@ﬂszaﬂﬁmﬂmsviaﬂl,ﬁm

A disciplinary analytical approach to tourism; development of tourism body of
knowledge in Sociology, Anthropology, Psychology, History, Economics and Political
Sciences; concept of modern and post modern consumption and leisure; Global
and regional tourist mobility; tourist culture; critiques and paradigm shift in tourism;

integration and application of multidisciplinary knowledge for tourism purposes

<, a v o Y ' a A )
Wusredndadulaifumhefniieusu

wugudSsudennvdngasiUaiududie

ynanuIvndanuaula

803501

qmmwniiumsviauﬁﬂ'mazﬂﬁu%nﬁ

Hospitality Industry 3(3-0)

AnweufiReatumsvieadter euiliutnviesfisranuiiidu
drudsznaulusruumsvosiiennasiy dudsenavesdnslu
SrUUMSVeLiieninasiu nansenuiaiulaziuseninsssuums

yipuflenlarfawindou

Introduction to tourism and hospitality, including the study
of people in their roles as tourists , places as elements in

whole tourism systems , organizational elements in whole

tourism systems , and the interaction of tourism systems

with their environment

803510 Qﬁﬁ’mniimﬂ']iViEJﬂLﬁEJ’JLLﬁSﬂ’]SU%ﬂ’]S 3(3-0-6)

Tourism and Hospitality Industry
mm‘mmaLLasmmﬁﬂﬁ'iymmqmmﬁmﬁumsvimL‘ﬁmLLasmsﬁmi syuuMSTioudien
sEninalseine qﬂaaﬁuazqﬂmumqmsifiaqLﬁmLLasmsu“sms 2eAUTENBUVDY
Qmmmﬁmmwia%ﬁmLLasﬂﬁﬁmﬁuﬁ‘SW’iNa&ﬁﬂszﬂau NANITENUVDIYAAINNTINNIT
vieufenlusziuuvnauazgama unumvesmhsaiiAeadesensiiulauaznsiam
gRaMnsIIMIMeaisaeg1edaiu

Meaning, significance of tourism and hospitality industry; international tourism
system; tourism and hospitality demand and supply; the components of tourism
industry and the interaction among the components; impacts of tourism industry
both in macro and micro level; the role of tourism organization to the growth and

development of sustainable tourism

Yulsailomlimngauiunisldnuuay

uadedau dmesueseinfaseunay

asUsznevlugaanIsuNIioueIuay

N13U3N1SUNTY USudiodanmunsanguln

assfunwlve uagsuuilage1ansey
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803522 | msdananinensuysdlugnavinssunisviouiisanazlsausy | 803512 nsdammiweinsuyudlugaaminssunisviaaiion 3(3-0-6) Usudsailomlimnzansunsldouuas
3(3-0) Human Resources Management in Tourism Industry ViueteB et wardSuuilagenansggining
Human Resource Management in Tourism and Hotel nuuaznAnlunisinnismineinsuyudivssgndliluviunvesnisvieaiien anedih
Industries wseqdla maassmuaxmiwm&% MTIATIEIUUALINUHUNTNGINTUYLE N1TBUTHLAE
Anwdspifuiefunsassmuaginvminensuyedluanig | Wauiyeasins msuimseneuivukazatainig nsussiiunansufoRnu wssnu
yesesnsiinsUAsuwasdinngs susinunsesnuuy Fuiusuarnadiiuanuduiusluosdng ﬂgmmﬁLLiN’luLLammﬁwﬁLﬁ'ﬂﬁm nIAiAnY
wagIATIEIU m’i’JNLLNuwifWEnﬂsmwé AUNNUASAIY Theories and concepts of human resources management as applied to specific
Jaondy NIAREINLALETIN ANMUIENDAIATOINITINU NS environments within the tourism industry; leadership; motivation; recruiting and
Uszlliuwau nstiaimeuuny nswawasineusuly staffing; job analysis and human resource planning; personnel training and
qmmvmﬁumsviamﬁmuaﬂmmm development, compensation and benefit management ; job performance
Issues relating to the acquisition and maintenance of assessment; labor relations and organizational relation enhancement; labor law and
resources in the organizational context of rapid change. regulations; case studies
Topics include job analysis and design, human resource
planning, health and safety, selection and recruitment
including equal employment opportunity considerations,
career planning, performance appraisal, remuneration,
training and development in the tourism and hotel industries
803531 | msnaaLdenagvsiiagaanunssuntsvisaiiisauazlsausy 803520 n1smanBanagnsiiionisvisaiiien 3(2-2-5) Ufudsadenilimnzansunslénuuas

3(3-0)
Strategic Management for Tourism and Hotel Industries

= =

AnwiAeafunisnaiaiiionIsudms dauuuinan weRnssy
Qj‘Uﬁﬂﬂ UNUNTARILINITHAIA NITIATIZRLaEITEnaIn 19919
Fumisnana Msadesnnunelaungnen sutanadianisnan
1 W suYIed

Marketing of services ; marketing segmentation; consumer
behavior; developing marketing ; market research and

analysis; market positioning; building customer satisfaction,

including marketing techniques such as franchising

Strategic Marketging for Tourism

mm‘mmamaﬂnﬁmmm%\maqwé ﬁﬂLL’mé’@uwNmsmmﬂqmmﬁmﬁumwimrﬁm
syuUsziwAnavseaulannsiaszilenanisnisnanauazanulaussunmanisudsdy
mMnsgingAnssuguilan mstmuanagvsnisaaialugaavinssunisviesiien
nIfiAnY

Definition of strategic marketing; national and global tourism marketing environment;
analysis of marketing opportunity and competitive advantage; consumer behavior

analysis; marketing strategy formulation for tourism businesses; case studies

PuaiodaTuy
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803521 | msdanislsausuuaznsviaaiiien 3(3-0) 803531 NMIIANMINTLUIUNTUIMILTeNAENS 3 (2-2-5) GRHERLPLIRLY
Tourism and Hotel Management Strategic Service Process Management (803521 / 803511 / 803551 )
= a g ° o a a v a o 9 1% 9
ﬂﬂiﬂ’]LLu’Jﬂ(ﬂVILUU?%U:J}Uﬂ']Sﬂ’MUWLIij%%E!ﬂﬁﬂ‘lj Wlﬂ'L!ﬂ‘ﬂ’]S LLLI’Jﬂ(”l(ﬂ’]Uﬂ’]SUi%lﬁﬂi:ﬁU’JUﬂ’ﬁ‘Uiﬂ'ﬁ ﬂ’]iﬂﬂﬂ’]iiz?U%@yjﬁﬁﬁﬁumﬂ ﬂ’]iﬂﬂﬂ’]iiz?‘uﬂ’ﬁ Qﬂ"d%‘uaaﬂ LLGiLi@%’]ﬂ%‘Lj']JJ’]ﬂ%ULﬂUﬁBQ
‘UsmiLLasUizL&l‘uwa‘wmmaﬂﬁm‘mi‘wmﬂiisﬁmamﬂua?ﬂﬂﬂu ANUUIIUUING LATDD LL‘UI‘UR]’]aENLLa3ﬂ’]i’JLﬂi’wMﬂS&iU’JUﬂﬁUSﬂ’li WAANTIUQNAWAT | =0 Lﬁ@mm&jmﬁmmzﬁuaﬁwm
anavnTsulssukarMsvieaiien Mdenfnuliseansniu nseenuuUsTUUINSUSNSTIduGR msdevinmsgiumsuins msesaeaeukazaIuRl |
sUuuunMsHaesdmiumsuImsivssgnildlugsialswsiuas | nszuaumsnisuinms nsdfnyinazniseusiidaiRnng ’
‘1/iadl,17‘iin Service process management concepts; Management of Information System (MIS);
A systematic approach in the identification and application Service Operations Management (SOM); Tools for service operations; Service process
of management, techniques and assesses their contribution modeling and analyzing; customer behavior and service system design for
to effective management in an organizational setting in the excellence; service standard making ; service process audit and control; case studies
tourism and hotel industry, Topics include the various and workshop
models for management which apply in the hotel and
tourism business.
803511 | nswausazaluuuaslsasy Hotel Development and | 803536 NMSIANIIAMAINATUINNT 3(3-0-6)
Operations 3(3-0) Service Quality Management
IenziuasUsziumsianmsinnanudulildluns wﬁﬂmiLLazLLu:]ﬁ(r‘ﬂumﬁmmi@iumwmiﬁmi nWiiﬁ’mmiaaﬁﬂisﬂaU@mmwmsﬁnﬁ
UfThnuresenamnssulsis ifumslinssinisnane i - . - o o .
! WIMTFIULAZNITAIVALNITUINT Msdnnisaufisnelanazausnfvesgnai ns
NsRukarN1sUsTEuA NM3d1sIan1sUfiRNuvedlsst N3 B - » - :
- P oA o o a AFIVADULALNTUTELIUNAAUNIN NIUANYY NTANYINITY
Aasgvingufiensussendldlunisuidaymuaznisinaulaly : v
SR LTLVD TS Principles and concepts in Service Quality Management (SQM); service quality
Analysis and evaluation of the feasibility study components management; service standard and control; customer satisfaction and
development in hospitability industry operation with loyalty management; quality monitoring and evaluation; case studies; site
emphasis on market analysis, property location, investigation
evalution and finance. Exploring of hotel operations.
Analysis of theory application to problems and decision
making in hotel operations
803551 mﬁﬂn’ﬁqmmwwﬁﬁmwimLﬁmuﬁﬂﬂtﬁm 3(3-0)

Management for Quality Tourism and Hotel Services
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AnwunmiuAan1ensuIIsmMsUuRnistuningiu 3 wen
dmvasnsiifedostunisviendies nslviuimsves
gRamnIIUIMsioaisdalsusunnnInnsedudn wagns
dansiuaunmmsuinislussianmsviesfieanaresdng lngld
nsdifnulugnannssuvioaiieuaslsausy

An integrated way the three themes of operational
management concepts common to tourism related

organization, the provision of services in the tourism and
hotel industry rather than the transfer of goods/and
managing sevice quality 1n hotel and tourism businesses and
organizations, Emphasis on case studies from the tourism

and hotel industry

803502

A153ANTSYiBagILUUE98UY Sustainable Tourism

Management 3(3-0)

ﬁﬂ‘lﬂ’]ﬂ’)’]ﬂﬁ’]LﬁULLﬁ%ﬁUaULGUGlﬂ’]i’J’NLLNUﬂTiﬂBQLﬁEJ’J LIUSIINY
Yaansviendies Aud” msUssidiunansznunisviesiieaiesann
ﬂ’]iL'UaIEJULLUaQﬂib‘U'JUﬂ’ﬁ Lﬂiiﬂjﬁﬂ YA TAUTTTUNSE AL
Witeussee Tudamsianmsveadieregiedidy F3nsidau
PumesanssrsuLarsaTy N9l sy

The need for, and scope of tourism planning and
management , The nature of tourism “product” , and market
systems failure , assessing tourism’s impact : processes of
change , economic impacts , physical impacts , socio-cultural
impacts. Topics include sustainable tourism development,
public participation and community based approaches and

land-use approaches

803530 N1519LALLAZULEUNENISINNISNSYIDNB20E19898U 3 (2-2-5)

Planning and Policy in Sustainable Tourism Management

WWIRANINRINTYDTEIE198EY NMTIATIRRANEANTSNeINTIALQUAIANI1INTS
vieafleauazuints malnnzidnwanudululdlunsiannuwasieaiiouas/vsegsna

U3N13 NIPUIUNTIATIRINITNAALLE AL sthwsulugnisufdRuasnisysediu

WHY NSEANY

Sustainable tourism development concepts; analysis of tourism resources and
demand; feasibility study for tourist destination and/or service business

development; the planning and development process; plan implementation and

evaluation; case studies

Al gnunuidieseIifes e
USugaiuvesmeivuazidulununasi

wumiieinlunangns
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803524

ANTINURULAZWAIUILWEIVIBaTIBD Destination Planning
and Development 3(3-0)

ﬁmang‘dLLUUﬂJa&ﬁaﬂssmn’lwimﬁimLLazmﬁmmﬁﬂﬂm
gEMNITINVisaiieafuunumIausssun ailesuasJadeid
HareFULUUIIDNIMILHULAE MIRA AR AUEWD AT
g‘dLLUUGhQﬂﬁzﬂﬁl’]uﬁiiu‘maLLa:NW&E‘jﬁ%N‘TTu

Pattern of tourism activities and organizations of tourism
industry. The role of cultural , political , economic and other
factors in shaping the nature of the pattern and provides
instruction in both natural and man- made destination

planning and marketing techniques to develop.

803552

msdanisawandendmiulsusy uazuasvioaiion 3(3-0)
Environmenntal Management for hotels and destinations
Fnundeuuzthuasaiiodanindon n1sdnnisveadelsausu ms
Usndandasmuuaziin ﬂmmwﬁmazmmﬂ MMTINUNUTINIUAY
3U55TU msm’maau?mmﬁam

Environmental manuals and guidelines; hotel waste
management; energy and water and air quality; ethics and

business planning; environmental auditing

803528

N153AN159UYTEYN NIFAIATIA UUTTYN wazlingsAns
3(3-0)
Meetings, Incentives, Conventions and Exhibitions

Management

Anwanmuindemieltunisianisussyulnguasingsanis 43
dlddnudelugnavnssulassaiisweinisdanisusegulvguas

Inssrns nMsaaUsEAuN e INTIYYY warnslu N1

803522 Msiamsuazmnaindmiugsiantsuseyn nsdatdiendusneia nsdn
Funuuas inssanis 3(2-2-5)

MICE Management and Marketing

wwIAn nuiuazn1sussendlinisuimsnisaindmiugsianisussgauaginssanis
(MICE) mM33inszvingfinssugndn MICE MIuusiunain nsne1nsalgUaidnianisnann

ATTIWNUNIINAIN mmﬁmm:ﬂa&mémimmm A39ANITNTZUIUNIT MICE N15UTMNT

a A v A Ao 9
13 gunuicmeseiniiniuiu
yawtuveuilenlaedudiuniiwedin
= = 5 1% Y
denfimnzuigaulaszyndldnisdnnig

Nsna1niugsia MICE Tug
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IUHY N1TINBIANTT WaENMIIANITAINTTU NMITANTITUTEYN
Tnguazdnssanis mymausndonsdlliuduou Yssifiuna
NYVINY MITANTTINAENS N15ITY NTIATILVUALNIS
Uszlluma

The MICE environment; industry stakeholders: MICE
infrastructure ; marketing; human resource and financial
issues; planning, organizing and managing MICE activities;
contingency planning; legal issues; strategic management ;

research, analysis and evaluation.

¢ W 1

Anuduiusiuidlddudsuagiiunummdnlugaaivnssy MICE

Theoretical concepts and application of management and marketing for Meeting,
Incentive, Convention and Exhibition (MICE), MICE customer behavior analysis;
market segmentation; market demand and forecast; marketing planning; marketing
techniques and strategies; MICE process management; relationship management

with stakeholders and key players in MICE industry

803529 | N19NHAULAZAIIIANTITNANTIUNLALEVeNnts Planning and 803538 N13219BAUKAZNITIANTITNANTIUNLAY 3(3-0-6) SRkl Qmmuﬁé”miw%’lﬁﬁmsﬂ%’u
Management 3(3-0) Events Planning and Management ﬁgmLﬂu‘uaaﬁam‘lmatﬂud’;wﬁwaﬁm
AnUIzLaNuaANEIRYUBINITINHNUNT A ILAZN1TIR UsElnMilarANUdAYYRINMTIUHURENTUALNTIARINTTUALAYIINYUNBIUIUINR Lﬁ@ﬂﬁmmmdé’ﬁﬂﬂ
AvnssuiilAuaInipme A SFUA gilane wazviesiu spiunA giina wazviesdu msUseiiudszinvnuesinssufiauiazuoaes ua
UssliuU TN nvaaRanSSURLATILAZIIURADY LASNANTENUAD HanTENUABUTEANNIETEY UNUIMTBINITTANISNSNEINT N1TAAIALAZNITRANTAN
Ussmaumsvieaiisauaslsusy unuvesnsiansnineIns L%qﬂaﬂ'amssmﬁy’maqwéﬁﬁwndJu
mima'mLLasﬂ'1sﬁmsmL%aﬂﬁﬁamsw%auﬁy’maqwéﬁﬁ%ﬁmhe Types and significance of events planning and management from international,
nature and significance of events planning and management national, regional and local perspectives; evaluation nature of events and
from international, national, regional and local perspectives. celebration; event impacts on tourism and communities, the role of resources
Evaluates the nature of events and celebration, their impacts | Management, marketing and operational considerations; essential strategies to
on tourism and host communities, the role of resources ensure a viable event
management marketing and operational considerations
together with the strategies necessary to ensure a viable
event.

803532 | MsuImsgnAndunius 3(3-0) Customer Relations 803511 waAnssuguilnalugaamnssunisvisaidien 3(2-2-5) swinil gnunuiisheseivlaeiinisuiu

Management

NINTIUVBY CRM ﬂ’]'ii%‘uqﬂ'ﬁﬂi%@uﬁ’]LLﬁ%ﬂ’]iUﬂﬂﬂ’J’mLL@ﬂ@i’N

Consumer Behavior in Tourism Industry

wwiRavemgAnssuguIlaalunisvesiien msuusUssianidnvieaied ussdlanianis

yantiusazimualbiduseiv Uiy
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anfn MsUsEEuRaNagnsves CRM n1sussgndldvannisnain
¥94 CRM TuesAnsinnanszudesansuazilsuesianis
Overview of CRM; identifying, valuing and differentiating
customers; evaluating how appropriate CRM strategy is for
organization; applying the marketing principle of CRM to the
organization; measuring the effect on corporate sales and

profile

viewflsanaznsiudvesinviondiss nszuaunsindulavestinviondiss Ininenns
vieafler Yadunelunaztiadumeueniidmansznusenginssutinviondies ns3de
wainssuguslanlugaanvnssumsieadisanazmsuinis msdansUszaunisel
tinvieulen nsdifnw

Concepts of consumer behavior in tourism; tourist typologies; tourist motivation and
perception; tourist decision making process; tourism psychology; internal and
external factors influencing tourist behavior; the research of consumer behavior in

tourism industry; tourist experience management; case studies

' A = v oo w
VlNﬂ’TiVI’eNWIEJ’J‘NLﬂu{j‘\WEJ?i']ﬂiIﬂUﬂ'ﬁ

FAN1SNSNRANYD

803553

nsdan1smaluladansaund Information Technology
Management 3 (2-2)

FANIUNUIMLAZEN BT YD UUANTAUNALUDIANTT AN
waluladvguiszuvmsaumaiiomsdnng szuutoua nqud
msdnesrnis msfadulalaegldssuvasvaumeiiinnsdanisnis
U3mssruuansyaunaiionsinns NAENS NTINUHY AT
druswvesld aruaeasde WannnsvesszuUmIEaUMALiD
A1TIANTT

The characteristics and rolesof information system in
organlzatins technology basics MIS includinginformation'
systetms and organlzational theory decision making using
MIS; MIS management Includingstrategy' planning' user

Involvementl, and security' and MIS development.

803524 winnssuuazmaluladasaumeiianisvieadion 3(3-0-6)

Innovation and Information Technology for Tourism

N3 winnssunarmuAnadsassEluus unvesn sl flsauarnsuinng msdanas
foyalugranvnssumsvisaifisanasnsuinis uimnssumsinnsiedetensssia nsly
wialulagansaumakazuinnssudunagnsndnniegsna nsussendldimeluladansaume
Lﬁaﬁ;ﬂﬂismﬁm&n’ﬁﬂauﬁa’a

Knowledge, innovation and creativity in tourism and hospitality context; information
management in tourism and hospitality industry; innovative business network
management; information technology (IT) and innovation as core business strategy;

IT applications for tourism purposes

Y5uillam Fe3v wazmedureseiunli
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803505

mMavisafisndeiausssus(3-0)

Culture / Heritage Tourism
FnwAudIA TN INTNITTAIUSTIN N1IWAINTUSINTUANS
damstinvieafieaitelinnuiuazeyindmumarnvanems
TUUFTIU

Significance of culture resources ( such as historical sites , art
, and customs), program development , and visitor
management to educate the traveler and preserve cultural

diversity

80506

nsdnn1svieeiisnTeausnduasdura TnussInTioddiu
3(3-0)

Ecotourism and Home stay Management
Anwanumneanuduiustesmsviesiisanazsruuiiog way
VENENISTIUIRNTIANSAMINE ey MIUSmMsnTie el
suinduarduiainusssuvioadusaiussaviamuar snwauna
Tuszuuinaededby

Relationships between tourism and ecology , natural
managing ecotourism and homestay tourism so as to be

efficient and ecologically sustainable

803539 nM3dnn1smsvieaiinTeImussuaysanns 3(3-0-6)

Integrated Cultural Tourism Management

mMARnEimine TSI MavieaiivndeimussaluuiunvesUssnauasugia
audou maaulusunTIn e ufsndeinussy wnfnnisiansegisddiuiiuwagnis
danstinvieafiealunsvieaiivndeiansssn mseyinvanumanvanemaiausssy
Cultural tourism resource analysis; cultural tourism in ASEAN Economic Community
context; cultural tourism program development; framework of collaborative
management; visitor management in cultural tourism; cultural diversity

conservation

A093183911 grUNuURcmeTEINNINg
Ysuniuresilenlmiuazaenadosiv

nsiusenelneaziding ASEAN Economic
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803504

Sausssulvenazmsvieadies 3(3-0)

Thai Culture And Tourism

AnwunumvesseiRmansuay Sausssuvesineuasnansenuien e uis aaud
‘1/iaw7im ﬂ’]i’\ajﬂﬂ’liﬁ’]uiiﬂl,lﬁm ARAIAT 81T WATNISHUNG

Role of history and culture of Thailand and its impact on tourism. Topics include
tourism attractions, Hotel management , restaurant management , food service

management , and transportation.

JSuppnifiasanniiiom
ANUITOADAUNTNIUTIEIN

du9 laogralueened

803554

nMsiasznsRudmsulsausn nsuszguTvgjuazianssuiiay 3(3-0)

Financial Analysis for hotels, conventions and Events
Anwisnisliteyananisiudmiumsdndulanianisuimslufanssulsusy dauseyu
WaEisN1s ANWIIUNISRY NTIATILLEENITUTMINTAUL SUUTENI NSNS
gy NsUsEuMIAmULaENIEUIUNTaNadT aglasaieduu

How to use financial information for event companies,financial statements,cost
management and analysis.operations budgeting,management of working

capital,evaluating investment and the value creation process and capital structure

Usueenitlosainl
gonAaoInuUSTIMANTDS

WANENT
Y

803523

mﬁﬂmimmmﬁzmﬁimﬁu 3(3-0)

Food and Beverage Management

Anwinagns Usziiunisuimnsuazufoinisiuemiataziaiesiy Tnsfnwupmeanagns
msﬁmmLLaxamuzﬂﬁ]ﬁ;ﬁummqmmwnﬁmmiiﬁmsawﬂmasLﬂ%mﬁﬂuﬁmfﬁuuﬁmmﬂ
&au YadomanaauarnisudstunumiuAnieafunsufiinulses fudesmsnaun
$18M5MS NMsTerazMsTAM Msifusne msdne MINER NseLaYUSS
Stategic, operational and managerial issues facing food and beverage operators.
Overview of the development and current status of the food and beverage service
industries, with particular attention to the social-cultural, market and competitive
factors and the development of food and beverage service concepts. Concept on a
daily basis through the firm’s operational activities includes planning, purchasing,

receiving, storing, issuing, production, service and sale

YSueaniilasanniilem
anunsaaanLnsnlusein

P Y & oA
duq loeeralueged

803524

nsdan1sgsRatiuiien 3(3-0)

Travel Agent and Tour Operator Management
Anvsuiuukasiinmsdndesdnsuesuisminiedlugsioviendler uasnisdadegsiadui
Aendas ﬁmﬁy'amiﬁmﬁﬂmsmﬁmmﬁu‘v!u AMsAan kagnsaduauy @useinsiei
Yo wazdadednegiiendesiionisinduls

Forms, organizational structures and business establishment for a tour company and
related organizations. Topics include management, financing, marketing and
operations of travel agents and tour operator, problem analysis, related factors for

decision making.

YSueeniilasanniilem
anunsaaanLnsnlusein

P Y & oA
duq loegralueged

803525

n153AN155snalal 3(3-0)

Wine Business Management

Anwgsialnd msdud mMsvwds Msugnedu mawdalnd Msdadmtg n1sTuegns
At msdlaiduemns Yedeiidnadequamn

Overview of the wine business including importers, wholesalers, growing grapes,
making wine, merchandising and marketing, analytical tasting, matching wine and

food, the factors influencing quality

YSuppniliasanniiiom
ANUITOADALNTNIUTIEIN

du9 laogralueened

A 2
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803526 N153AN153350aNaN 3(3-0) Uiueenilleaninillem
Golf Business Management #NInAALNIN UL
Anwnisdanisnednadulusunisandiunisliuinmsmseiiuauues Pro Shop My duq leeghadusted

VINSEUINNDAN Lagn1IAEUIUIMSIATENN LagAIUNIIAAIN
Comprehensive all aspects of golf club operations, Skill in such areas as customer
service, pro shop operations, golf course management, and food beverage

operations, and marketing

803527 N15UIM3IANITUAZNITATIUIUSTAREU 3(3-0) Ususenilieaninillem
Spa Management and Operation gnansadanunsnluseInN

Anwnisuimsdanisuarmssdunugsnealy savianagvdssezenfidenuddyiionts | duq Wegaduedied
Wanngsnvedededu
Specific business and management skills needed for successful day-to-day

operations, combined with long-range strategies necessary for sustained growth

803561 nguIEgINakaztesIsudmIuguIng 3(3-0) Usueeniflesanitlem
Business Law and Ethics for Managers AUITOADAUNINIUTIHIN
Anwinguanefifedestugsiogramnssy minBeins  dyan 93usTINved uq Wegnaduedad
HUsznouns

Legal issues associated with business activies;taxes,contract law and business ethics

s nd inelvineuauasraUsvymanvamdngns

803513 | n1sdan1sidenagnsvasgsianisvisuiien 3 (2-2-5)

Strategic Management of Tourism Business

wIRALaLUUIIaeINAENSgINY MTlesean nwIndeunsluwasneusn nseUIUNTINUKUNAENS LA UlEUI8 VDS
gsiavieaiien nagnsnisuvsduluaniminadongnamnssu nagnsmsUfiinisuuuysanms msnagnslugnisuiin
MIUTEIURALAENSAIUANNAENG NSANY

Business strategy concepts and models; internal and external environment analysis; strategic plan formulation for

tourism businesses; competitive strategy in industry environment; integrated cross-functional strategy; strategy

implementation; strategy evaluation and control; case studies

803521 | msassAaieRmAuduilegavuneuatemavioadien 3 (2-2-5)

Tourism Destination Branding

femveausuduazmsainauusus mmdnualvesgemneatenamsvieaiss ndnwaluaznnssu mensumia
emngUmemavieaiien unumvesaulddudslugamneaemsnisvieaiierlunsaiiauusud nagvdmsaiiauy
FUA MITANTUUTUALAZNITHEDIEUUTUA FBN1Tasanusuibiinrae1alugusssn msfinmuuarUssfiunauusun n1s
asnuswdlvi nsdifinwm

Definition of brand and branding; tourist destination image, identity and its perception; tourist destination
positioning, role of destination stakeholders in branding; branding strategies; brand management and brand

lifespan; branding implementation; brand monitoring and evaluation; rebranding; case studies

803523 NAagNSUIANTINNTUINNS 3 (3-0-6)
Service Innovation Strategy

wwRanuuinnssunmsuinslumsaisssaunsaigndl gnavnssunsvieaiiendainassn Jadendnduuinnssu
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Concept of service innovation to customer experience creation; tourism as creative industry; driving force for

service innovation; new business model creation; service differentiation strategy; service innovation in creative

economy; case studies

803533

mi’“;Lﬂi']:ﬁmanszwué’wu51'\1ﬂul,l,as"i'mumiﬂuqma'mmiumi‘vimLﬁﬂ’a 3 (2-2-5)

Socio - Cultural Impact Analysis in Tourism Industry
ﬂ’J’]iJL@U@J’]GUENﬂ’]SViI’NLﬁEJ’JLLﬂ%NaﬂizWUﬁlﬂ’]3‘VI|I’NLﬁ&l’lﬁﬁi@ﬁ\iﬂllLLa:iJGNUﬁiiiJﬁgﬂVl’NU’JﬂLLa%VI’Na‘U IML@aﬁILﬁEJ’]‘EJJBQﬁ/UﬂTi
Wanmsvieadiol 2asiinanuivieniion anudmiusseninainvieadisriuyusuiifudweunasisuios ndnms
Usuillunansenumedsnnuay Sausssuvasnsvieadien nsdidnw

Development of tourism and its negative and positive impact on social and culture; tourism model including
tourism development model, tourist destination life cycle, host-guest relationship model; principles to assess

socio-cultural impact; case studies

803535

A53anTsIngRtunisvieaiian 3(3-0-6)
Crisis Management in Tourism
fenuvedingfuarnsinn1singd nansenuvesingfsiegnaivnssunisvieniien Ingivandd laud Ingduslaa Ingd

v

w1 IngAguTs NMITeTIEIIngA nagnsnisTuleuazdesiuingd n1siauazdssiliunsdamTingd Mymeusudnnig

fa\)]

IngRdmsuesdnsmanvioaiien
Definition of crisis and crisis management; impact of crisis on tourism industry; various dimension of crisis including
consumers, products, and competitors; crisis prognosis analysis; crisis handling and preventing strategies;

measuring and assessing crisis management; crisis management planning for tourism organizations

803537

mﬁﬂnﬁuazms'mLtwuéﬁé”nmamwaxmnﬁwmsﬁmﬁ (3-0-6)

Hospitality Facilities Planning and Management
Ussifiuddnuaglonadumsiauiwaznundsmngauasannienistesiisauas usnns wdnuaznszuiumsimu
1A39N19 LLu’Jaﬂﬂ’]i’JWQLLNUﬂWﬂ%ﬁUﬁ wannuilussniuuaanenssy ﬂ’]i’e)’e)ﬂLLUUﬂ’]igaﬂ'J’]QJ%M’]&Jﬁh\T‘]

The issues and opportunities inherent in the development and planning of tourism hospitality facilities; principles
and process of project development sequences; conceptual space planning; architectural design criteria;

interpretation design
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