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001212 AYIBINYHAIL 3(2-2-5)
Developmental English

001213 AYIBINUTIVING 3(2-2-5)

2. NANAIVINYBEAENS

English for Academic Purposes

TngLaanansgIvInsse Ul

001221

001222

001224

001225

001226

001227

001228

ANSAUNAAIEATLNDNISANBIAUAIN

lddosndn 3quwu 6 wudaena

3(2-2-5)

Information Science for Study and Research

N FIPULALINUTITU
Language, Society and Culture
AaugludInusedniu

Arts in Daily Life
Aududufvesdin

Life Privacy
W0FInlugARIva

Ways of Living in the Digital Age
AUAT I NBANY

Music Studies in Thai Culture
ANUFVAUITUBALTN

Happiness with Hobbies

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



001229

001241

001242

3. nauIvIFIANAIEAT

21

Sinses ihlegdu Fedifianamne
Know Yourself, Understand Others,
Meaningful Life

AURIRL JIUANUTINUSE91TY
Western Music in Daily Life
NIAALTIES9ATIALATUTRNT T

Creative Thinking and Innovation

TngLaanans1gIvInsa lUl

001231

001232

001233

001234

001235

001236

001237

001238

001239

001251

001252

001253

UrayPadioianediedudiausesiu
Philosophy of Life for Sufficient Living
e uiienan T
Fundamental Laws for Quality of Life
Inefuuszraulan

Thai State and the World Community
msaﬁiimaznﬂﬁﬂﬁymﬁaﬂﬁu
Civilization and Local Wisdom
N154dled LATHENY wazdsny

Politics, Economy and Society
N139ANITN1ALTUT IR

Living Management

NNweTI6)

Life Skills

miifwhﬁu?ia

Media Literacy

AmMgghiiuausn

Leadership and Compassion
wadnnguuaznisvituluiiy

Group Dynamics and Teamwork
ULIAITANY

Naresuan Studies

madugusgneaunis

Entrepreneurship

3 (2-2-5)

3 (2-2-5)

3 (2-2-5)

lddosndn 3quau 6 wdaena

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3 (2-2-5)
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4. nguAyInemansuazadiaatans Lideendn Fwau 6 wiaein

TngLaanansgIvInsa Ul

001271

001272

001273

001274

001275

001276

001277

001278

001279

uywdiudwngou
Man and the Environment

AN IMBTANTAUNATU TG

3(2-2-5)

3(2-2-5)

Introduction to Computer Information Science

ANAANEATLAZADNR bTINUTEIIUY

Mathematics and Statistics in Everyday Life

gnavansiailluginusyaniu

Drugs and Chemicals in Daily Life
DIMTUALIOTIN

Food and Life Style
nasusazivalulaglnasy

Energy and Technology around Us
WoANTTUNY W

Human Behavior

FInuaraunIn

Life and Health
eEnslutInUTE 91y

Science in Everyday Life

1.1.2) Avvsauldtundaeia

1. ngu3vInaundy

001281

ALLAYN1TBENNNAINTY

Sports and Exercises

1.2) NUINIVUINIE

1.2.1) FNUFIWIVIN

815101

815102

nsasAuAnuazksItuaalalunseaniuy
Kick Start to Design Thinking
NITUIUNMTAUATIAMLIUTANTTUUALNITNAINDELS
Wuseuu
The Systematic Process of Innovation and

Marketing Research

71U

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1 wulena
1(0-2-1)

97 #ulwnA

9 WUWNA
3(2-2-5)

3(2-2-5)



815203

1.2.2) ANy

815110

815130

815131

815132

815220

815221

815230

815240

815250

23

AITINUTIVINITNNAUUIINTTULALNITHAN 3(2-2-5)
A5 19ETIA
Academic English for Innovation and Creative
Marketing

26 w2EAn
SHAIUENITUNNUIRNTTUNTAANA 3(2-2-5)
Innovative Marketing DNA
N159ANTIMALIRASNITNANHUNIIAINS 3(3-0-6)
Contemporary Management and Digital
Disruption
ransuazAaUlun1snauunisnain 3(2-2-5)
Art and Science for Marketing Plan
WIANTIUNTUIMINTNENTUYWE 3(2-2-5)
Innovative Human Resource Management
nsinn1smaluladuazuinnssu 3(2-2-5)
Technology and Innovation Management
WINNTTUUALNTINNTBIUJURANT 3(2-2-5)
Innovation and Operation Management
nsInnsnsndaunistyauazuinnssy 3(2-2-5)
Intellectual Property Management and
Innovation
NFIATIAAUMAMIANSNNINITNAARAL TEUUTIND 3(2-2-5)
PRDRLE:
Marketing Informatics and Business Intelligence
N15IANITN NN TRUAMTUUTINTTULALNITAAIALT 2(1-2-3)

45196554
Financial Management for Innovation and

Creative Marketing



1.2.3) AYUANILAY

815111

815112

815211

815212

815213

815214

815251

815310

815320

815321

815326

815342

815340

24

Principle of Programming
msUszendldinaluladansaumediiogudmivam
ATUNITAAN

Information Technology Solutions for Marketing

56  wuEnNn
1. 3v1UsAY 44  RIWNA
NENAIULINNITULAZNITAAIN 40  wiaein
N1IAAIALTIATI9ATIA 3(2-2-5)
Creative Marketing
mMsfnwarnsBoudifeatugni 3(2-2-5)
Life and Learning for Customer
Msmanailon1sasInMAI9IN 3(2-2-5)
Marketing for Creating Share Value
WINNTTULAENTATIYAAININITAAN 3(2-2-5)
Innovation and Creation of Market Value
nsnaadademasiaddsneu 3(2-2-5)
Digital Interactive Content Marketing
uinnssudinisuaznsfinwgnénodeanis 3(2-2-5)
Smart Innovation and Customer Insight
nsRudmsudUsenauns 1(0-2-1)
Entrepreneurial Financial
mi’mL.Lr;mmimmm%ﬁﬂawﬁ‘ 3(2-2-5)
Strategic Marketing Planning
NTUIMTAMNNAUWINNTTH 3(2-2-5)
Quality Management and Innovation
ladafndlunisasanmuaIvianisnann 3(2-2-5)
Logistics in Marketing Value Creation
WPNTTULALNT0DNHUURIEIIATINALAINLDS 3(2-2-5)
GEMNGERL
Innovation and Creative Facility Design
nannsaeulUTLNTY 3(2-2-5)

3(2-2-5)
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815360 IVYAULIANTTULAZNITHANPLTIASIATIA 3(2-2-5)

Innovation and Creative Marketing Research

NEULATINULAZNITAULUY 7 miaenin
815190 lAssuneaunnAntazn i dgmiaeasngassd 1(0-2-1)
Project of Design Thinking and Creative Problem
Solving
815290 AU NAIUNTIATIERgINIMAEN SWlasEn T 1(0-2-1)
favia
Project in Business Analytics and Digital
Transformation
815390  lATIUNNAUNTIATIERTaYadmTUTINT 2(0-4-2)
Project in Data Analytics for Business
815490 1ATHIUNNAIUUIANTTULAZNITAAALTNES9ATIA 2(0-4-2)
Project in Innovation and Creative Marketing
815494  FUNUIMINITINITALUINNTTULAZNITAAIALT 1(0-2-1)
a519a95A

Seminar in Innovation and Creative Marketing

2 Avuden Tsidaanin 9 wlein
TWdamdenanedv dei
815311 msmamrudedinunasnisnaineaulall 3(2-2-5)
Social Media and Online Marketing
815312  msdan1sgnAduiusATva 3(2-2-5)
Digital Customer Relationship Management
815313  NISUTMITIANITATIAUA 3(2-2-5)
Brand Management
815314  3UUNIINAINDIATLY 3(2-2-5)
Artificial Intelligence Marketing
815315  NSIYULNUNITAAIALTES19ETTA 3(2-2-5)

Creative Marketing Plan
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815322  WIMNIIUNIAAAEINTUGINAUIANG 3(2-2-5)
Innovative Marketing for Hospitality

815323  WIRNTIUNTAAAEINITUTINANTNYAT 3(2-2-5)
Innovative Marketing for Agricultural

815324  WIRNTIUNTAAAENITUTINAFUNN 3(2-2-5)
Innovative Marketing for Healthcare

815325  WIRNTIUNIAAIREImMTUNITARILAzALTULAS 3(2-2-5)
Innovative Marketing for Sport and Entertainment

815341 wialulad@liaudusunisnaia 3(2-2-5)
Virtual Technology for Marketing

815343  wanNN1sERNKUUAMTUNYYY 3(2-2-5)
Principles of Designing for Humans

1.2.4) annafne/Mnausu/Mnauludrsdseme 6 wlfin

815491  msineusuvien1sineulumsUssva 6 iawin
International Academic of Professional Training

815492  @unafne) 6 NBAn
Co-operative Education

815493  n13HNIIU 6 NBAn
Professional Training

1.3) BUNIVUADNLES Tidaenan 6 Wil

fananunsadienseusedvile q Aldlundngnsseivuigansnlageu

Aelunying1dewsens snusglvinussgiumuindnyinall
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3.1.4 WHUNISANEN

001201

001211

001281

815101

815110

815130

815132

FUUN 1

AANISANYIAY

inwzn 1w lng

Thai Language Skills

ASInguitugIy

Fundamental English
Auaznisoanmainiey (Tsauldtuniein)
Science in Sports and Exercises
nsasAnuAnuazussiunalalunsesnuy
Kick Start to Design Thinking

AN ITUNUINNTTUNTAAN

Innovative Marketing DNA
N159ANTIINALBULAZNITNANAUNIIATYIS
Contemporary Management and Digital Disruption
WIANTTUNTUIIINTNEINTUYWE

Innovative Human Resource Management

374

3(2-2-5)

3(2-2-5)

1(0-2-1)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

18 wUYNA



001212

001xxx

815102

815111

815112

815131

815190

Qe
D

=1
=
=D.
_

=
A1An1sAnwIUansy

AYIBINUIAIUN

Developmental English

yanaAnAnwily nauivuyvemans
nszuIUNIIAUATIANSLIANTIIRAazNMsRaIneg 1 luszuy
The Systematic Process of Innovation and Marketing
Research

NIRAIALTIATNATIA

Creative Marketing

msfnwarnsBoudifeatugni

Life and Learning for Customer
AansiazAadlunisnsuunisnain

Art and Science for Marketing Plan
1ATHIUNNAULNAALEZ N TUAT YL T IS 19aT5A
Project of Design Thinking and Creative Problem Solving

EIELY

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1(0-2-1)

19 wUYNA



001213

815220

815212

815214

815230

815240

815250

29

WIT 2

Ree

= 1%
A1ANTIANWYIAU

AYIBINGYTIVING

English for Academic Purposes
nsinnismaluladuazuinngsy

Technology and Innovation Management
WINNTTULAZNITATNYAAINNNITAR

Innovation and Creation of Market Value
uinnssudaniosuazmsfnuignénodvanis

Smart Innovation and Customer Insight
nsdnn1nsndaunelaginazuinnssy
Intellectual Property Management and Innovation
NFIATIAAUNAMIANSNNINITIAALAL TEUUTINATIRT L
Marketing Informatics and Business Intelligence
N15IANITN NN TRUAMFULTINTTULAZ NI1TAAIALT
GERNGRRTY

Financial Management for Innovation and Creative
Marketing

EREL

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

2(1-2-3)

20 “ugnn



001xxx

001xxx

815203

815213

815211

815221

815251

815290

30

W7 2

Ree

=
aan1sAnwIvane

el nguivsyvemans
vanmnAnwly nguivndansenans
AITINUTARVINITNNIUIANTTURAZNITNAALT
a519a33f

Academic English for Innovation and Creative Marketing
nsmanidaiiomadrtaddaney

Digital Interactive Content Marketing
Msmanailon1asInaIAT I

Marketing for Creating Share Value
WINNTTUUATNITIANTIRAUNURNT

Innovation and Operation Management
nsRudmsugusenauns

Entrepreneurial Financial
1ASEUNNAIUNTIATIERTIAALaYNSHUAIEN AIYR
Project of Business Analytics and Digital Transformation

EREL

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

1(0-2-1)

1(0-2-1)

20 “ulena



001xxx

001xxx

815310

815326

815320

815360

001xxx
815321

815340

815390

815342

815xxx

31

W7 3

Ree

= 1%
A1ANTIANWYIAU

nnvdnyll nguivdrueans
nInvEnY U ndulv INemansuasANaAIEnS
N3IUNUNTAANATINAENS

Strategic Marketing Planning

UINNTTULAZNITODNUUUAIBIUNEANLALAINTIASIETIA

Innovation and Creative Facility Design
NSUTMIAUNNAUUIANTTY
Quality Management and Innovation
AWHAUUIANTTULAZNITAAALTNATNETIA
Innovation and Creative Marketing Research
37U
¥

=
AAn1sAneIUansy

v Anwily nauivinermansuazadinaans
la3afndlunsasienmumininisnain

Logistics in Marketing Value Creation
msUszendldinaluladansaunadniagudmiunuig
NIRRT

Information Technology Solutions for Marketing
1ATIUN AU TIATIERTRYAd S UTIa

Project in Data Analytics for Business

AN UlULNTY

Principle of Programming

wnaden 1

Elective Course 1

EIEY

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

18 WUQBNA

3(2-2-5)
3(2-2-5)

3(2-2-5)

2(0-2-4)

3(2-2-5)

3(2-2-5)

17 wU80A



815490

815494

815xxx

815xxx

XXXXXX

815491

815492

815493

32

W7 4

Ree

= 1%
A1ANTIANWYIAU

1ASINUNSAUL TR NI TULAZNTAAALTNES 19T IA
Project in Innovation and Creative Marketing
FUNUIMIIVINITAURTANTTULALNTAANALT AT 19ATTA
Seminar in Innovation and Creative Marketing

A uden 2

Elective Course 2

G0N 3

Elective Course 3

v FenLEs

Free Elective

594
JUUN 4
=
AAnIsAneIvane

nsEnaUILMIEN1HAUluAsUTEIVA %30
International Academic of Professional Training
anfafnuy 3o

Co-operative Education

NISHNIU

Professional Training

EREL

2(0-2-4)

1(0-2-1)

3(2-2-5)

3(2-2-5)

6 MUIBNR

15 wUQ8NA

6 NUIYAR

6 VUILNR

6 NUIYAR

6 BUWNA
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3.1.5 AN95UIYTIEIVN

001201 vz ing 3(2-2-5)

Thai Language Skills

anudfuazdnuarresnwineluuiundndlng wagluguzieieaionisdoans
Souiulinvedasussanssanssusalis ag19ni19vIavaInviany faUssnvdodsiuriuazde
Biinnseiing Ugnilinideauinnisey suvsiiniinsensiiengiinsaideniiiofiansan
AuAdnTsuAad waglasanzedinuariomnuietesfudnilng daulanluuunsieg
(Asugha N15idles an1Insalingg) audluiumsiauiinuenisidniwine Inewiuvinwenissu
waznsileududfny

The importance and characteristics of Thai language in Thai society as a
meaning making tool. Learning about various kinds of modern media, including newspapers
and electronic media. Cultivating reading habits and practicing analyzing and criticizing literary
values, especially relations and values in Thai and global societies in various contexts
(economics and politics in different situations) along with developing Thai language skills,

especially reading and writing.

001211 AedanguiNugy 3(2-2-5)
Fundamental English
m'iﬁwmﬂﬁﬂ“f\lﬂmmé’aﬂqwﬁugm nsya A58 warhensaliienisdeansiy
uTune1ee Tunswssusdusudsaulan
Development of Basic English listening, speaking, reading skills and grammar for

communication in various contexts in preparation for a global society.

001212 ANIDINGENAUT 3(2-2-5)

Developmental English

mslefumnumasnun s Sangy Feanunsaugnilavinweiusiie Tummssei 21
wazn1sialudunsila mswe nseu wagliginsel L‘ﬁ@lﬁlfﬁ’ﬂ"\]LLa%ﬁﬂM?iﬂgaﬁﬂi%@%aﬁ
wiswedlandildluusuniiieadesfiunnsaiu

Gain knowledge of the English language, cultivate 21st century skills and
develop in the areas of listening, speaking, reading and grammar in order to understand and

communicate real-world information used in different relevant context.
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001213 AWNDINGVIIVINTG 3(2-2-5)
English for Academic Purposes
NIAAUINBEATWBINGULABIIUYINEZN1T81U NITEUU wazn1sAneIAUAT

WRTINsunsessuddmsudsnilan
The development of English skills with an emphasis on academic reading,

writing, and researching in preparation for a global society.

001221 asauwmAmanfiianisAnenduadi 3(2-2-5)
Information Science for Study and Research
ANUUIY AN NAYVOIANTAUYNA UTTLANVDILNAIANTAUNA N1TLU1DIUNAT
asaumaniieg nslémaluladansaumeanaznisdeans msiivitviudenazansauma n153nnnsg

Y YV a a

mnuf Msiden Msdaagd wagmshiauemsaumna AaonsumsiaiuaislgSouiianadna
waziddelunislimeaniug Sanuviu eanu Fednduazndyreuruiu

The meaning and importance of information; types of information sources;
access to different sources of information; application of information technology and
communication; media and information literacy; knowledge managements; selection,

synthesis, and presentation of information as well as creating positive attitudes and a sense

of inquiry in students; diligences; patience; honesty; and gratitude to the country.

001222 AW FIAULAZIAUSTTY 3(2-2-5)
Language, Society and Culture

[

mmiﬂ"ﬂﬂﬁmﬁ’umm wazaNduRuSsEnIen 1wl fdedenunas Tausssu
firsanlaniminsdinuuas fausssufiasiouinunme fanwme awdydnual Tassadamns
FipuuazTausssulupnumunelaifitniunsuuay nswdsidsusaznsldnelulantunsuuay
The relationship between language and society as well as language and culture
in terms of the ways in which language reflects society and culture. The study includes verbal

and symbolic communication, new meanings of social and cultural structure, changes of

language, and usages in a borderless world.

001224 AausTudinuszdniu 3(2-2-5)
Arts in Daily Life
wuguaud WilalugudnuaeiUewiu ANUNINYANATLAZAIULANAIL TIUVY

ANUENTUSTEnINaiY vasfaunssuUssananeg loud 3nsfal Ussenddal vieudad landad

lanvirufad wazAavsdoadelni InerunisivseaunsainiaguvsenIn wagn1sveassufuifay

q
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'
=

%uﬁ”ug’]wuaﬁﬁaﬂﬂﬁmﬂisLﬂmﬁhm WL m’mi la LLazmiﬂqﬂﬂﬁiaﬁﬂumﬂqum%az 7
annsntandszndld Iduvselend lunsdidudinusesiiu uasdusitusiuuiunene sl
seuTosdunazanale

Art fundamentals and understanding in the basic features, meaning, value,
differences and the relationship between the various categories of works of art, including fine
art, applied art, visual art, audio art, audiovisual art, and new media art through the artistic
experience and basic practice on various types of art for developing knowledge, understanding

and indoctrinating aesthetic judgment that can be applied in daily life, harmonized with the

social context in both the global and local levels.

001225 AMududiudiveadin 3(2-2-5)
Life Privacy

[

‘U%’szjgywLLazmmiﬁugmmaéfmmmL‘ﬁué’;u@h NANANTUYWHYY NONUIENIIAU
Anududiud arudududinudeya Auguain aufiegendenaziananiu sumalulad
a o fa Q‘ < 1 Y] <@ 1 Y] aa o
asaumed nsAvneansenutduaiudy anududiudiludinusyariu
Philosophy and basic knowledge of privacy. Human rights, privacy law. Privacy
regarding private information, health, residence, and information technology. Protection of

privacy, privacy in daily life.

o/

001226 0YInlugARINa 3(2-2-5)
Ways of Living in the Digital Age
@ Y vy v ¢ a I3 e
Wauvinwrauausalunsidde nisldeunsalreuiiames wavaunsaldeans
Ussanengg n1sduau iesie Usediudn dvsuavnisasneassd asenidnineasesssunazany
SURAYDUVDINUFDFIANINNEANIINNTADEAS
Development of skills in media usage, various computer equipment utilization,
inquiries, analysis, measurement, rights and creation, including ethical awareness and

individual responsibility to the society in communication behaviors.

001227 AUANIID INBANYN 3(2-2-5)
Music Studies in Thai Culture

ANBUEKATNAILINTTTDIIUATUTEANANNY TWIDTIR SUTIUNUImMutg A
AUAUVSEA NLAEANNA RS DFIPULAL TAILSTTY
Uniqueness and development of various genres of music in Thai culture,

including their roles and functions, aesthetic values, and significance to Thai society and
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Thai culture.

001228 AMUFUAUUDALSN 3(2-2-5)
Happiness with Hobbies
LRRATNEY BedUsznaviiuguresnsaisauarlunsdiuiin msfnesng
afuassd msadeassianunueiisniieduaiuauauluiinuasdany
Concept of happiness, basic elements of happiness in life, creative thinking,

creation of works from hobbies to promote life and social happiness.

001229 $indaLas L%’ﬁ“lﬂé’?iu Faafifianunung 3(2-2-5)
Know Yourself, Understand Others, Meaningful Life

o

4R N13R3NAToINUNILANLES ANAIANUIETUNSIEEIn ns3inSuileduedis
=1 ¢ Ve v Yo = a v 0 = = a v o
ANTI NIPLADITUUAIIUFANVDINU miLﬂJﬂﬁ]mmgaﬂuﬂﬂmaﬂrﬂau ATANUIDNUIUNAUAIAL
iAsugnITausTsULAzAIndeN MIldTinuasinauniuiugduegwaeassn

Mindfulness; self-reflection; meaning of life; deep listening; handling
emotions; empathy and consideration of the social, economic, cultural, and environmental

context; living and working constructively with others.

001231 USyeyrdiaadnwaneludinusedniu 3(2-2-5)
Philosophy of Life for Sufficient Living
21424’ ‘:{' LY [ a v & a o 6 LY SNa ada o a
ANuUsNugIneIfuUTTRwazuAn Tanvird 3uviat USuedin uagiinsaiu
Fin Uszaunisaldunsanuen aasnautladenselaulvidwmanasnnudnsaludiawazauluynia
v o - v ¢ o Na o a 4 ]
vouyivedes ieUszendldlunisasneassa Maundienliaunn dussleviiasauisiodng
Basic philosophical and conceptual knowledge on worldviews, attitudes,

philosophy for life, lifestyle, valuable experiences and factors or conditions which influence

success in all aspects of life and professions, develop one’s quality of life to benefit society.

001232 nuInERugIULREAMA TN 3(2-2-5)
Fundamental Laws for Quality of Life
ngrneiiietestuganndinveslidn Wy Avdduiiugn AnduYBEYU A3UTITY

mslddelugaddsta nqnuneninddumetyg nqvanedanadeutaznguunefiisitesiunns

AunsosfiayTausssy sauanguanedug fifentosiunmsiaunganssui 21
The laws concerning the quality of student life, such as basic rights, human

rights, media ethics in the digital age, intellectual property law, environmental laws, the laws
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relating to the protection of art and culture as well as the laws pertaining to the developments

in the 21° century.

001233 Inafuuszaaulan 3(2-2-5)
Thai State and the World Community
auduiussErisUssmalnefudialan aneldnsdsundadiugisansng 4

fauseuaiiolmlaudsdsnsludegiu uazumumuesinevundlan saenruuunlilueuian n1s

Usggnaldmmsiflonsfmuiaues msduiutinedisiinusssy wasmsfunailesiifiguaives

dspulveuazdinulan
Relations between Thailand and the world community under changes over time

from the premodern period to the present day and roles of Thailand in the world forum,
including future trends, applications of knowledge in self- improvement, ethic of life

management and being a good citizen of Thailand and the world.

001234 91585 35uuazid fvinedy 3(2-2-5)

v

Civilization and Local Wisdom

adaa a

a1sussIdlugang 9 ITausssu 3070 Ussinal WEnssu AR uwe ity
Vil wazniseusng dunen uwaziaugiivyaviesiu
Civilizations throughout history, cultural evolution, ways of life, traditions, ritual

practices, beliefs, and conservation, development and preservation of local wisdom.

001235 N15L09 LATEFND azdny 3(2-2-5)
Politics, Economy and Society
AUTLNBLATANFUITUSVBINITHEY 1ATEgRY &AL WaIN1IN1sleeseauy
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munszualanuiinsdasuulaniinisiles wWiswgnauazdeny Anuduiusvesszuulaniulssine
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Meaning and relationship of politics, economy, and society; development of
international politics; fundamental politics; politics and the adjustment of developed and
developing countries; Thai politics; world-economic systems; influences of globalization in

terms of economy; fundamental economy; the development of the economy and society of
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Thailand; man and society; fundamental sociology; social order; social refinement; social
characteristics; uniqueness of Thai society; the application of the body of knowledge to one’s
living in a dynamic world of change in politics, economy, and society; and relationships of the

world and Thai systems.

001236 N1353AN1IN1IATUYIN 3(2-2-5)

Living Management

Auduaziinuziigfuunum wihil sssuvivesuyud waztladedainudused
FatluTin Serwsuiieveu aaefn wagdvniiuiannnmsmangmaniuazimeluladlunslidin
Tituadioddnnssidudinnundnausssuaiosssy savimssdudiavhunarmatnvedanly
amssuil 21 isndudesdunumiuussrauendeuarUszaaulan

Living management: knowledge and skills concerning role, duty, and human
nature as well as factors relating to sustainable development in improving responsibility,
thinking skills, and being updated with modern science and technology in daily life. Living
ethically along the dynamics of the 21 century, which is essential to the members of the

ASEAN community as well as the world community.

001237 NNYLYIN 3(2-2-5)

Life Skills

A3 UnuIntgl warenusuiaveuseaseuaty uardany nmsususdatiunng
Wasuwaswesdany Fnvedinuazordnnsnuluanissedl 21 fnvglunisdavegu waznisuiuda
VINBEANUAANASINETIALAZNITNINUATIANNTINUBINULEY Tinyen1as1sufduiusludiaunaszly
Fipuduimusssy fhvenmsiinnandnwassuinvouronanan WAZTINYEN13aTNA1IERIIMALENNT
SuRinveusonti

Knowledge, relating to role, duty, and responsibility of an individual both as a
member of a family and a member of a society which includes an adaptation to changes in a
society, life and 2 1°! century career skills, flexibility and adaptability skills, creativity and self-
direction skills, intra-social and cross culture interaction skills, productivity and accountability

skills, leadership and responsibility skills.

001238 nsdwiniiude 3(2-2-5)
Media Literacy
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ARTa SalngvasinseuiudeudasUssinnainanliegraviniuanunisainiintuluga

Processes of media analysis and acknowledgements in digital literacy.
Understanding of media effect theories, such as myth semiology and advertising concept,
attributes and influence of contemporary and digital media, including analyzing contents on

every current platform.

001239 aediiuauin 3(2-2-5)

Leadership and Compassion

addnesin fuilummssedl 21 maBeufeanuin MsliTindoany
$n msdunalan wadlesiia ﬁmsnLLmUﬁﬁ’aﬁﬁiumiﬁﬁmimL%Qmﬁ’]imzﬁmmaaL“fJuLme\‘i
Tunsvinasevesgiseu

The importance of a leader, leadership in the 2 1 century, learning and living
with love, good global citizenship, studying sood practices of conducting public activities as a

guideline for learner’s own activities.

001241 aunsRZIUANtUTINUsTI1IU 3 (2-2-5)

Western Music in Daily Life

JUVSENINNAUAT 3AUTENBY 1ATIEs N wasemadevaenunInyiuan Ussinnues
umnadludinuszdriu ndnnsinsaluazurumisaus’ nsruiumsussgndnisnusing Jumnly
Pipuszdriu

Aesthetics of music, elements, structure, and the history of Western music.
Style of music in daily life. Criticism and admiration of music. The application and process of

Western music in daily life.

001242 NNSAALINEZ19ETIALAZUIANTIU 3 (2-2-5)

Creative Thinking and Innovation

nIrUIUMIRNRLINIANTTY F8NsidndadnlagnaAtiazAunusinmitesdym ns
as1euarn1sdenuuinuAn N15ad1aRukuUYeIdnAIMIauINTS nedeuluauuaastivd oya
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dnsaluiinau wwanvn msszauaudn n1sdndula n1s3nsaledradnsassanaznisdnnisiu
AUTALLES

Innovation development process; means of accessing customers’ mind and

discovering the roots of problems; generating and selecting ideas, creating rough prototypes,
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testing in the field and extracting information, quick and efficient design-build-test cycles,
getting things done as a multidisciplinary team: brainstorming, making decisions, giving

constructive comments, and managing conflicts.

001251 wadnnguuaznsrinauluiia 3(2-2-5)

Group Dynamics and Teamwork

NOANTIUA9 ﬁLﬁﬁ?ﬁUWﬂ@ﬂiiui’Jﬂmdu NMINAILINITVBIANBULHAI VBINGY
dawndonvinineg veengu madufetesiunguresyana nsadesmungs nsUAsuviruAR
vesngu Msdoansaslungy Unvvresn s dudiu wuimie msaisiinay waziedetne
asdudunilsdufeniuvesngy JadeiidaaiunsinuduiiuuasfinnsufiRnudui

Various behaviors regarding group behavior, development of group
characterization, group environments, interpersonal relations versus group involvement, group
persuasion, change in group attitudes, intra-group communication, teamwork model, guideline
to create team and network, group unity, factors enhancing teamwork, and practice of

teamwork.

001252 WLIATANYN 3(2-2-5)

Naresuan Studies

W52319UsTIRAULAINITULIAITUNISY aitiufnwnsesnsdenalunisuims
LAl Wy lesegia dnunagnsisUssmaiagvieuliiiusnanuvaivesnulned
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Fodnd uazanuannuian1sETay iy

Biography of King Naresuan the Great; his royal duties while reigning over the
kingdom, such as economy, society, and international affairs reflecting Thai identity in various

aspects, namely the pursuit of knowledge, perseverance, endeavour, courage, sacrifice,

loyalty, and tolerance in the face of problems.

001253 madugusznaunis 3 (2-2-5)
Entrepreneurship
nmsufuinistumaduduszneunisgsna Tnewiunisaumuwiniudntniniegsia
nsuszfiulonmalunmsmeaialval uagnisisussialmilagitiunsszyssilniidululiiagnnsg
Ussifiumuegsenuasssialvaitu nisliemeidsinvremiudisalunmadiiugsialmidy Soud
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suvesdmnuineiunnduiusznouns wazarudonlostuainnivdug Mieides iedetie
N9M5UsENOUNT wazusiingssna nagndlileruey senaedadu

The entrepreneurial practices with an emphasis on learning how to find
business ideas, evaluation of new market opportunities and starting a new venture; focuses
on identifying and evaluating new ventures, and how to recognize the barriers to success.
Exposure to the stresses of a start-up business, the uncertainties that exist, and the behavior
of entrepreneurs. Theoretical overview, entrepreneurs, entrepreneurship's links with other

disciplines, and entrepreneurial networks and alliances. Strategies for sustainable survival.

001271 uywdiuAaandon 3(2-2-5)

Man and the Environment

JEUUTIALAZANVAINYAIENINTININ ANMUFNTUTITENI YW TUTTIUDIR uae
JEUVHRNAUINNG ﬂWiLU§BULLUaQIﬂ5ﬂﬂ%WQLLazizuumuwéﬁlﬁﬁmaﬂizﬂUﬁiaéﬁLL’J@5E13J YDULUANIT
sessunanzuedlan ﬂﬂﬁLU§SULLUaQaﬂﬂwqﬁaﬂﬂﬂﬁ Wmanenisiaun gy 93es55udwindon
warmsasdndfinuaranunsentn wasnsiidnsinlunmsdnnisiuanden

Ecosystems and biodiversity, man-nature and ecosystems, human structure
and system change that effects the environment, planetary boundary, climate change,

sustainable development goals, environmental ethics and consciousness building, and

environmental public participation.

001272 oL ARR AN TEUWATUNgIY 3(2-2-5)
Introduction to Computer Information Science
Fawnsvesnaluladroufinmesainefnisdagiunazanudulildveanelulad

luauiAn 8aRUTENBUVBITEUUABNTILADST B15AIT vandAws Tayanauiiames 35013 euves
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szuu msdanisteya szuvansauma Tusunsudinnusmlusfi meluladdonan mswweunsdoma

AU NIBenwUURaZIRILILIU Bvdnavaunaluladreuyvduazdny
Evolution of computer technology from past to present and a possible

future, computer hardware, software and data, how a computer works, basic computer

network, Internet and applications on the Internet, risks of system usage, data management,
information system, office automation software, multimedia technology, web-based media

publishing, web design and development, and the influence of technology on man and

society.
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001273 AAAIERILAZARR lWTIINUTZINTUY 3(2-2-5)
Mathematics and Statistics in Everyday Life
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Fundamental knowledge of mathematics and statistics for everyday life,
including measurement in different types of unit systems, surface area and volume of
geometric shapes, tax, profit, depreciation, interest and discount, process of data survey, data
collection methods, introduction to data analysis and presentation, probability, and

introduction to statistical decision making.

001274 guazasAdlludInusednTu 3(2-2-5)

Drugs and Chemicals in Daily Life

Arudidesunasenaziailing lnvunns wandusiaiue s suduaiesdens
wazgnnasulnsildludinlsedr fuiiordostuguam aaenaunsidentd uaznisdansiiiols
Anmnuuaeniefuaunmuazdunndon

Basic knowledge of drugs and chemicals, nutrition, food supplements, including
cosmetics and herbal medicinal products commonly used in daily life and related to health

as well as their proper selection and management for health and environmental safety.

adA

001275 IMNTHALINTIN 3(2-2-5)

Food and Life Style

UNUIMLAZANUEAY U015 ILTINUSE 91T TausIsuuazngAnssun1suslon
mmﬂugﬁmﬂﬁm 9 veslanuazlulszmalny 590885 Nav099138555UR WUTZARDNGANT TN
n1suslanvesing L@ﬂé’ﬂwzﬁuazgﬁﬁ@@ﬂﬁﬂuaﬂwﬂimadima Asidene msimunzausdenIy
ADINITTOITNNIY DIAITNIEDN %’agaﬂamaumsﬁmamwLﬁaﬂ%ammﬁ WAZDINIWALIDTINAU
mswasuudaslugalamaing anussendn waginvdandes

Roles and importance of food in daily life, cultures and consumption
behavior around the world, including the influence of foreign cultures on Thai consumption
behavior, identity and wisdom of food in Thailand, proper food selection according to basic

needs, food choices, information for purchasing food, and food and life style in the age of

globalization with the awareness of environmental conservation.
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001276 wasuwazmalulaglnas 3(2-2-5)

Energy and Technology around Us

Ausiugudundsau wazmaluladlndi Auivesndsnu wdaeuldn
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Fundamental knowledge of energy and technology around us; energy sources
and knowledge about electrical energy, fuel energy, and alternative energy; relationship
between technology and energy consumption; direct and indirect energy consumption; global
warming and related energy situation; current issues and relationship to energy and
technology; participation in energy conservation; efficient energy use; and proactive approach

to energy issues.

001277 WOANITTUNYWE 3(2-2-5)

Human Behavior

AudiAsaiungAnssuaywd Tudiusiag Wy wwAnAsifungingsy flugnu
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Knowledge of human behavior such as behavioral concepts; biological basics
and mechanisms of human behaviors; mindfulness, meditation, consciousness and involved
substances; sensory perception, learning and memory, language; intelligence and other
quotients; social behaviors; abnormal behaviors; human behavioral analysis and applications

in daily life.

001278 FINUWATFUNN 3(2-2-5)

Life and Health

FINUATNRANTINAVNIN mi@]LLaLL@%%”NLa?;mjﬁumwmml,wiazﬁzhﬁa FU0NTT
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Life and health behavior, health care and promotion for each age group,
including the implementation of health knowledge and skills for continuous improvement of

the quality of life for oneself and others.
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001279 IngnAransTudInuszin iy 3(2-2-5)
Science in Everyday Life
UNUINVBEINGIAARTHaZNALLLAEN IR IUTININ NIBAIN LazYTUINITAINS
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The role of science and technology with concentration on both biological and
physical science and integration of earth science in everyday life, including organisms and
environments, chemicals, energy and electricity, telecommunications, meteorology, earth,

space and the new frontier of science and technology.

001281 AWILazNISaanNnIaINIe 1(0-2-1)

Sports and Exercises
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Playing sports, exercises for improvement of physical fitness, and physical

fitness test.

815101 nsadeAnuAauaztsstuatalaluntseanwuy 3(2-2-5)

Kick start to Design thinking

n1saieanuAawarussdunialalunisesnuuu Ingn13sIuTIvteya IATIEN
duamwideya msfdvualanduazfeulvvesnisesnuuumeanufndainsasse

Generating ideas and inspiration to design and approaches for using data
collection, analysis and synthesis in order to define the topic and criteria of creative design

thinking

815102 nszuIuNIsAUAIANiUIANIIULasNIIRaInag1TusTUY 3(2-2-5)
The Systematic Process of Innovation and Marketing Research
n1sAuATILEIIANNSReItuUTEIIUAIuRRs LI nuraRSus s gug luas
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Rising problem issues in marketing and innovation, effectively research for

knowledge related to the questions derive from both primary and secondary learning
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resources, critical considering of the reliability of the learning resources in order to obtain
entire data, applying group discussion process by using the knowledge from different fields,
systematic problem solving using thinking process, problem solving process, practicing
process to contribute, summarizing and suggesting of systematic problem based on the

knowledge found.

815110 SUHNUINITUNUIANTIUNITAATN 3(2-2-5)
Innovative Marketing DNA
NsALININANNAANINER UYL 1Q) wazonsual (EQ) N1SINNISAINANAS19ETIA
Padananmwindousefifnasonsaseassd nsdifnwnasiegmauuinnssunisna
Development of Intelligence and Emotional quotient, creativity management,

environmental factors that affect creative. Case studies and examples in innovative marketing

815111 NNSAAIALINEI19ETIA 3(2-2-5)
Creative Marketing
LUIRALAENENNTAAALTIETIETIA mia%’waisﬁmmmméf’sagummuawfam
yunean1snatavuiuguandtlanginssuduilan  nsadigaduin n1sussendliuuifn
nMsmanatilonuduavesesdnseeedsdy nagnsnsnanadielvy a3esssuluaunisnain
Concepts and principles of creative marketing, creative marketing perspective
and content, marketing perspective based on consumer behavior, creating value added, The
application of marketing concepts for sustainable organizational success, modern marketing

strategies, ethics in marketing.

815112 msﬁmenLLazmiL%'auﬁfL?imﬁ’UQﬂé'ﬂ 3(2-2-5)
Life and Learning for Customer
n13d1TIATeLANgUgNA1 NYRNTIUNITIUF vimuARveIgnAT JUKUUNSANTUTIN
¥osgnin MslTgsziunIgniulasmMsvnasdlavesgnd uinnssunmanalumsuduiius
Ugne
A survey of customer groups, perception and attitude of the customers,
customer journey, analyzing level of customer engagement and finding customer motivation,

marketing innovation in customer interaction.
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815130 N13IANTFIINALILASNITWANAUNIAING 3(3-0-6)

Contemporary Management and Digital Disruption
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Principles of management includes the executives and management,
development of the theories in management, creative decision, planning, organizing and
virtual organization, human resources management, internal communication, leadership,
motivation, controlling, change management and organization development from digital
technology and innovation’s impact, case studies on digital disruption that impact to the

business model, products and services.

815131 AransuazRadlunisaaununisnaie 3(2-2-5)

Art and Science for Marketing Plan
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The concept and importance of planning, type of plan, the purpose of the
plan, elements of planning, appropriate characteristics of planning, planning process,

adjustment plan, planning restrictions, analysis of the current market situation. Analyzing

market opportunities and practicing in writing an innovation and marketing plan.

815132 WINNTTUNTUIMINTNEINTUY WY 3(2-2-5)
Innovative Human Resource Management
ANNEAYTEIIANTIHlLUUII IS NeINTUYEE RAIINSLasNgBin1suIms

n3nensuywd UsingnisalifinansenusensuImsnuminensuyed ssuumsuimmineins

uywd Tassarauasntinfiuesnisdanisminensuyed MsI1aRunsneInsIYYd nsruIung

Famsninensuywd nsimuIANaINITavIINeInTuYYd AsmLIYAaInT Lo WA

uinnssu sEUvATAUIMALTENTUIIINEINTIYwE nsatuayuliiAnuinngsy ssdnsuianns

Seus nsdlfnwinerivesansimimsaiuinnssulndlagadonisusmsminensuyudlly



ar

The importance of innovation in human resource management, development
and theory of human resources management, the phenomena affecting human resources
management, the human resources management system, structure and function of human
resource management, human resource planning , human resource management processes,
human resource development, human resource development for innovation improvement,
innovative human resource management, information system for human resource
management to support learning organization, case studies about organizations that create

innovation by applying human resource management.

815190 TAT9IUNNAULUIAARASNITHAT YW TE519855A 1(0-2-1)

Project of Design Thinking and Creative Problem Solving

msduduteya mslinsesd ieinmsudlalymedisaireassd Taelidgmaseaan
magshaazgaangsy feFeuasvhouduiunglinistuusveseanasduasdidormaganme
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Analytical for creative problem solving by using real problems from the
business and industry. Students will work as a team under the guidance of faculty and experts

from business and industry.

815203 ANENDINYELITIYINITNIAUUIANTTUUAZNTAAALTES9ETIA  3(2-2-5)
Academic English for Innovation and Creative Marketing
HNUTUNAIYITINOBNIIATULIRNNTTULAZ NI TAATALTIET19ETTA slufsanvnd

Aervesesnadiszansam weldlunsiiauonany msnwine masrnnulazmsUFtRnuase
Practice academic English contexts concerning Innovation and Creative

Marketing related fields in order to prepare for presentation, further education, professional

training and hands-on practice in real-life situation.

815211 nsRaALienTsa319RNA13I 3(2-2-5)

Marketing for Creating Share Value

WUIAANITATNAMAITIN AUNNIBYDINITASNAMAITIN TEAUVBINITATNAUAN
11 Ailsueuuiiaveusedsen Asndounarsssuni Yulenfiiinddn msadenuasile
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Concept of creating shared value, meaning of creating shared value, level of

creating shared value, value of social, environmental and natural responsibility, conscious
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capitalism, creating shared value for sustainable growth, examples and case studies about

creating shared value.

815212 WIANTIUUALNITEINYAAININITAAN 3(2-2-5)
Innovation and Creation of Market Value
msafrsyarnfinlagliuinnssunazmiufnaiieassd MInanyNLmIINITnATA

M3Beudihuinmsmaniiussauanudnia Welinsesiaimsuesmiudsaienudumaives

sULUUNIAan IaUsEneauAnaseasIAldluzukuuNITeaIe
Creating value by innovation and creativity, flipping of marketing perspective,

Learning through successful marketers to analyze the cause of the success or failure of the

marketing, sparking creativity merge with marketing form.

815213 nmsaaadaiiomasiiadsldnau 3(2-2-5)

Digital Interactive Content Marketing

MR EiMmMaisliihnmsnaansafumudfessvesgndn  Anwiisnisaiig
domuariaiudenivalddneu nsE0aINIINISAANALUUABINNG NSEUIUNNSNIINISAANATI
nszRuLarfganuaulavegna

Analytical approach to the marketing needs of clients, a study on how to create

content and develop interactive digital media, two-way marketing communication, marketing

process to encourage and attract customers.

815214 uianssudaniuzuaznsinuignénatneinds 3(2-2-5)
Smart Innovation and Customer Insight
NSANYILUINIINMTIRUIANUANATNETIARALWIANTTY N1asauinngsugaiy
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A study on the development of creativity and innovation, creating sustainable
innovation, applying of knowledge, creativity, skills and experience in technology, the concept
of thinking process, digital marketing, digital marketing strategies, integrated digital marketing

concepts, big data and analytics, customer’s data analysis tools and related case studies.
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815220 n133AN1smAlulaguazuInNT Iy 3(2-2-5)
Technology and Innovation Management
anudihlulunisdanisuinnssuuazimaluladluszduesdng dew dnva uay
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General knowledge in innovative and technological management in
organizational level, definition, characteristics and the role of innovation and technological
management, function and types of innovative products and services through the process of
management, knowledge creation in organization, the assessment of the suitability of
innovation with the organization, expertise and technological skills management, the
application of knowledge in technological and innovative management to enhance the
competitiveness of business, selection, development, seeking of the technology,

technological transfer, affiliate business and competitive advantage.

815221 UIANTIUUALNITIANTLBIUGHURNS 3(2-2-5)

Innovation and Operation Management
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Concepts and theories of operations management, meaning and importance
of innovation, product and innovation process. the application of the organization's ability to
create innovation’s development capabilities, development of the innovation process in order
to build innovative business model, managing process of research and development for

creating innovation, technological transfer for creating innovation
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815230 nsIamsnangaunisteysynazuinnssy 3(2-2-5)

Intellectual Property Management and Innovation

ATy seUszneukazUssnmvemindauneygndedy ssuunindduns
Jyer anwdrdgguansnddumetygilussvuasygialud gsfauinnssuiuni susmsdanig
ninddunsteyan loun anuduasawazn1suntesdnslunsnddunalyaudasussian 1y
AnsUnsiaiessnensdn, avans, Bnmsimindaumatyanlulisslond uas Bmsuszsiugad
ningaunstyan

Meaning, elements and types of introduction to intellectual property,
intellectual property system, the importance of intellectual property in the new economy,
business innovations with intellectual property management includes the protection and
rights in each types of intellectual property such as patent, Trademark ,copyright, how to

apply the benefits of the intellectual property, and the assessment of intellectual property

value.

815240 N1TIATIZAAUMAAIAASNINNITAAIALAZIZUUTINADINTLL 3(2-2-5)

Marketing Informatics and Business Intelligence

MsARTEsingAnssugnn 1nzdnnginssugnduulaniaietnededenn msldau
Google Analytics n153LATIEiLLINIYeauilaa nsdsdndmanengAnssy dumaguiing
Ay intellisence dashboard A15M99U data studio N15IASIENENSU E-commerce, Mobile,
Tag manager Lﬂ/lﬂﬁﬂmﬂ%m%mﬁaﬁhm WU Facebook Insights, Ads Manager, Social Listening,
Social Chatbots Lag M3iana wuAnAeIfUsIAasaasszuarsruvatiuayunsdadule Ussian
uaynszUIUNs Andula dnungansaumadmiugsiadinieasileatuayunsdadula n1swann
wuudrasaileatuayunisindule uwumamsiaunssuvatuayunisiadula nsiiseideya
53713 unumvestindInemanideya nIAlANYINITIATIERAIUNIIAAIALALTEUUTINASRS Y

Customer Behavior Analysis, Insights customer behaviors on social media
networks, Google analytics used, consumer analysis, goal setting in consumer behavior,
consumers journey, using intelligence dashboard, using data studio, analysis for E-commerce,
Mobile, tag manager, techniques for using tools such as Facebook Insights, Ads Manager, Social
Listening, Social Chatbots and their measurement, concepts of business intelligence
and decision support systems, the types and decision-making processes, information
characteristics for business intelligence and decision support, model development for
decision support, guidelines for development of decision support systems, business analysis,

the role of data scientist, case study of the analysis in marketing and business intelligence.



51

815250 N139ANTTNNNITRUAINTULINNTTURASNIINANATET 196950 2(1-2-3)
Financial Management for Innovation and Creative Marketing
ANTILVBINITUITININMTRU NMTATIZRUNMIRL Adumunianal anandesuas

HANBUUVIU FBN15IANITAUNTNEAG 9 unaalumu n15RTUINITamU 1Aseainavealiumu
Overview of financial management, financial statement analysis, time value

of money, risk and return, management of assets, sources of funds, capital budsgeting, and

capital structure.

815251 n1sRudmiudusenaunis 1(0-2-1)

Entrepreneurial Financial

nsuUIMsNsRudmsugsiasulmidumalulad msdmunaudeanisitiunu
I BNV ms‘dizLﬁu%aﬁwmqsﬁmﬁ%ﬂm N1IMVUARINDULNUVBIGNIN WAL NALNTNITHAN
amU

Elements of entrepreneurial finance, focusing on technology-based start-up
ventures and the early stages of company development, funding requirement assessment for
startups and sources for funds, valuation of the startups, employment compensation

contracts, and exit strategies.

o

815290 TAseuUNIinuNITIATIERgInanazn1sulatanInaIva 1(0-2-1)
Project in Business Analytics and Digital Transformation
MlAELarMIalassnuiieaisdudvieuimslvdqliiuningsia ms

UszgnauunAnmnsidviaiiietlugnsaiauifauaznsvasundaddonsdns Tnegisouay

yherudufinnelinstiugresaanansduesdidornganniagiauazgnamnssy amdanis

thiauesansidunuugiifsdes

Analysis and development of project to create a new product or service for
the business sector. The application of digital concepts to contribute to the creation of new
ideas and changes to the organization, the students will work in team under the guidance of

lecturers and experts from the business and industrial sectors, and also present the overall

outcome to those involved.

815310 N139UHUNTITAAIALTINALNS 3(2-2-5)

Strategic Marketing Planning
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N13MUHUN5ARIA TAT1ginsiUsuntaturunisaataiieliaenadese
An1MN1T0) HANANINITTIANAAA UTUaFUA NAWNTULUURNENITRAIN UTeNoumenIsinsIen
anmandouieaglunaraieuen nMsimuAnaIn N5EeNIMINELALATTINLKUR LML NS
wanfouat nsfruanagnsdulszaunsnsnatn nagvsiltlunisnaa nsdidnwiifsadeas
ANUHURNM TR INAIBINaLNS

The marketing plan, analysis of the changes in marketing plan to conform to
the situation. The market or product ‘s life cycle, development of marketing plan’s model
consist of the analysis of internal and external environment, market targeting, target selection

and product position’s planning as well as defining the marketing mix strategy, the marketing

strategies, related case studies and practice in strategic marketing planning.

815311 mManaaEudedinuuaznisnainsaulal 3(2-2-5)
Social Media and Online Marketing
wdnnIsRaIaRLAedIrLLarnIsIaIneaulall ALEANA9TEAINNISTINIIAATA

vuAedanuuaznisviiniseaineeulall Ussiannisnaindedanuuaznisnaineaulal n1sfiviun

naugnAlvang 115304130 1TAANALUUATUINADT ﬁqiﬁﬁ]ﬁ'ﬁmwmmmzaﬂ%mmm@ﬁaﬁmm
goulall Myleszinsaaarudedinuuaznsnaineeulal nnsiaanudnsaainnsldnisnain

Wudedsnuuazmmainseulay nsdldnwinaznsujiAsuniseaasiiudediaunaznisnain

paulail
Principles of marketing through social media and online marketing, the

difference between the social media marketing and online marketing, types of social media
marketing and online marketing, customer targeting, integrated marketing communication,
appropriate business with online social media marketing. marketing analysis through social

media and online marketing, measurement of success in social media and online marketing,

case studies and practice in marketing through social media and online marketing.

815312 N153AN1IgNANENNUSANA 3(2-2-5)

Digital Customer Relationship Management

Y o (% s

LIAATIUEIUYDINITUIMITANAIFNRUS TTWUINITVRITHUUUINITgNANTUNUS

nann1suInIsgnaduiusienaluladidnea tUimuned1Agreanisusnisgnaduiusg
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1 [

wius nsldgeriuaslunisiesiendeyadie veegnAMTIUTINLAIINTBUUUINITUGNAT

Y

WS NINANYIAIUNITINNITUINTHAZRNAFUNUS

Basic concept of customer relationship management, evolution of the
customer service system, principles of customer relationship management with digital
technology, key target of customer relationship management, main elements of customer
relationship management, customer relationship model, development of efficient customer
relationship management system, the strategy of customer relationship management and
innovative service, information technology used in customer relationship management, factors
influencing the success of customer relationship management, software used in the data

analysis of customers gathered from customer relationship management system, case studies

in service management and customer relations.

815313 NMSUTNITIANIIATIAUAT 3(2-2-5)

Brand Management

LIRALAIfURTIAUM AuATMIIELM AuAnsAudluaeavesiuslaa ans
UINIFIANITNTIAUAN ma‘u%mimw%uﬁﬂuguuaﬂﬁuaﬂ@ﬂﬁﬂ N1TINANRUINNNITHAINVDIAT
AUAT N151EDNDIAUTENIUATIAUAT N1T9NLUUAINTINNIINITAAIN msgmmmimi?iamima
nsmata MsBunmdnualvesdsdu mswmuszuulumsiauazuimsdnnisauainsaud ns
uasTIAAARTIAUA MY TNadnsesnaIAmIIAUA TinszinsdiAnuiiieades

Concept of branding, brand equity, brand equity in consumers eyes. Brand
management, brand management in customers’ perspective. Brand’s market positioning.
Choosing brand elements, designing marketing activities, integrated marketing communication.
Borrowing the image of others, developing systems for measuring and managing brand equity,
measurement of brand equity sources, measurement the result of brand equity, analysis of

relevant case studies.

815314 STUUNITHANNDARILL 3(2-2-5)

Artificial Intelligence Marketing

Jayruszhvg n1sdasienadnud1fyvesdyyiusshivg Tofvaideveg

o9

Jydsefvg nsilygidsefvgundssgndldiuanuaiunisnain seuun1snaind mluda

L2 ¥

nsfifnwvesuTEniiszuun1saaindnludfunldonu wu Seusnisassssaunsaliaiugnen

78 Machine Learning
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Artificial intelligence, analyzing the importance of artificial intellicence,
advantages and disadvantages of artificial intelligence, applying artificial intelligence to
marketing work, auto marketing systems, case studies of companies who use auto marketing

systems such as learning to create great experiences for customers with machine learning.

815315 NSAULNUNITAAIALTIETNATIA 3(2-2-5)
Creative Marketing Plan
N153ATIENABIN NITINWHUNAENT NI1TAINUAKIBIANT NITIATIENAUNY LAz
AANNY NIMUUAIUUTZIURAZNTNEINTALIUNTTIRY ToN19@sunaziausunugsna
Market analysis, strategic planning, organization chart, cost analysis, breakeven

point, budgeting and forecasting, financial statements and how to write and present a creative

marketing plan.

815320 N1UINITAUNINAUUIANTTU 3(2-2-5)

Quality Management and Innovation

LUIAAKAENO BNITUINITAMAIN USTYINITIANITAMAIN NITANUANAENSAT
ANAMENTRRILILIANTIN NMTBRNKUUNTINNISAMAIUNINERUAYSaUTNTeE 1 U TRNT Y
msUszgndldadilunsmuauamnin in3eadlelunisdanisuagfuusinunm niwensuysdly
NTUTMTAUNIN TITARUANUALITEUUAMAINANUNIATFIUENG

The concept and theories of quality management, quality management
philosophy, determination of quality strategy for development of innovation, innovative
design of quality management in the production of goods or service, application of statistics
in quality control, tools for management and quality improvement, human resources in quality

management. Quality awards and quality system with international standards.

815321 Tadafndlun1sasnsnmAmiensnain 3(2-2-5)
Logistics in Marketing Value Creation
LUIARAIUNTINNIstadainduarldauniu Aanssuuaznssuiunisauladaind

unumvesiansuauladafndsianisainenmAmaNInaIn MyNwRukazauALeuladaind la

Famndsenindsena Ml IERduULasNan sAdunuauladaing nagnseuladainduazly

gUMuseNIA InUALIIMIINNTHAA

Concept of logistics management and supply chain management, activities and

processes in logistics, role of logistics activities towards market value building, planning and
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controlling in logistics, international logistics, analysis of the cost and performance in

logistics, strategy in logistics and supply for value added in marketing.

815322 WIANTIUNINAIAFINFUTINAUING 3(2-2-5)

Innovation Marketing for Hospitality

UINNTINNNTUIANG HANTENU ANUVIIMIE ANALADsedgIRauUINsTtAnaINNS
Wasuwlawalulad  gsiavinislasgatiuuinnssududfy enudafortunismain uinnss
naundasne wInnssunszuIun1s Msauauuinislnidedesenifieatianiuunneig
otedalauanauunsildndnudeuntii laserdomaluladidnnsufuusnssuiumsudas
Funoumsasusumisvenanfasi(Position Innovation) Gsilidmnedialunisaddnsnasie
msmaulalduinisvesgndn nsdlfinwiduuinnssuuimsiiliseuszauaudisa

Marketing principles for business services, key differences between services
business and trading business , name choosing, product and services pricing, the reputation of
the business and brand, location, style and packaging, relationship between business and
customers, customer’s perception and acceptance towards the business's products and

services, marketing plan, marketing strategies, the use of social media in marketing for service

businesses. Marketing case studies for service businesses.

815323 WIANTIUNIINAIAFINTUTININITNYAT 3(2-2-5)
Innovative Marketing for Agricultural

Y v o o a

NIAAINATNA unannesun1snaInAdiadmiugsianIsinens NsaseAuEny

]

[y

Augnen N1sudnnIsuNnyingsnanisinens uuiauAaluel 355U URlnal uaznszulums
UIMTNUNRAIUNITHAN - UTANTINATZUIUNTT MTERESNAUAALAL NSHAIUINERAIlINI
mainwas MIasdvinademainduladerasgndn

Defining market targeting. Pricing for agricultural products, application of
technologies for the production and distribution of agricultural products, branding and brand
awareness of agricultural products, Innovation in value added for agricultural products,
marketing distribution for agricultural product. Building agricultural business network, green

marketing network.

815324 WINNTTUNIAAAFMTUTINAGUAN 3(2-2-5)
Innovative Marketing for Healthcare

A0UNNTAIAUTINIUINTFUAMUALATIR Anenimmenisudad walulagauaw

nansznuiinanfdviawaluladuazduinesiilnesassnds N15naIndausznauns Nanauwnu
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msnsnatn MsadsUszaunisaliunisidunisesgndn msliadesiionisnsnaindmiugsna
USNISEUAN ﬂiﬂjﬁﬂmmﬂﬁ’mu%ﬂiimWima’mﬁm%’uqﬁﬁlﬁj“umw

Situation of digital healthcare business, competitiveness, health technology,
effects from digital technologies and the Internet of Things (IoT), entrepreneurial marketing,
Return-on-marketing (ROM), customer Journey experience, using marketing tools for health

businesses and case study related.

815325 UINNIIUNTITAANASIUSUNITARILAZAIUTULAS 3(2-2-5)

Innovative Marketing for Sports and Entertainments

5379 UANILALANUTULIL NTEUIUAITUTIITNUNAIUNITAAIN UTANTIY
NNATUNBAN NN UTANTIUNTLUIUNTT MITHAILINEAA LAz UINTIud N5 IRATT uRRmL
NIEUIUNTVONIUUIANS mia%ﬁq5‘1/1%%Giam'iéfm%u‘[,ﬁ]e?}jamﬁmﬁmﬁﬁdi’fﬁmwmgﬂ@ﬁ

Sports and Entertainment industry, Marketing Management Process, Product
innovation, Process innovation, new product and service development innovation, Using
innovative to develop in service process, Influence the decision to buy a product or use a

customer service.

815326 UIANTINRAZNITIBNUUUEISILIBAINELAINTIES19ET5H 3(2-2-5)

Innovation and Creative Facility Design

AUV LAZUSHANAILIBAINATAIN  NSTUIUNITHALIASIUIBAIINAZAIN
fislusunanfasinazuinig wufslunisadedesineanuagniniifsduauduuinnssud
arssaninduazndnnisvesensuaniing nsdiAnwiduuianssuiidudssiuisninuazainids
GEUNGERL]

Meaning and the type of facilities, development process of the facilities in both
products and services, concept of building facilities with innovation, civilized architecture and

the principle of civilized architecture, case studies of innovation in creative facilities.

815340 nsUszgnaldmalulagansaumadisagudmsvauiiumsnain  3(2-2-5)
Information Technology Solutions for Marketing
Anwieatumeluladfivunldduesodiolunudunsnain 1oun Goosle

AdWords, Facebook, Google Data Studio, Tableau, Google Analytics, SharePoint, Adobe

Marketing Cloud waz auq wiaunsHnujianisldiaIasdienmunisnainiani
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Learn about the technology used as a tool in marketing includes Google
AdWords, Facebook, Google, Google Analytics, Data Studio Tableau, SharePoint, Adobe

Marketing Cloud, and others, along with practice in using these marketing tools.

815341 walulagadisuduiun1snana 3(2-2-5)
Virtual Technologies for Marketing

unumvasnaluladaiiou audussaalion AauduasuasSuwazAUITINAL
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LU UAINTUIIUATUNITAATR
Role of virtual technology, virtual reality (VR), augmented reality (AR) and
mixed reality (MR) on business or service, examples of virtual technology used in marketing,

practice in building virtual technology for marketing work.

815342 nann1seUlUTLNTY 3(2-2-5)

Principle of Programming

ns@gulusunsy Python lassasedeya fiugiunisamuanduneudsysyaiana ns
afaayldnuluga msdnddeyaanliduasgiudeya msinszvideyaiiugiumeunu)ilsaln
WNSU MITANITTRYR BIAUTENBUNNTATIUNUNT Wagnsdadayanaligly

Python Programming, data structure, control structure, module creation and
usage. Data input from files and database. Data analysis with histogram. Data management,

graph creation, presentation of data to users.

815343 MANNITRDNUUUAMTUNY Y 3(2-2-5)

Principles of Designing for Humans

N335 UAN B AAYURINOANTIULYYE  NANTENUABNITRBNWUUTEUUIRABY N3
%ﬂiﬁﬁLLazmiaaﬂLL‘U‘U‘JB‘U‘UL%ﬂiﬁmaummmmmmmLLazwqaﬂiimmuywé N1595U185UAN
dspumaniuaznsufduiusvesnouiamesiuuyed uddisnsiisdesiunseenuuuszuy
Tnou NMsksIen1snTIaaeunsidnulagismsiangiuuulunienis

Identifying key features of human behavior, the impact on the design of
interactive systems. Critiquing and designing interactive systems based on human capabilities
and behavior. Describing themes from social sciences and human computer interaction and

how they relate to interactive system design. Using checklists and formal analysis methods.

v Y (% a

815360 AUATUUINNTTURAZNITAAALTIAS19855A 3(2-2-5)
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Innovation and Creative Marketing Research

[ [

Us8LnnU0InsITe 1nUseasrvenIsidze nsuauawInamITen1euinns sy
wagn1snann Liesianutilanginssuguilan msiauagiiaszvinginssuveaguilaa n1g
PONLUUNUITYMUIANTIULALNITNAIN NSAMUARILUT MITeTevidveyalagldadfmieussens
NSUNAUBNAIINNITIATIZYTOYUA

Type of research, research objectives, presentation of the innovation
andmarketing research in order to understand consumer behavior, measurement and analysis

of consumer behavior, innovation and marketing research design, defining variables, data

analyzing using descriptive statistics, presentation of the data analysis.

815390 1A599UNIAIUMTIATIZIdaYAd USSR 2(0-4-2)
Project in Data Analytics for Business
FavilasamaiiteuidamluniagsialudesnsmaindivialagldUamassainaa

33NUALRAAIMNTIY N1IANTUNTITOUALTEUAINABINITVO LY N15UTEENANALNENITANLYS

a¥sasin wazdolausuuzannnismaaevvelfifieundluviesanuuundnsnsilvig niousnisi

Dululd Tned3ousziaubuiiuaislinistuusvesannansduarfifoasigaingshuas

AAINNTIU
Developing the project to solve problems of the business sector in the digital

market which based on the real problem from businesses and industrial sector, to conduct

research and identify the needs of the user, the application of creativity thinking strategy and
suggestions from user’s trial to improve or design new products or services as possible, the
students will work in team under the guidance of lecturers and experts from the business and

industrial sectors.

815490 1ATIMUNIIAIULIANITULAZNTAAIALTIET9ETA 2(0-4-2)
Project in Innovation and Creative Marketing
Uszgndnaluladsimadofiieafussiadaaioy dmdunsdinuinisgsia Fuain

MsiATIEFANdoInITIessia nsduiunsnuduneusinaglumsiinseideyaiioatnaiing

Mnuvastoya UssgndndnmanazuunAndeaiuassd mutuneuannisinigideya iievnlug

nsRmuIndnSaeidaiassd Tnsfifouaszrhouduiinnelinisduusresnanaisduay

WeIyaINgINakaranamnssy SIntannauenan1sAnlunuLALINgIe
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To explore and select projects. Planning and feasibility studding, proposal
writing for project in marketing and innovation, how to define the problems and objectives,

literature review, tool selection for the study.

815491 n1sHNaUTY wse nsHnaulussUszme 6 wiqefin
International Academic of Professional Training
MsAneusLRRTINMsMAU URnsarnufuRnuasannelumienuniasrizeonsy
TusinsUsea lagldsumnuiugeuannuminedy
Academic in practice or real professional training at a public or private

organization on abroad with the approval of the university.

815492 Aunafnen 6 vaenn
Co-operative Education
= a wa a A a fa o a s a o
mMsinuURnuIsaiiaiiuUsraunMsaivdnnaeuitunesssia Tugiugndnauly
MU DA TUUTENDUNIINTZTUUANA AN
Real-work setting apprenticeship to increase professional career experience
related to business computer in an agency or enterprise according to co-operative education

system.

815493 NSHN9IUY 6 i
Professional Training
NSRAIUATIUUTRNTINLAZNITRAIALTAS19aTIAludnIuUIENOUNTS TuBeAnS

mafsvidanmaenyu Tnedszeznallunmsindaseruliidesndt 420 Faluauasinauesieaunanis

U UReu
Practical experience in marketing field in private or public sector for minimum

of 420 hours and presentation of performance report.

815494 FUNUINIIVINTATUUIANTTUUAZATAAALTIES19655A 1(0-2-1)
Seminar in Innovation and Creative Marketing
mifhLauaLLazaﬁﬂiflaﬁﬁaﬁmau%mqui’mmsmazmsmam %QL‘TJUUi%Lﬁu

Uaguu wazardasdmdunisussguduuumannisauuinnssuuaznisnain 1 A3
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Presentation and discussion on topics of interest for innovation and
marketing. The Current Issues and must provide an academic seminar on marketing and

innovation.
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