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2.6.1 SUUSENINUSIYSU (WU8: UN)

ANSITULdEY Ysuuszuna
A15ANE" 2565 2566 2567 2568 2569
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%u%ﬁ 4 - - - 6,000,000 6,000,000
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2) ey 1,200,000 2,400,000 3,600,000 4,800,000 4,800,000
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4) L‘Euqmmu 3,000,000 6,000,000 9,000,000 | 12,000,000 | 12,000,000
5) ﬂqﬁmsﬁ 600,000 1,200,000 1,800,000 2,400,000 2,400,000

sfmﬁ"’aﬁyu 6,000,000 | 12,000,000 | 18,000,000 | 24,000,000 | 24,000,000

2.6.3 Uszunaunisantdanesanilun1suanunudinsed
Uszananisaldanesermlunisudndusinandy 30,000 Urn/au/A
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O wuumslnanisdumesidn
M 8uq (s2u) __szuveaulad



14

nugwg  NsIansiseunisaeuluszuueeulal agldiangludiiilinssruiavedsafinelita
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3.1.3 5189739 URNINAVIAY 9

1. e lunuindvifnemaly lddesndt 91uiu 30 viiefn Amvualiddaseunungain

[

iasialuil
1.1 ngu3vnnen 12 wqenin

1.1.1 A¥1U9AU

1.1.1.1 NN Laitfaundn 3 wqenin
001211 mi‘mx‘iLL@%ﬂWiVﬂﬂﬂ’]‘iﬁ’]ﬁﬂﬂi]‘bll,ﬁ@ﬂ’]i?ilaﬁ’]i 3(2-2-5)
English Listening and Speaking for Communication
001212 MIsErUNESInguisiinTgiitenisdoasegnaiussansam 3(2-2-5)
English Critical Reading for Effective Communication
001213 miL%ummé’qﬂqmﬁamiﬁamﬁaﬂNﬂiz%m%mw 3(2-2-5)
English Writing for Effective Communication
1.1.1.2 ngunening laitfaundn 3 wqEin
001301 mwilneifienisdeasidaivns 3(2-2-5)

Thai Language for Academic Communication

001302 mwilneiienisdeansluanissudl 21 3(2-2-5)
Thai Language for Communication in the 21st Century

001303 38 ulugAmIva 3(2-2-5)
Reading in the Digital Age Century

1.1.2 3w Lden
nsidenseivausaidenluneinnguatvdingy uaz/vsenguatunlneiily
FruseIndeiuvtenednnesisszmasue laitiewnan 6 WUWAN

001311 awnnvdAien1sdoans 3(2-2-5)
Korean for Communication

001312 ﬂﬂ@ﬂﬁﬂMﬁ@ﬂﬁ%ﬁﬁ 3(2-2-5)
Japanese for Commmunication

001313 awIufienisdeans 3(2-2-5)
Chinese for Communication

001314 awimsifienisdeans 3(2-2-5)
Myanmar for Communication

001315 nwrSumadiansdeans 3(2-2-5)
French for Coommunication

001316 nwawudfienisdeans 3(2-2-5)
Spanish for Communication

001317 mwia1ufienisieans 3(2-2-5)

Lao for Communication



001318

001319

001320

001321

16

mMwduladdedientsdeans
Indonesian for Communication
ﬂ’l‘iﬂ’lL%EJ@U’liJLﬁaﬂ’ligamﬁ
Vietnamese for Communication
mm%uﬁlﬁamséami

Hindi for Communication
mmvuml,ﬁaﬂﬁéaaﬁ

Khmer for Communication

1.2 NGUIVINYBUAEAT laifaand
Tnedanainsiedunsasalul

001221

001222

001224

001226

001227

001228

001238

001241

001242

001253

001276

001331

001332

ansauwAranfiiiensinsduail
Information Science for Study and Research
NY AIAULAZ INUTTTH

Language, Society and Culture
Aavzludinuszdniu

Arts in Daily Life

WDFInlugpRIva

Ways of Living in the Digital Age

AURS AT IR e fne

Music Studies in Thai Way of Life
ANNAYNUIIUBALIN

Happiness with Hobbies

mMs3winviude

Media Literacy

AunSR IunnUTInUsEI iU

Western Music in Daily Life
NIAALTNESNATIALAZUINNTIY

Creative Thinking and Innovation
madufusznounisssianeslyiouingen
Entrepreneurship for Small Business Start-up
wasulazialulaglnds

Energy and Technology around Us
winnssusiiodsny

Social Innovation
msfansteyadosiluyania

Introduction to Data Management in Digital Era

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

6 28enn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)



17

1.3 nguivndenurans lsifaand
TngLdanannsiedsnsasaluil

001231

001232

001233

001234

001235

001236

001237

001239

001251

001252

001254

001351

001352

001353

USadinfioddnedisddudinusesiiu
Philosophy of Life for Sufficient Living
ﬂgwmwﬁugﬂwﬁa@mmw%ﬁm
Fundamental Laws for Quality of Life
Inefiuuszraulan

Thai State and the World Community
915055 TILAE QiTayg1viosu
Civilization and Local Wisdom
N3LleY LATEFNY wazdany

Politics, Economy and Society
N139AN1IN1IANTUTIG

Living Management

inwz e

Life Skills

Azgiiuausn

Leadership and Compassion
walnnguuasnisiranuduiiy

Group Dynamics and Teamwork
ULSAITANYN

Naresuan Studies
AARNTEIIT A ON5ATIT 30

The King’s Philosophy for Living
WemhvanUsygnvadasugianeiiedn1sugun

From Sufficiency Economy Philosophy (SEP) to Practice

FURNN AauN LiteNLBEYF
Peace and Religion for Human Kinds
nsUnBlasudmiudusenaunis

Principles of Accounting for Entrepreneur

1.4 ngadynImenAansiasatinAans lsifoand

Tngrannannsiedvnesalul

001271

001272

uywdiuasIndoy
Man and Environment
ABUTIIADTANTAUNATUNUFIY

Introduction to Computer Information Science

6 w28enn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

6 WUWNA

3(2-2-5)

3(2-2-5)
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001274

001275

001277

001278

001279

001291

001292

1.5 ngauywaundle

001281

18

ALlnAERILAzaDA lUTInUTE T

Mathematics and Statistics in Everyday Life
pazarsadluiinUsziniu

Drugs and Chemicals in Daily Life

DIMTUAEID

Food and Life Style

WOANTTUUYWE

Human Behavior

FInuazgunm

Life and Health

WeEaEnslutinUsE a1y

Science in Everyday Life
nsuslaalutinusedrTu

Consumption in Daily Life
FATImunAsATygAavsudsuluamTTeRl 21
Circular Economic Lifestyle for 21st Century
vsaulddundiein 3uau
AWLazN1Ie8NAAINIY

Sports and Exercises

2. NUINITUINE laidaenin

2.1 JUINUFIUIVIIN MUY

814100

814101

814102

814103

814104

814105

814106

LLmﬁmLLawqwﬁmﬂmﬁ%ﬁ

Concept and Theory of Communication
mMsdeuiionisdoans

Writing for Communication

MNUNA

Speech Communication
Sndnvalnwarnsieansvesinfineanans

1

90

24

Identities of Language and Communication for Communicators

ﬂ?’iﬁﬂﬁ%’lﬂai'ﬁﬁﬁl@ﬂ']ﬁﬁ@ﬁﬂﬁ

Creative Thinking for Communication
virunmdmunudunisieas
Visual Graphic for Communication
nsassassAnmenefienisieans

Creative Photography for Communication

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

NU28nH
1(0-2-1)

u28nn

NU28nH

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)
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814200 NESANARSuAT AW 3(2-2-5)

Journalism and Media Studies

2.2 3B UANIZAIU U 54 Ruenn
2.2.1 JUsAU laifawndn 27 wioein
814210 NsWARFNINALILAZAN 3 (2-2-5)
Audio and Visual Production
814211 ﬂ%ﬂﬁﬁmLLﬁ%ﬂg%mﬂﬂﬂﬂﬂﬂﬂiﬁ@ﬁﬁ 3(2-2-5)
Ethics and Legal for Communication
814212 msdeanslanviostiufintiuazussfiuiagiumenisdeans 3(3-0-6)
Glocal Communication and Current Issue
814213 quvisnwlupivimidouaznsieans 3(2-2-5)
Aesthetics in Communication and Media Landscape
814214 msuUImsnudemavulugafdsa 3(2-2-5)
Mass Media Management in Digital Age
814215 msdeansituiinile 3(2-2-5)
Persuasive Commmunication
814216 M3AeAIINIINAIN 3(2-2-5)
Marketing Communication
814310 MTINBIUTMAAIERNT 3(2-2-5)

Research for Commmunication Arts

814411 NWIBINuaMTUNUNTAERS 3(2-2-5)

English for Communication Arts

2.2.2 Fyndendugiivimideuazasdns laitfaandn 18 g
Tiiandendnyinlunaividendugivimideuazesdns naulangunilsluau
QUM fail
- ﬂ&jﬁﬁmmiﬁamimﬁﬂi (Corporate Communication)
- AFUAVINITUNIAIN T wazamiadenlin (Broadcast media and Motion
Pictures)

- NENIMINsARasATIawArEeluy (Digital and New Media Communication)

1) mﬁu%mmsﬁamimﬁns (Corporate Communication)
814220 LLmﬁmLLawqwﬁmiﬁamiaaﬁﬂi 3(2-2-5)
Concept and Theory of Corporate Communication
814321 mslawanuaznsuszedunus 3(2-2-5)

Principles of Advertisements and Public Relations
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814322 ms\Teuiiion1sdeansesdng 3(2-2-5)
Writing for Corporate Communication

814323 MINSUHUNALVISADANTBIANS 3(2-2-5)
Public Relations Planning

814324 M3ADANTUUTUA 3(2-2-5)
Brand Communication

814325 MsUIMITOLFEI0IANS 3(2-2-5)

Corporate Reputation Management

814326 MsnAndeiiionisdeansosdns 3(2-2-5)
Media Production for Corporate Communication

814327 &uuun1eadiun1sdoansesing 3(2-2-5)

Corporate Communication Seminar

2) NFUIBINITUNWIAIN N32ELHBS wazn1waaaulng (Broadcast media and

Motion Pictures)

814230 NMIIHUUNTULIINAR 3(2-2-5)
Entertainment Script Writing

814331 N1SWHUUNAIIAR 3(2-2-5)
Documentary Script Writing

814332 vuuaznsinsainmeuaiuaznmaiouln 3(2-2-5)

Film and Motion Picture Theory and Criticism
814333 N1 NATIADMUAENITHANTIINM TN kAN SYiAL 3(2-2-5)

Content Creativity and Production for Broadcasting

814334 msnAnuazARANSENeANeLRswaza madeulm 3(2-2-5)
Cinematography and Film Production

814335 MTULAAILAZNITANNUNITUERA 3(2-2-5)
Acting and Directing

814336 NTLUIUNITUAINITNER 3(2-2-5)
Post Production

814337 m3NauNunagnddmiumIkandoinglnsviml uaznmiedeulm  3(2-2-5)
Strategic Planning for Broadcasting Production and Motion Picture

814338 FUNUIRIUNITUNTAN NSzaeLdes waznedaulm 3(2-2-5)

Broadcasting and Motion Picture Seminar

3) nguiTnsdesnshdviauazielvi (Digital and New Media Communication)
814240 winfALaENgENTFRaTNIUER Y 3(2-2-5)

Concept and Theoretical Framework in New Media
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814341 msadreassiiboniiiensasansaslnl 3(2-2-5)
Creative Content for New Media Communications

814342 UTRNIINATOONUUULATASNATIANIN 3(2-2-5)
Innovative Design and Creative Imaging

814343 nagvdLazNITNUHUNUADAIYTA 3(2-2-5)
Digital Media Strategic and Planning

814344 nsuandeln 3(2-2-5)
New Media Production

814345 msndndolmiilognanvnssuAdviauasiasugioaineassd 3(2-2-5)

New Media Production for Digital Industry and Creative Economy

814346 anunduainavesnisadreassdnsuande 3(2-2-5)
Globalization of Creative Media Production

814347 Fuunanudengyiiavinudenia 3(2-2-5)

Digital Media Specialization Seminar

2.2.3 A naanauilmnaaIEans Tsitdaanin 9 WU2wAA
FonSedvudendulmemans amivdelui

814350 wAlANISULAUDIUY 3(2-2-5)
Presentation Technique

814351 AMNEUATANEN 3(2-2-5)
Film Study

814352 msdeasensdies 3(2-2-5)
Political Communication

814353 N1551891UVINW 3(2-2-5)
Sport News Reporting

814354 mﬁmmssﬁ’auuaﬁ%ﬁaLﬁamsﬁamﬂﬁam 3(2-2-5)

Digital Content Management for Commmunication

814355 ﬂﬂiimiﬂﬁmiﬁammuuyjimﬂﬂﬁ 3(2-2-5)
Integrated Communication Campaign

814356 NNFINLNULAZUIMITNINTIUNLAY 3(2-2-5)
Special Event Planning and Management

814357 NuassiRuazn medouln 3(2-2-5)
Two-Dimensional Modelling and Animation

814358 Nuawdfuarnadeulm 3(2-2-5)
Three-Dimensional Modelling and Animation

814359 NAYNSNTATIATIALUTUA 3(2-2-5)
Strategy for Brand Creativity



814360

814361

814362

814363

814364

814365

814366

814367

814368

814369

814370

814371

814372

814373

814374

814375

22

N3A39ATIANINAA

Creative Digital Imaging
ﬂ’]ia%fwaiiﬁmwma%ugq

Advance Creative Photography
Jamsssuuazdnudonava

Digital Media Culture and Society
msAeansiientswamn

Development Communication
nsdeanstu sy

Cross Cultural Communication
Ininernsdeansluesdns

Organizational Psychology
nsdanIsANduiusAugTdulaaude
Stakeholder Relationship Management
N198519859AUlaIYN

Creative Advertising

MsA0ansNTuaAnS

Performing Arts

nsAoasilemviasiy

Local Content Communication
Msenmienisvieadien

Travel Photography
nMsnandeIdesdmiugunniessnsLiiu
Audio Production for Visually Impaired Person
mMssenuITLddnuaztnUssiiussulm
In-depth and Sensitive News Reporting
Nsansmanssameiuiinlugafasudu
Alternative Journalism in Disruptive Era
MsfnwamEemInTieasddivinis
Selected Topic in Academic Communication
nMsAnwamgEemismsdoasideufoRng

Selected Topic in Practical Communication

a a -4 [ = =] a 4
2.3 IngInusITAVUIYYINT WIBlATIUNISTMAAIENS

814490

eInUsTEAUUS YIRS
Undergraduate Thesis
%30

71U

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

6 w28nn
6 BUIBNA
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814491 lassun A ans 6 UL

Communication Arts Project

2.4 NMsAnW/annafny/nsiinausy wsernuludnsUseme  9uau 6 WuU2WAA

814492 n1SHNIU 6 vaene
Professional Training
YR

814493 @unaAnw R eER
Co-operative Education
TR

814494 nsHneUTH MseRnUluAISUTENA 6 vaene

International Academic or Professional Training

3. NNV UFNLES laifaand MUY 6 nEAn

fanamsnideniFouivdaneg Milaaeuluimningrdousams vieannguivionidon ved

ndngnseineg Maueladuividenadlunuuinisgsio esugmaniuaznsdeasls snfuseiund
vssalumnainAnwinly litdfesndn 6 miefn
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3.1.4 WAAIWNUNITANEI

001xxx
001xxx
001xxx
814100

814101

814102

814103

001xxx
001xxx
001xxx
001xxx
814104

814105

814106

YN 1
= 1%
AANSANYIAY
Anwily ngunaunde (WAnviiein)
AnwIlU nqudsaumans 1

3
3
Jdnw il nauntw 1
LL‘L!’]ﬁ(ﬂLLﬁ%VIQHﬁV]’Nﬂ’ﬁ?‘iE]ﬁWi

Concept and Theory of Communication
ﬂ?iL%SULﬁ@ﬂﬂiﬁaaﬂi

Writing for Communication

NMNTUNA

Speech Communication

DRANWAINTYALNITHDATVBIUNTNAFENS

Identities of Language and Communication for Communicators

LY

N 1
=
aAnsANYIUaY
FnwILU nquNYBEAIERS 1
Anwiily nqudanueans 2
Anwiily nquInenmans-adineans 1
FAnwmill nquaw 2

3
%1
%1
MsAnadsassAiionisieans

Creative Thinking for Communication
Virunmdmsunudunisieas
Visual Graphic for Communication
ﬂ?’iﬂ%’]ﬂaﬁiﬁﬂw\m"]EJLﬁE]ﬂ']'ﬁ?iE]ﬁ?ﬁ

Creative Photography for Communication

EIEY

(0-2-1
3(2-2-5
(2-2-5
(2-2-5

o T ~—

3(2-2-5)
3(2-2-5)

3(2-2-5)

18 UM

(2-2-5
(2-2-5
3(2-2-5
(2-2-5
(2-2-5

o T D D

3(2-2-5)

3(2-2-5)

21 “uenn



001xxx

001xxx

001xxx

814210

814211

814212

814213

001xxx
814200

814214

814215

814216

814xxx
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FuTT 2
AANTANEAY
ANl ngusywemans 2
yAnwly nduinemans-adinaans 2
Jndnwvhly ngune 3
Msnandenadesuaznm

7
3

Audio and Visual Production
aﬁﬂﬁiiuLLazﬂgwmﬂmﬂmiﬁami

Ethics and Legal for Communication
nsdeaslanviosduitaniuazussiuiogiunmanisdeans
Glocal Communication and Current Issue
quvissnmlugiivimideuaznisdoans

Aesthetics in Communication and Media Landscape

ENEY

U7 2
aan1sAnwIUane

AAnwvialy nguanw 4
MsEsAEns LAz Aefne
Journalism and Media Studies
nMsuimsnudemanilugafdia
Mass Media Management in Digital Age
msdoansTiuiinla
Persuasive Communication
AsAeasnITRan
Marketing Communication
Aidensunivimideuazesding 1

EIEY

(2-2-5
(2-2-5
3(2-2-5
(2-2-5

o D

3(2-2-5)

3(3-0-6)

3(2-2-5)

21 Bulenn

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

18 UM
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ST 3
AMANTSANYIAU
8lax Iy idendugiiimideuazeadng 2 3(2-2-5)
8laxx  Avndensugivimidenazesdns 3 3(2-2-5)
8l Avndendnugiivimideuazesdns 4 3(2-2-5)
81axxx v denauilinarians 1 3(2-2-5)
81axxx  Avaenauilinerans 2 3(2-2-5)
OOOK AP NADNLET 1 3(2-2-5)
393 18 wuena
U7 3
aan1sAnwIUane
814310 M TIvuAulvAmEns 3(2-2-5)
Research for Coommunication Arts
8ldxx  AvnAendugiivimideuaresdns 5 3(2-2-5)
814xxx 360’1Lﬁaﬂﬁmqﬁﬁﬁﬁﬁauawdﬁm 6 3(2-2-5)
81axxx v denauilinernans 3 3(2-2-5)
XOOXX AT UADALET 2 3(2-2-5)

593 15 wU8nA



814411

814490

814491

814492

814493

814494

27

H7 4

AANSANEAU
AN AN UNIUNTIARERS
English for Communication Arts
WeINUsTEAUUS QYIRS
Undergraduate Thesis
VD!
1ATNIUN VTN AFIENS

Communication Arts Project

594
JUUN 4
=
n1ANTsANEIUane
ANSHNITU
Professional Training
TEn)
ANnNaAnY

Co-operative Education
730
ASHNBUSY MsoRNnaUluRNaUsEINA

International Academic or Professional Training

3734

3(2-2-5)

6 BUILNR

6 BUILNR

9 RUNA

6 BUILAR

6 BUIBNR

6 BUILNR

6 RUWNA
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3.1.5 AN95UYS182%N

001211  msHeuazNITWANTENSINguLianTsHaaNs 3(2-2-5)
English Listening and Speaking for Communication

o

yinwgnsflauazmayanmwssngquiiienisieans Tnswiuiiniseonides msiwhideslusyfud
wavUszlen idesgerilutselon andlasenineiausssy msilnilauasfinyalusidosnag A eadesdu
TnUsgirTunazmsvinnu

English Listening and speaking skills for communication with emphasis on pronunciation, word
and sentence stress, intonation, cross-cultural understanding, listening, and speaking practice in everyday

and job-related topics

001212  MsBIUNIHSINguBednsziiiionisaaansedndiussansaw 3(2-2-5)

English Critical Reading for Effective Communication

inwza1mdanguiton1senudeiinsegt Tnewufiniseruiionilaninud fyuazeasden
AUUAYY N1TIANAUNNIEIINUTUN NSATUAIIY NMSLENTBINATIuaTToAALITY miuaﬂ’vgﬂﬂizmﬁ
viriuad Lavideareslounisuseiiudoyauazuuifn

English language skills for critical reading with emphasis on reading for main ideas and
supporting details, guessing meaning form contexts, making inferences, distinguishing facts and
opinions, identifying the author’s purpose, attitude and tone of voice, evaluating information and

ideas

001213  mslunusIngesiianisaeansagneuszansawm 3(2-2-5)

English Writing for Effective Communication

finwzawdnguitenisideulideasidegisfivseansam lnawuiinisfinnsdeulsslen
wazgeviniinslddmdm Taensal Tnssaiauaznsdnies degramnzanuazgndes

English language skills for effective written communication with emphasis on practice in
writing sentences and paragraphs with proper and correct use of vocabulary, grammar, structure

and organization

001301 Mwnlneien1sHeasIgaIvINTg 3(2-2-5)
Thai Language for Academic Communication
Ns8IUENITAUAN NSWEULAEN1TIA ol tauanuludIyINg

Reading for information; writing and speaking for academic presentation
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001302 A1ENENENITHRETMIANITITEN 21 3(2-2-5)
Thai Language for Communication in the 21st Century
WaINweNssUaswardsasn iy meiiatlUldeg \awanzaunasiinviuluanisswein 21

Developing Thai communicative skills for appropriate and updated use in the 21st century

001303  nsauluaAfddia 3(2-2-5)
Reading in the Digital Age Century
msianvinznseuluuTUnYesdinNgARdva ilerLTeUSIaTTMLAMANT I
Developing reading skill in context of digital society for knowledge and improving the

quality of life

001311 AMwINvMaian15aeanS 3(2-2-5)

Korean for Communication

[%
=

Vinwgnsaea s maTUNug U Naa UM saluiinUsedriundouiunsiseus Taus sy
YDIYNUNNA

Basic Korean communicative skills used in daily-life situations and learning of Korean

culture
001312 mwrdiduilanisaeans 3(2-2-5)
Japanese for Communication
finwrnsdeansnrndiuduiiugunuaniunmsaluiausssiundeutumadouanusss
vy
Basic Japanese communicative skills used in daily-life situations and learning of Japanese
culture
001313  nwnIutilensiasns 3(2-2-5)
Chinese for Communication
ﬁ’ﬂmﬂwsﬁamsﬂwﬁu%uﬁugmmmammm"lu%%mﬂisai’ﬁ’uw%auﬁumn‘%auif’i@uuﬁﬁmmmﬁu
Basic Chinese communicative skills used in daily-life situations and leaming of Chinese culture
001314 Arwwainiian1saeans 3(2-2-5)
Myanmar for Communication
FnwrnsdeasnyimiduiiugiunuaniunisallufiaUssdr fundonfunisdeud fausss
YBIY1INGN

Basic Myanmar communicative skills used in daily-life situations and learning of Myanmar

culture
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001315  mrwFaAsiiants 3(2-2-5)
French for Communication
finuennsdearsniwdinaatuiugiunuaniunisaluiavssd fundeusunisdeug
JaussTNvosw e

Basic French communicative skills used in daily-life situations and learning of French

culture
001316 AuauNaNTEHDES 3(2-2-5)

Spanish for Communication

Vinygn1saea s waUuTuug U an U salludInussin Tunseuiunsseud inusssy
Y9I UY

Basic Spanish communicative skills used in daily-life situations and learning of Spanish
culture
001317  AM¥I@1ANINITHENS 3(2-2-5)

Lao for Communication

MiNweNIsHeaN TN IaTUNUg UM LanIunsalludindsedntundeudunnseud ausssy
UDIY1IAN

Basic Lao communicative skills used in daily-life situations and learning of Lao culture
001318 Audulalliderinan1sdeans 3(2-2-5)

Indonesian for Coommunication

(%
= 6 o ¥ U = |4

Winwensaeansnwdulailifedunugiunuantunisalludinuse i Tunieudunisisous
TusTINvesBulatide
Basic Indonesian communicative skills used in daily-life situations and learning of

Indonesian culture

001319  AwdeaunuienIsaasns 3(2-2-5)
Vietnamese for Communication
finwgnnsdeansnisidsauinduiugiunuaniunsalludinuszsfundoufuninious

TAUTTTUVDIV1INYAUN
Basic Vietnamese communicative skills used in daily-life situations and learning of

Vietnamese culture

001320 AMWIFUALNANTEDANS 3(2-2-5)
Hindi for Communication
VinwgmsdeansmBug Tuiug s UMl isseiTiunseniumsiteus Sansssuenmaug

Basic Hindi communicative skills used in daily-life situations and learning of Hindi culture
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001321  AMWINTNONIIHOENS 3(2-2-5)
Khmer for Communication
Vinwen13deansn wiuNsaNan U1 salludInuse I Tunieudunsieus Tnusssuvesr?

Khmer language communicative skills used in daily-life situations and learning of

Combodian culture

001221 @nsauwAAEnsiNan1sAnEIduAT 3(2-2-5)

Information Science for Study and Research

AUMNY AINEIAYUDIANTAUNA UTELANVDIUNAIAITAUYNA NITLTIDIUNBIEITAUNARN
nsléimaluladansaumnanaznisdeans msfiniudenazarisauma n13danisninud msiden ns
Fauas1esi uazmsiiaueansauma aasnaumsaduaisliiSouiianeing uazdddelunsldmanud
fmnuviu oavu Jednduaznsiynydeusumu

The meaning and importance of information, types of information sources, Access to
different sources of information; application of information technology and communication, media
and information literacy, knowledge management, selection, synthesis, and presentation of
information as well as creating positive attitudes and a sense of inquiry in students, diligence,

patience, honesty and gratitude to the country

001222 0191 FIAUKAZINUTIIU 3(2-2-5)

Language, Society and Culture

audhluiReafuaw wasarudtussninnwniiiredsnuuas Tamsssuiarsanlanyieg
yafinuay Tausssufiagroudiiuniw anwwnnwdydnual lassadamsdeuuar fausssaily
aamnglysfitfunsiuay  mswdsdsusaznisldnnelulaniunsuun

The relationship between language and society as well as language and culture in terms
of the ways in which language reflects society and culture. The study includes verbal and symbolic
communication, new meanings of social and cultural structure, changes of language and usages in

borderless world
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001224 AauzludInuszaniu 3(2-2-5)

Arts in Daily Life

fugruarud Wildluaudnvamdesiu armine auduay masuandte senudius
5eM119AU vesfaunssuUseinene lawn 33nsfad Uszanddal vieudad landad lanviaudald uas
Aadzdoadilul Tnesunsiiuszaunisainsaunionn uaznimnaesfifnusuiugiumesiaunssu
UsgLaneing emsiann anuf ihle wasmsugnilasadenmsquios fasnsothuussgndld Tidy
Uselemd lumsiiudinusesniu wasduiusiuuiunse sidussutiesdunazannals

Art Fundamentals and understanding in the basic features, meaning, value, differences
and the relationship between the various categories of works of art including fine art, applied art,
visual art, audio art, audiovisual art, and new media art. Through the artistic experience and basic
practice on various types of art. For developing knowledge, understanding and indoctrinating
aesthetic judgment that can be applied in daily life, harmonized with the social context in both the
global and local levels
001226 3ndInluaAfddia 3(2-2-5)

Ways of Living in the Digital Age

finuvinwganuannsalunsldde nsldgunsainenfinwes wazgunsaidoasusziansinge
nsavAY Basient Useiduen AvSuarnmsaineassd asentnneasessInukaAusURAYOUYDIRNUs ©
ﬁﬂﬂuﬂﬂﬂwqaﬂiiuﬂﬁiﬁaaﬁi

Development of skills in media usage, various computer equipment utilization, inquiries,
analysis, measurement, rights and creation, including ethical awareness and individual responsibility

to the society in communication behaviors

001227 auastuInTInlneRne 3(2-2-5)

Music Studies in Thai Way of Life

s wagdnwarnsaunIuiadinlne mwdidny unuwmvini aue audsundad
quvissnm fufauiamsssuuardeny sluisaussousvinugluanissui 21

Music development and characteristic in Thai way of life. Cultural and Social significance

role, values, changes, aesthetic as well as 21st Century competence

001228  AANEGUNUUBALIN 3(2-2-5)
Happiness with Hobbies
LIARALEY B3RUsznauiuguresnsaeaugulunsduiuiie mstnegsadsased
ﬂ'ria%f’maiiﬁmamm'mamaaLﬁmﬁaa'qLa'%m’s’mqsuiu%'iml,azéhﬂu
Concept of happiness, basic elements of happiness in life, creative thinking, creation of

works from hobbies to promote life and social happiness
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001231  Uiwarddniedtwariesludiausedniu 3(2-2-5)
Philosophy of Life for Sufficient Living

a

mmiﬁugmlﬁlmﬁ’w%’sﬁmLLazLLmﬁm landied Taviaud USugaaie wazgitinisaniudia
Uszaunsaldunssqaua naensuiladevdofteulviidsmaiernuduiasludinuazaulunnifvesiiivedes
iWleUszendlilunisairsassd Waundinidannm Tuseloviuazauadedan

Basic philosophical and conceptual knowledge on worldview, attitude, philosophy for life,
lifestyle, valuable experiences and factors or conditions which influence success in all aspects of

life and profession of respected people

001232  NAVAIINUFIULNDAMNINIIN 3(2-2-5)
Fundamental Laws for Quality of Life
ngruneNngItasiuAMNMAInVealiEn W avaTuiiugu Avsuyveru ASusTIunsidaely

aa o v 6

gARdNa norEnensndaunialaan ﬂgwmaﬁumé’amLLazﬂg‘wmaﬁLﬁm%’aaﬁumsﬁmsaaﬁaﬂi’muﬁﬁu
svangrnedug Adeadesiunsimunganissud 21

The laws concerning the quality of student life such as basic rights, human rights, media
ethics in the digital age, intellectual property law, environmental laws, the laws relating to the
protection of art and culture as well as the laws pertaining to the developments towards the 21°

century

001233 nadudszanaulan 3(2-2-5)

Thai State and the World Community

AuduugszwinsUsundlnefudenlan aeldnnsdsuudadugasnansne dusideu
adelnisutedinalutadu wasunumevesneuunillan saenaukuiliilueuian nsussndldaniud
ensimwInLLeS nsAiuTIneg19ilnusTIY LLaxmﬁL‘fJuwaLﬁaﬂﬁﬁﬂm?ﬁwmﬁmﬂmLLazéﬁﬂﬂaﬂ

Relations between Thailand and the world community under changes over time from
premodern period to the present day and roles of Thailand in the world forum including future
trends, applications of knowledge in self-improvement, ethic of life management and being a good
citizen of Thailand and the world
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Y

001234  @135FTURALARTyyTiRsRY 3(2-2-5)
Civilization and Local Wisdom
Fauunmsvesgidayaviesiuiidmaliinesdanuilufuaauuas Tausssy fagUsssuuas

wsssy Tususnesudusinguvesonsesssulve waziwimismsiauwinnssund@alinusssued

a¥sassn vugrugiiiyaviesiularesessaulneiiednwinuan iuyadliiAnaudua wazysan
nsegnadiu

Development of local wisdom effecting to gain the body of knowledge in art and culture
with concrete and abstract areas which is a foundation of Thai Civilization and a path of developing
innovation in art and culture creatively on a foundation of local wisdom and Thai civilization for

maintaining, promoting value with worthiness and sustainable integration

001235 N15Li@Y LATHIND LWazdIAY 3(2-2-5)

Politics, Economy and Society

AUNUIULAEAIUANNUGVDINITRY Wisegia demn WwuINsNIsilaseauaina n1sidles
fugu madlesuarnisuiusesUsamainnwasidsiau msunasessumelng szuuLATwsAa
lan wansgnuvadlan AdnuniAsugie Lﬂiw@;ﬁﬂﬁugm nsiAUILATEgRanazdauvesUszmalng
uyudiudsay feuinerfiugiu msdasadevdeen nsdanaimediay Snvarday ondnwel
Sy Twdensuszgndndnin ilelilunisissdinliegsenldnunszualanuismaasundasiy
nsidles wsughauwasdian Auduiusvesszuulaniulssnelng

Meaning and relationship of politics, economy and society, development of international
politics, fundamental politics, politics and the adjustment of developed and developing countries,
Thai politics, World economy systems, influences of globalization in terms of economy,
fundamental economy, the development of economy and society of Thailand, human and society,
fundamental sociology, social order, social refinement, social characteristics, uniqueness of Thai
society and the application of the body of knowledge to one’s living in a dynamic world of change

in politics, economy and society and relationships of world and Thai systems

001236 A1FAANIINTITANTUTIA 3(2-2-5)

Living Management

AnuFuazvinuy REIRUUNUM Wil s3suvAvesywd wasdadeganuduiendeduluding
ANNSURAYRY Aa1RAn waziliTiuiauintsmangimansuasinalulaglunisligisliivadesanns
AIUTINNIUNANANEITUITLTITY swmssdudiniunanainvedlaniuamssei 21 Adududos
funumdulszrruendoulazUsyenulan

Living Management: knowledge and skills concerning role, duty and human nature as well
as factors relating to sustainable development in improving responsibility, thinking skills and being
updated with modern science and technology in daily life. Living ethically along the dynamics of
the 21st century which is essential to the members of ASEAN Community as well as world

community
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001237 9inwzAIn 3(2-2-5)

Life Skills

A3 Ununmthil wazauSuRnweusenseuail wazdien msUuRiiAumMsUAsuLYas
vesdsnn inuedinnarendnnisauluanisswdl 21 vinwglunisdavgu uagnisuiud vinwgaudn
a519833ALALNIIAMNUATIANIITINURINULD S Yinwen1saseufdunusludiaunasludiaudiuinuessy
yinwgnsifiunandnuazSuiinveurenanan wagiinwensaiennefiuagmsfuinveusevthi

Knowledge, relating to role, duty, and responsibility of an individual both as a member
of a family and a member of a society which include an adaptation to changes in a society, life and
21st century career skills, flexibility and adaptability skills, creativity and self-direction skills, intra-
social and cross culture interaction skills, productivity and accountability skills, leadership and

responsibility skills

001238  nsiwiniiude 3(2-2-5)

Media Literacy

ﬂ’iu‘U’Juﬂ’]iiLVl’WlUﬂ@I‘L!EIﬂ@"\W]@ mmwmmmLm‘[ﬁﬂwqwgmam ‘I/l‘U“UENﬂ@ ‘I/li]‘t*}{]ﬂ@ﬁﬂ‘iﬂ’]
lﬂLLﬂ UE1AR ammumam LLWJ?’W]ﬂWiI‘ZJ‘UﬂM ﬂmaﬂwmu LardnSNavesdeTINaly LLauﬁEJG‘lQ‘VIa FIUNT
’JLﬂi’]%%ﬁ’]i%m’mi@uﬂUﬁ@LLWﬁ%‘Uﬁ%Lﬂ%ﬂﬂﬂﬂ?’ﬂﬂ@ﬂ’]ﬁLVI’]V]Uﬁﬂ’TL!ﬂ’ﬁiU‘V]Lﬂ@sﬂuﬁLUE‘!ﬂﬁG}’lii‘U% 21

Processes of media analysis and acknowledgements in digital literacy. Understanding of
21°' century media effect theories, such as myth semiology and advertising concept, attributes and

influence of contemporary and digital media, including analyzing contents on every current platform

001239  a13zgunfiuAlmsn 3(2-2-5)
Leadership and Compassion
anudfgueaiin fuilumnissedl 21 maseuiiennusn nslddindieanusn nsiu
walan wallosnin AnwnuiufuRnalunisifanssudsasisasiawsadunuimslunisinaswes
AIEHM
Y
The importance of leader, leadership in the 21*" century, learning and living with love,
good global citizenship, studying good practices of conducting public activities as a guideline for

learners' own activities

001241 aumIRZIUANILTINUTZINTUY 3 (2-2-5)
Western Music in Daily Life
FUYIENIMNAUAT B9AUTENOU TATaSe wavepadeveInunsnTunn Usstnnvesunnadly
FAinUszdriu ndnmsinsailasiurunisausd nizuaunsUssgnameauning fuanludinusgdu
Aesthetics of music, elements, structure and the history of Western music. Style of music
in daily life. Criticism and admiration of music. The application and process of Western music in
daily life
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001242  ASAALINATINATIALAZUIANTIY 3 (2-2-5)

Creative Thinking and Innovation

nsvvIUNSTLINInNTsy IBMsdiftnlagnAuazaunusinmitvesdaginisaiisuaznis
HonuuiAuAn NsaseRuLuUTesduAmseuinis nadeuluauiuasuaziiudeya NsALluRININas
YINITEBNUUY/ASe/MadeuEnq sTIniiaiiusEAnsnn nsviendlidsalufinem wyanan s
sEANAUAA N13RRAUTY N1T39NTRl0E NS 19ETIALAE NTINNITAUAINTALES

Innovation development process; means of accessing customers’ mind and discovering
the roots of problems; generating and selecting ideas, creating rough prototypes, testing in the field
and extracting information, quick and efficient design-build-test cycles, getting things done as a
multidisciplinary team: brainstorming, making decisions, giving constructive comments and managing

conflicts

001251  wadnnguuaznisvitaududiy 3(2-2-5)

Group Dynamics and Teamwork

WaAnsINA1aq MABUNgANTTNTINGY NMsHALINTUDIENEAILANNY Yosngs Aundes
vilafneg vesngu nmsdufetesiunguuesyana nsadesmungy nsaswinuafveandy msdeans
anglungy sULUUYBIM B dudy wamne nsaieiiuau uaziaietis amidusunilsduieaiu
yosngu JadefiduadunmsvhanuduiiuuasiinnsufoRaudui

Various behaviors regarding group behaviors, development of Group characterization, group’s
environments, interpersonal relations versus group involvement, group persuasion, change in group
attitudes, intra-group communication, teamwork model, guideline to create Team and Network, group

unity, factors enhancing teamwork and practice of teamwork

001252  uULSAISANYA 3(2-2-5)

Naresuan Studies

AnwosdanuiieafiunsevUssiRanfdanszusmamsy gutudnwmsesvnsdeialy
nsUIMITImIsEuRnlufueingg Wy wesugie deunaznisinasema Nagieuliiusndnualvesau
InefifeUszadlugiumigy wu NISUANMIANS ANUTEINYIEIN AUNAINNEY ANEDEaYE AL
Fodnd waveueanusonsndeylaym

This course aims to study on the biography of King Naresuan the Great. The emphasis is
placed on economy, society and foreign affair which reflect to Thai Identity such as knowledge

acquisition, endeavor and tolerance
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001253  mailludusznaunisgsianensinsivuiagan 3(2-2-5)

Entrepreneurship for Small Business Start-up

maufiinstunisidugusenaunisgsia InewdunisAumuuinudaiviniggsia nsussiiu
Temalumsmeannln waznsiugsialmilaeiiunisseygsialifidululiuaznmsussifiuanuegson
vosgsiTlmaiiu Mslinseidsinrasarudisalunisduiugshalmidu Bouiarunafuainnisieds
gafalmal anailaiuiueuiiAeados uagngAnssuvesiiusznaunns LLuzﬁwmaqL%wqwaﬁgﬂﬁmmﬁtﬂu
HUsENaUNIs LLazmmL%aﬂmﬁuawﬁmguﬂ Ao iaTetrenanisusenounis WaIUGIATTINT
nagmslileregsenaendiu

The entrepreneurial practices with an emphasis on learning how to find business ideas,
evaluation of new market opportunities and starting a new venture; focuses on identifying and
evaluating new venture, and how to recognize the barriers to success. Exposure to the stresses of
a start-up business, the uncertainties that exist, and the behavior of entrepreneurs. Theoretical
overview, entrepreneurs, entrepreneurship's links with other disciplines, and entrepreneurial

networks and alliances. Strategies for sustainable survival

001254  AEnswsEsIviiansansediin 3 (2-2-5)

The King’s Philosophy for Living

wsrwUsE iR wwnde Usign wizsivnsdlena 1assnsnsgsivens wazumanfanszusiung
L QiinaenaeLAY LinaBlUATTIINBUR SnFuguAums ao1fiuns1see usiuauiing MAs Testunis
AT

Biography, ideas, philosophy, royal duties, royal initiative projects of the late His Majesty
King Bhumibol Adulyadej with special reference to living

001271  uywdfudawindau 3(2-2-5)

Man and Environment

S2UUINALAZAIINRAINRAIYNITININ mmé’uﬁuﬁawdNmywéfﬁﬁiimﬂa WALIEUULLA
U3ns mawdsunladassaiisuassruuayuifidmansenudedaunndon YaUUANNTIBI3UNAN1ILYDS
Tan mswasuwlasanmgiiennia iWvsnenmsiwunidsdu sSesssudanadenaznisaiisdndiinuas
auaszadn wavnsidiusinlunsdanisdanden

Ecosystems and biodiversity, man-nature and ecosystem service, human structure and
system change that affects on environment, planetary boundary, climate change, sustainable
development goals, environmental ethic, and consciousness building, and environmental public

participation
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001272 MawRAMBsANsAUIMATUN UL 3(2-2-5)
Introduction to Computer Information Science
Taunsveunalulaaeuiiunesanedniadegiusaranudululdsesnalulaglueuan

osfUsznavrasszuURaLiunes B1iauns wanuag doyaneuiumed Bnsinuresneuiunes Hugu

szuuiATetne In3etnedumesidnuazmsuszgndldan amdsdumsldaussu msdamstoya szuu
ansaune TWsunsudinaudaludd wealuladdonay nsweunsdonaiu nsesnuuuuagimuiy
dnsnavesnaluladreuyvduazdiny

Evolution of computer technology from past to present and a possible future, computer
hardware, software and data, how a computer works, basic computer network, Internet and
applications on the Internet, risks of a system usage, data management, information system, office
automation software, multimedia technology, web-based media publishing, web design and

development and an influence of technology on human and society

001273  AdinANEAsuAZARA LUAINUTEIITU 3(2-2-5)
Mathematics and Statistics in Everyday Life
n33n MImuARIkazUsuIRs adamansnisRudesiu nsdisiadeya Bnsiiusiusiu

Measurement, surface area and volume of geometric shapes, introduction to mathematics
in financial fields, survey and data collection methods, data analysis and presentation for basic

research, application of probability to statistical decision making

001274 wwazastadludIndszanu 3(2-2-5)

Drugs and Chemicals in Daily Life

arwdidosiueseuaziaiisn Tnwuins nanfariasuens sudueiesdenauare1ain
ayulnsAlfluTin Usgdrfuiferdeatuguam naenaunisidenlduagnisiamsieliAnanuvasnsde
fuguamuazdandey

Basic Knowledge of drug and chemical, nutrition, food supplement including cosmetics
and herbal medicinal product commonly used in daily life and related to health as well as their

proper selection and management for health and environmental safety
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001275 @1M13uazINTIN 3(2-2-5)

Food and Life Style

UNUIMLarANEIAY 1090 M TUTIN Uz IU Tausssunaznginssunisuslnaenislu
nlinen1e 9 vedlanuaglulsewelne T1ufedvEnave 9158555 TEMARBNG ANTINNTUTINATDY
Ty Laﬂé’ﬂ‘iﬂﬂjuazgﬁﬂigﬁgﬂﬁmmmssuaﬂwEJ mMsdenemnsfiuangausonufeinIsvessanie 1M
yaden TeyaUsznounisinnsuidentenns uarewnsuagitintunisudsuuladlugalanfta
AnansEntn uagdnvaannden

Roles and importance of food in daily life, cultures and consumption behavior around
the world including the influence of foreign cultures on Thai consumption behavior, identity and
wisdom of food in Thailand, proper food selections according to basic needs, food choices,
information for purchasing food, and food and life style in the age of globalization with the

awareness of environmental conservation

001276 wasumazmalulaglnann 3(2-2-5)

Energy and Technology around Us

Arwditugtudundsnuuasinaluladlndi Aumemdanu ndsnliih ndsrudomas
WAMuIaden waluladuazn1suilnAndanuy NTUSIAANENIUNINE0N d01UNTAUNENUAUANIY
Tandou anunsaififsdesiundsnuuazimalulad mseysnndsnuediedl dwsw nsldmdaanu
ag9a1n NswsEuALNSaNdMUNISIUAB UL Uasi S sy

Fundamental knowledge of energy and technology around us; energy sources and
knowledge about electrical energy, fuel energy and alternative energy; relationship between
technology and energy consumption; direct and indirect energy consumption; global warming and
related energy situation; current issues and relationship to energy and technology; participation in

energy conservation; efficient energy use and proactive approach to energy issuers

001277  WQANTIUNYLY 3(2-2-5)

Human Behavior

mmiﬁlmﬁquﬁﬂﬁmuwé TuATumA9e) U LLmﬁmﬁ'mﬁquaﬂﬁm ﬁug’mmﬁ’smwsum
woAnssukaznalnnsinnginssy mstiaRduudyae and uazarsiifedeatunsiead ns3ud Feous
ANNTY UaEA1w WUl ILAEALRAINMIUANNY  WeRANTTULYEENIT RN weRnITUBUNA S2UMs
nMsiesgingAnssudug densuseyndldludindsedriu

The knowledge of human behaviors such as behavioral concepts; biological basis and
mechanisms of human behaviors; mindfulness, meditation, consciousness and its involved
substances; sensory perception, learning and memory, language; the intelligent and others
quotients; social behaviors; abnormal behaviors; human behavioral analysis and applications in daily
life
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001278  FIAUAZHUNIN 3(2-2-5)

Life and Health

FInuazngAnIsuavaIm  nsguakazaiiasuguImvetuiavdsissindanisuseynaly
Aduaginuy e smunaun T inegasieliles

Life and health behavior, health care and promotion for each age group including the
implementation of the health knowledge and skills for continuous improvement of the quality of

life for oneself and others

001279 AnenAansluTInUzIIU 3(2-2-5)

Science in Everyday Life

UNUIMYDIINYIAIAATUaZNALULAENIAIUTININ NTEAIN LAZYTUINITAIININIIAIY
Anemanivoslaniessuuiiieadesifuiiausesiiu WWud adidinuasduanden il ndeeuuas i
nsdeansinsauunay gnionine lanuazeania uazanulsiqmainemansuazivalulad

The role of science and technology with concentration on both biological and physicals
science and integration of earth science in everyday life, including organisms and environments,
chemical, energy and electricity, telecommunications, meteorology, earth, space and the new

frontier of science and technology

001281 AWIHATNI5IBNANIAINIY 1(0-2-1)
Sports and Exercises
MIEUNK NITOBNANRINULNDLES LA 1EUTTONINNITWNNY BALNISNAFDUFUITONINNNENNY

The sport playing, exercises for improvement of the physical fithess and physical fitness test

001291 Msuslaaludinuszaniu 3(2-2-5)

Consumption in Daily life

AnudIfgreen1suilag n1glaruInsia e fURmeiunsuilanewnsia ns
Fonldeuazudndnmigunmiivasnds ewnsUasadis nmsdansuansgnuiliieadesiunsuilan ans
Yosuilan ngrsneuagmsnuifntesiunsiunsosuilan

Importance of consumption, good nutritional status and practical suidelines for good food
consumption, Choosing medicines and safe health products, food safety, management of

consumerism effects, consumer rights, laws and organizations for consumer protection
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001292 AdTInnmnurAnATegRavyuisuluAnlTIei 21 3(2-2-5)

Circular Economic Lifestyle for 21°* Century

NsEUIANAITTINNIRARENSAT T Inves s lusun s inensunlduseloniua vnis
Juwrassessunasintauaie angingavesdymaunineins aounisalaniduiuaningioiniauas
danden wwiAnlngnasniginsdinuaznizuruniseenuuugsianigliuuiAniasygRansuiiou
winnssuluwagsnagiasugiavyulewitvinnelaunAnasugianyuioy. AuRsERTnLAZLIINaN AU
ginvinneliuufnesygiavyulgukardnuATegRavyuIgY

Learning the value of nature to human life in the use of resources and being a source of
support and pollution treatment, crisis of resource problems, climate and environmental emergency
situations, concepts throughout the life cycle and business design process under the concept of
circular economy, business model innovation to the circular economy, lifestyle under the concept
of circular economy, awareness and driving force to the way of life under the concept of circulating

economy and circulating economy society

001331  winnssusiadeny 3(2-2-5)

Social Innovation

wuziuianssuiiodiny anuldudueulusuian (Ausiyielurnissed 21 N1SUNIA
gaaminssuade 4) Ussiussdulon (Wsnfiuiandeuuasdenn) Whvsnensimuniidadu (SDGs) guu
Saily (uyuiiae) N3EdUTINVIUTEYIVU bz uInnTsy Aansiiledany éﬁ‘izﬂaumﬂuﬂmiwﬁ 21
(FUszneumsmamaluladifiedeny) nsdifinw (MsWaugUsznounsuinnssuiiedan)

Introduction to Social innovation, Future Uncertainties (21° Century challenges, 4th
Industrial revolution), Global Issues (social and environmental issues), Sustainable Development
Goals (SDGs), Sustainable community (eco village), Public participation, Introduction to Innovation,
Social enterprises, 21°" entrepreneurship (social technopreneur), Case study (development of social

innovation entrepreneurship)

001332 msdansteyaifasfuluganiva 3(2-2-5)

Introduction to Data Management in Digital Era

amsamvesnianistoya anuifiugiuuasieiesdiefiAeasunisiinsegiteyanauay
Megnsdeya MylAendeya uazinatianisiausasaumaliiayadludegsialagldlusunsy
dndaguadel

Overview of data management, fundamentals and tools for big data and data science,

data analytics and techniques of information presentation for business value by using modern tools
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001351  teuimanuTygrvadiasugianaliegnisu)in 3 (2-2-5)

From Sufficiency Economy Philosophy (SEP) to Practice

ALY T LagmsUsEendliusrgueaasugRanelfiss aumuneves 3 v 2 Heuly
AIUNBLNEINUNANNITYIENSAIENTTIALALIIY AUTWARAAUNTNNITVINIU/AN 593TAA8TTN
Wemans Anulaliauduiunisauainwguainngiasinladuiusuazgaenin vannsinddesnnis
g1u wdnmsdududeya Bnsdiauedeyadosy esdanuidmiuamssi 21 ndnnisufofnudue
Ausdsnsludunufodnddonuiouarau miudeams mautatiy

Meaning, origin, and application of the Sufficiency Economy Philosophy (SEP), the
definition of 3 chains 2 conditions, in details, sufficiency philosophy to achieve principles of strategy
for livelihood, reasonableness and scientific method to achieve successful working, and immunity
to maintain of physical and mental health in relation to life homeostasis, principles of reading
habits practice, information searching principles, introduction to information presentation methods,
knowledsge for the 21°" century, principles of being good citizen, honesty, empathy, and public mind

practice

001352  &ufnw Aaun Iy weIA 3(2-2-5)

Peace and Religion for Human Kinds

NSFEUS LWIAR N0BY JURNIN AAUSTINLALAMEITN VUFIUAAYDIMaALLasUARREIALY
nanNsIIAMUABINITVRsIYLd Jayymdaan anudandinsdnssdeu nsdanal Anuivepa Tnsn
ofsassu andinAesTIN LINAUTW FuiBuyudlusnssud 21 Ussaunsaldunssnuanvasyanaa
dfny Tiszlovd ieUszandldainsassd ganuasuauuesnauyed duinmilonyveyi

Learning of the value concept, theory, peace, religion principles and morals based on
religion and key mans, moral principles, needs, social problems, conflict, organization, socialization,
reasonability, friendship, encroachment, harmonious, reconciliation speech, peaceful method,
human kind on 21% century, value experience of key man with useful for creatively apply to be

human calming and peace to human kinds

001353 mstyTidesduduiugusznounis 3(2-2-5)

Principles of Accounting for Entrepreneur

sULUUgsAa n1sdadegafa ndnnstyluazandiugiudniuiusznounisesdusenauves
FIEUNNNITHY mﬁmeﬁ%’a;ﬂamqﬁm%LLazmsﬁaﬁu%umﬁaaéfu Lﬁamsﬁm?ﬁu%mqqﬁﬁ% walulat
ATAUNANIINTUYT ez Y

Types of business, business formation, basic accounting and taxation for entrepreneurs,
components of financial reports, basic analysis of accounting information and management

accounting for business decision making, information technology for accounting and taxation
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814100 WUIAALALVAWNINIHDENS 3(2-2-5)

Concept and Theory of Communication

s ANuvne ANuddty asrUsenay JULUY @1v1veng 9 YOINTAOANINTLUIUANT
Foansiudonsruandn Feovraden uardelnyl wuldn naud nisimin? 3vEna waznansENy
YoIMsAoanSTLHonILDY {BU Uazdsnn

Evolution; definitions; importance; factors; forms; communications discipline;
communications process in mainstream media; alternative media and new media; concept; theory;

functions; power and impacts of communication on individual and society

814101 MaTeuiian3dedns 3(2-2-5)

Writing for Communication

LUAA Vli]‘iﬂg]éhﬂﬂ’]ﬂ%EJULﬁ@ﬂ'ﬁaiE]ﬁ?iiﬂ?i@ﬂ%’]ﬁﬁ%ﬁ’]ﬂﬁﬁ’]EJ AITUNUY wmwmmaw}uﬁau
3ULL‘U‘U\‘1’WLGUEJ‘1,JU§WL§T1/H§]’NG] N&0 LAEATTUINNITNASRLY ﬂ’]iﬂJﬂVIﬂUaﬂWiL%SULW@LN‘&JLL‘WﬂG‘l’eJEJ’N@JUiuﬁVlﬁﬂ’]W
3’33J‘1/l\‘1ﬂ{]‘1/iiﬂﬂ LLauﬁlﬁEJﬁiiﬂJLLauﬂ’J’]iJiUNWU’EJUEL‘Uﬂ’ﬁLGUEJ‘L!L‘W@ﬂ’]iﬁﬁ]ﬁ"li

Writing for communication approaches and theories for convergence channels, meanings
and focus of writing genres, types and technics and writing process, works for student’s skills for

specific channels, includings law, ethics, and responsibilities in writing for communication

814102 Mnilnd 3(2-2-5)

Speech Communication

wnAauaznuituiugulunsdeasdsiuzuare g Uithnmsteasddfausuare Yauglu
FULUULAEIRA 9

Basic concepts and theories in verbal and non-verbal communication, and the practicing

in various dimensions and format of verbal and non-verbal communication

814103 dndnwalmwuaznsdeasvasinfimasians 3(2-2-5)
Identities of Language and Communication for Communicators
nmafunuvegdnunviazmsearsvesinianians yadnawiia dinfidlitudeeu

195590 550YITN waznISAIUIeTNAl ?}Gﬂﬁ]ﬁaLLaszﬁJummﬁuma
Being a role model in relation to language and communication skills as a communicator

with a good personality, social responsibility or social conscience, professional ethics and morals of

communication arts, and a reasonable and beautiful mind
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814104 MIARESINETIANBNTERENS 3(2-2-5)

Creative Thinking for Communication

yinwgnsAnilasgit aieassdnisdeansiaenisiFeuinsruiumsannsdlinuidneg Inufoa
A3 NATIANANUNIDIATINTTNET19ETIA

Thinking skill and creative communication through various case studies as well as

practicing by working on creative products or projects

814105 WiAUAWAMSUMUEIUNISHRENS 3(2-2-5)

Visual Graphic for Communication

Arudiuguromnuid ssdUsznaviall madasesdusznaunisdats dyarlunuoenuuy
MITAeiISnEs Mihnmlszneu anesuesn nMsanussuazassasIAAwRITTalulusunsureuRanes
AN

Basis of Colour theory, Elements of Art, Composition, Semiotics, Typography, Illustration,

Storyboard, Retouching and Creating the Digital Imagery in Computer Graphic Software

814106 n1sa¥NATIANNENELREN1TARENS 3(2-2-5)

Creative Photography for Communication

mMsasunmiien1sdeats nsiUAsuuuifn uazdunuinislidunm maluladnisaneninis
AINIALAY N15FEAINUTINBTEN AR Lo uauSfug iz ludsegndldlunianande
Usgdaaufuuivesnisdienin nguinisdrenin Uszleadvesnindenisindedeans
NUYBINGasinen nkaraUN AN N15inesAUsEnounIM MIUTukdInnMmslUsuNsuABNRIWmeS
UAEAAVLNNN

Imaging for multimedia, changing opinions, using imagination to create images technology
for still pictures, drawings, and computer programs; Communicating meaning through artwork and
applying to media production; history and theory of photography, benefit of photo towards
communication, function of a camera and its equipment, composition, and retouching by computer

program and photographic printing

814200 215E1sANERSuAzAeRNEYN 3(2-2-5)

Journalism and Media Studies

ANNMLNETEIINTANS AR S LAY EaRNY) RAIUIN1SEIUINTENTANER LA AR UnUINTes
Myaseaniuazdsluviunsunainraty wwalduaudunsaseanswazdefnen uaznsdifnuiiidl
NANIENURDEIANINNING

Meanings of journalism and media studies, development of journalism and media studies,
roles of journalism and media studies, trends of works on journalism and media studies, and case

studies that widely impact on the society
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814210 nsHAndeMMadsLazAN 3(2-2-5)

Audio and Visual Production

nsrUrunsKARduNug e muazdsdlasldgunsal e ndes weiesdudinides uas
TUsunsupoufinmesiioainsmnumnefiing sernuivg wasuudsuviruai amnude uazAdouved
H3Uans

Basic audio and visual production processes by using equipment; camera, audio recorder
and computer programs; Creating meanings that effect to perception and changes in opinions,
beliefs, and values of the listener/reader

814211 fﬂ%ﬂﬁiimLLazngwmwNmsﬁami 3(2-2-5)

Ethics and Legal for Communication

LUIAANENABIAUTEETINIINIY AINITI MINLYFAETIN AVBLESAIW UYWEEITU UALAIY
Suliaveunanisieans nuaendnindedns @iawnenisieans msazifindeyadiuyana s
ﬂgwuwaﬁﬂwmsﬁuﬂ ﬁLﬁ'msﬁamﬁﬁamsﬁuaqm‘gwé

The key concepts about ethical rules with the truth, the justice, the right as well as the
liberty and the responsibility to communicate, the laws of human rights and freedom in
communication as well as the violation of personal information and other relevant laws related to

human communication

814212 msdeanslantiesduidaniuazuszinulagiunienisdedns 3(3-0-6)
Glocal Communication and Current Issue

Y

wAalanwiesdudiand waznsdlinuilulifsneg funisdoans glivimide nsmasusiude
sufsszdutiagiufeuunaanguinanisdeans

The concepts of glocal communication, the case studies that are related to
communication, media landscape, media convergence; and the analytic perspective in current

issues which are based on communication theories and concepts

814213  guvissamlugiivieddeuaznnsdeans 3(2-2-5)

Aesthetics in Communication and Media Landscape

1%
¥

WIAnLaziLINSYeaUnI sl U UTmAMEnS AUITUILLAL TRUSITUYBIUAY
TmemansFukuUAne
Concept and development of aesthetics in media communication, fundamental and

culture in communication field
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814214 msuIvsnudeunavulugadda 3(2-2-5)

Mass Media Management in Digital Age

Anwlena uaganusimsgeamnssudoasiiasulugaiia msfnwiosdnsderiadonis
Avuauleuie 1aseasng seUunNIsiney ensmansnisudedu nskdnkazdiausdaya ¥17a15huy
ooulall swdsilymeuassauasuuliunmsinuresesinsvarilueuan

Opportunity and challenges in mass media management in digital age; mass media
organization about; policy making; structure; working system; competition strategies; production and

presentation system of online media; problem analysis and mass media trend in the future

814215 n1sdeansituiiala 3 (2-2-5)

Persuasive Communication

ANy AMUAIREY WUAN Lagnguininemginssuiidenndesfunisdeansitaiale
asfdsznoutuiugulunisliuiila nsléidedunsliudnla Seinerlunsléidedunude nagnsns
oonuUUATs nagnsnisliutnlafensainnagdaluas dunsunisesniuuans mavssgndldnsliy
thlalufanssumanisdeansuazmsiinsizsinavesnisliuinlagaida

The meaning, significance, concept and theory of behavioural psychology and
corresponding concepts in persuasive communication. The basic elements of persuasion and
understanding of social psychology of using sound in media, substance design strategy, creative
substance and persuasive strategy. The process of designing substances, applying persuasion in

communication activities and analysing the effects of digital influence persuasion

814216 N15ALEINITAAN 3(2-2-5)

Marketing Communication

Anwunumuazaudidgueinisnataiidoinsugia dan AansTuuagniinianisnain
NsuUsEIunaIa NMsdennaunainiliviang LAZNITINANMAUINE AN LLmﬁﬂﬁugméﬁudauwaumﬂ
A19RAA LLazwqaﬂﬁngﬁﬂﬂ ANUNNIE LUIARA UNUIN AIUAIALY 99AUTZNOUTDINITADATS
msnann wesesdlefldluniseasnisnatn warn1snRuLudunseasnisrataiied Ul duna
gnsmslddeansnisnanBeysannisliosdnsuiodud

Study the roles and importance of marketing in economic, social, activities and marketing
functions, market segmentation, target market selection and product positioning including the basic
concept or marketing ingredients and consumer behavior. Meaning the roles, concepts, composition
of marketing communications, the tools used with strategy as a fully integrated marketing

communications for organizations or products
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814220 LLuaﬁmu,a:wqwﬁﬂ'ﬁf?iamsaaﬁns 3(2-2-5)

Concept and Theory of Corporate Communication

AMNLNY ANAIATY WUIAR LarnguivueInseatsetdns wtifivesnsieansesdns
Sndnualosdng nwdnualesdns Teidesesdng Aanssuiilediauvetesdng waenisdean sn1ngingaves
036ns Tllufanass funeunazmeialumsdoansesdng vidluesdnaniasy onvuuarliuansmnls

Definitions, significance, concepts and theories of corporate communication. Missions,
identities, images, reputations, social responsibilities and crisis of corporate communication.
Strategies, steps and techniques in corporate communication for government, private and non-profit

organizations

814230 NSWIUUNUVULINAR 3(2-2-5)

Entertainment Script Writing

MANNS dnuaiziarUluusIdusenauYesuleutulisnn n1saseasAlunsliguun ns
uensuazdansiuteya madeulassismemuazmadeuuntuisailudeing nsvimiuas
awadeulm

Principle, attributes and patterns of documentary contents, creativity in script writing,

acquiring information, writing proposals and scriptwriting for broadcast media and motion picture

814240 uudAAUAVqEfnITERETHuFe T 3(2-2-5)
Concept and Theoretical Framework in New Media

o w [

MaNNT WUAn waznguivosnsaeansinudelval anuddy dnvazuazUszianuesdelsl
nsldanuAnaisassruagnisdeansinidely aaensunguinsuazadesssuiisadostunsieassinu
delml

Principle, concept and theoretical of communicate through new media. Importance,
characteristic and category of new media. Using creativity and communication through new media,

including ethics and law about communication through new media

814310 18R uTmAfENS 3(2-2-5)

Research for Communication Arts

AU ANdIRY UssinnuarUseloriveinisidonasnisusailunanisdnunisdeans
23603 Tne3uann1seenuuUnIsIve 1Ugjﬂizmuﬂ']ﬁLLazﬁfJ’jumausuaﬂﬂ’]ﬁﬁsJ NNTIBLTIES19ATTALALNNS
Usziluna wagasesssulunsideuasnisussidiuna tnegiseuaiunsaniidun1siniidewasnsussiiung
funsaeansesdnsidsenuLes

Definitions, significance, types and advantages of research and evaluation in corporate
communication. Research designs, processes and steps of research, creative research, and
evaluation, and research ethics. At the end of the class, students can conduct research by

themselves
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814321 n1slavawazNTUsTYITUNUS 3(2-2-5)

Principles of Advertisements and Public Relations

LUIALAR AIMINETBINTSTaYaN MsAEueL nsadassaeulavaRudesi q N1
Munudedelavan nihiluazudnsvesustlavan anuving ndnnis nsenduauusse 1§uius
naudiing inTesdielunisUssendusius msusssduiuslumitssnu sUuuusieg savengmane ua
IssussafiieatesiulaanuagnsUsyanduius

Concepts and meaning of advertisements and Public Relations; operating, creating
advertisements and producing advertisements for various media; functions and service of advertising
agencies; communication target groups and instruments used in public relations; Public Relations in

organizations; laws and ethics related to advertisements and public relations

814322 maTuuilenisdosnsasdns 3(2-2-5)

Writing for Corporate Communication

wiAn ndnmsietestunsileudmiuldlunisdeansludefivarnvanslusudeaisesdns
nMadeuadassd mssenuuuiiom msthaueiiiom uazAaUznisidniTosnudesian

Concepts and methods related to writing for media communications, corporate
communications and to create the art of storytelling; How to create content and presentation
throughout all media
814323  N13INUNUNAYNSHDANTDIANS 3(2-2-5)

Public Relations Planning

AEUIUNIT %’umumia’mﬂaqwﬁlﬁamiﬁamimﬁm miﬁ’mumuﬂizmmuazqﬂmﬂiﬁlﬁuﬁm
YOU NIANAINLNY NITUTELIUNE ﬂ’ﬁ’]’]\‘iLLNUS%SB%UL@%S%EJ%EJTJ ﬂﬂq%§ﬂ7§U§ULﬂ§SULLNU

A study of procedure including steps in strategic corporate communication planning,
budget allocation, personal recruitment, monitoring and evaluating for either short or long — term

as well as contingency plans

814324 MsFeasUUTUA 3(2-2-5)

Brand Communication

AN uaztdnlanNRLIPVBIAIIILUTUA NITTIAINALNUL N1TD AU 93AUTENOUNITASI
NPT NMFOONLULTD NMSHOUBALUTUS NT¥UIUNTANATTALUTLS LinAnuasngulifeatunisadnens
SUSuUTUA AUIAILUTUS MTASNAAALUTUA N3ADaN UBIAUTENBUTBILUTUA  UNUUFTANTMNG
ANSAAA

Study and understand the meaning of the brand, product placement, brand
standardization elementary design, brand extension, branding process, concepts and theories of
building brand awareness, brand value, building brand value, communication with brand elements
and marketing action plan
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814325 ﬂ'liU%ﬁ'li%E]Lgﬂs‘lENﬁﬂi 3(2-2-5)

Corporate Reputation Management

ALY ANAIRY WUIAR LaznguiveanisuinisTeldesesdns vl saduszneu
nsgIuMILaETuRRUN A A st e desetesdng nagnsuazmaialunisuimsdeidesesdng
w'mmwwmnwm8611@@6(1'@@%1%133@&13&4?11@ nsdfanTsiLiiodan wagn1sdnnisnisdeansluniig
INOAVDIBIANT

Definitions, significance, concepts, and theories of corporate reputation management.
Missions, components, processes, and types of corporate reputation management. Strategies and
techniques for corporate reputation management through a variety of communication channels.

Corporate social responsibilities and crisis coommunication management.

814326 nINARABLNEINNTHDANT0NANS 3(2-2-5)

Media Production for Corporate Communication

AR Ml NIruIuMIHAndeRITaien1sAeasesdns AnufRnsnandesafiiAelussuy
Fdviailon1sdeanslussdng mugUnuuAinmua

Concepts, theories, and processes of digital media production for corporate
communication. Practicing digital multimedia for corporate communication along the line of

prescribed media

814327 é’NNUWWWQﬁWUﬂ'}’iﬁBﬁﬂ’iaﬂﬁﬂi 3(2-2-5)

Corporate Communication Seminar

mmamﬂﬁlﬂuﬁaui LLﬁ%ﬂTﬁ‘lﬁJﬁM’m’]iLLU’JﬁﬂLLﬁ%WﬂHﬁﬂWﬁ%@’dﬂi NnNwen Wﬁﬁaﬁ’ﬁaﬂﬁ‘ﬂi 13
NauKu MIAndiung msvszfiunaiiiensdeasesdns msduduteya msliasziteya waziuInis
nsdeansesdnsnsdiiny Helunmzunfuaznnginga

Knowledge sharing and integration of communication concepts and theories, corporate
communication, corporate communication skills, planning, implementing and evaluating
organizational communication, Information retrieval, data analysis and corporate communication

approaches, case studies in both normal and crisis

814331 NISABUUNAIIAR 3(2-2-5)

Documentary Script Writing

NanNNI3 é’ms}mml,azgﬂLLUU@QﬁﬂizﬂaU%a\N’]umiﬂaﬂizmmmf] AMsa31edssALEenT A3
Aupindeua madeulassiisun wasmadouunansailudoing Insiimiuazanmiadeuln

Principle, Attributes and patterns of Documentary contents, creativity in script writing,
acquiring and organizing accurate/detailed/pleasant information, writing proposals and scriptwriting

for broadcast media and motion picture
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814332  wufjuaznisiansainmeuniuazniwiafoulunn 3(2-2-5)

Film and Motion Picture Theory and Criticism

N9ufN1533150I909FUNAIIY) VBULUALALAIUNUIEVBINITINTUNINEUATTURUUVDINT
UnauanIneuns nasnIuIsn1nlwiatsaiuasyseliunnavesnineuns lusufady Usyeyn Tausssy
wazdany

Different schools of film theory and criticism, the limitation and meaning of film criticism,
the form of film presentation including techniques for writing film criticism and evaluation of film

with regard to art, photography, culture, and society

814333 m'sa%wassﬁtﬁamu,azm'swamswmﬁwquaﬂmﬁﬂﬁ 3(2-2-5)
Content Creativity and Production for Broadcasting
ndnnisuazsinuzlumsndnsiensinguazinssiml nsidsesdiwdesdsaireassd Sous

ASTUIUNIHAR FILANITASNATIATIENS MIW3euns nstherhuaynisiase
Core principals and skills in television on-field production, intertextuality with creativity,

learning production process from the beginning of the creation on programme, reparation,

production, and editing

814334 mswAnwazmaiansaeitnmeunsuazawiadaulng 3 (2-2-5)
Cinematography and Film Production
wdnnsuazLIRnEIfUNsNEaReUnsuaraadeulm lutuneuniswioudiaievinuay

Fupounisiieviameuns suiideuiivadanisdonmeunsuazaedeulnriumalulafuazgunsal

dmsunswannmeunsuaznmadeulm wu nsldndesdierissuuidva nsdenidiaud flawes ns

IAuad wazn13anevinmIegUNIalNikAusNe
Basic and principle of film and motion picture in pre-production and production stage

including cinematography of film such as how to use of equipment and tools for film such as

techniques for digital camera, lens and filters as well as measuring lighting as a basis for film

production along with special equipment in film production

814335 ATUAAILAZNITANNUNITUEAS 3(2-2-5)

Acting and Directing

yanMILazLARABIRUMIILERS AAUNTUART NTEUILNTYINNY way AuSURRYEUVD Y
AMAUNTUERNY N1TAAIUIINUN LAZNITAIUNDATOIRIALAT NITIATITUAIATAT LAZARFDNH AR N3
murs LAz MaedeulmvesiansuLn wavieniiindes

Principle and concept of performance acting and directing, role and duties of director,
interpretation of the script, analysis of the character for selecting the actors along with controlling

the performance of characters on the stage and towards camera
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814336 N3TUIUNITUAINIITNERN 3(2-2-5)

Post Production

ydnMsuaziAMABIiuAaUzNITUILNIMEINITHAR JULUUMIAARBN W NMsideuniw N3
a1eunn MsUsunsannled nsvindssuszneu nsaafedss nsTuTndesnnEnawny nasnaunsLiy
Wsunsudnsantmpdeulmuazlusunsureuinnesnafinadrsassanaiafivay

Basic and concept of film and Post Production; type of cut, transition and editing, colors
grading, sound effects, sound editing, automated dialogue replacement including use of film editing

and special effects software

814337 N13MUNUNAgNSAMIUNIHARTANgInTYiAY uaznwafaulva 3(2-2-5)

Strategic Planning for Broadcasting Production and Motion Picture

NANNIT Lag ’Jﬁﬂ']iillﬂ'ﬁ']’]\iLLNUﬂﬁEI‘VISﬂ@GHiJﬂ’J’]@W]@Qﬂ’]i VNAUAR 'Jﬂ‘U’NW]LLV]"i]iQ“UE]\‘i
ﬂamﬂmma ﬂ’J’]&ILGUWI"DLi@Qﬂ’ﬁG]aWﬂ WN3318NT LiGWN ms%uawmaaa Lwau%auamummmﬂmmu
LLau.ﬂ’]‘WLﬂaSUIMQGSWQMUiuﬁWﬁQWW IﬂEJﬂTlNﬂﬂ‘Ui‘U‘VWl’NﬁQﬂ@JLLﬁu’NlJ‘uﬁﬁill

Principles and methods in strategic planning concerning needs, attitude, and lifestyles of
the target audience, understanding of marketing, programme schedules, rating, media buying, and
planning for presenting media works effectively in the frameworks of societal and cultural

consideration

814338 é’ﬁJQJU']ﬁ’]Uﬂ']’iLLWﬁﬂ']W ﬂ’i%%’]ﬂtﬁﬂﬂ LLazmwm%"aulm 3(2-2-5)

Broadcasting and Motion Picture Seminar

mMsuaniUAeuiFeus unAnmsnuauriemans Usvan anuedeulmynafiazamiadeuln
VOUN1TI9150 N1TATIEN N13ARIULETNITAIATIZIBIAUTENBUAIN 1F8 FYays NITUERS UNUIW
nsdasie n1sdduies msdududoya ieTinsizsiaaunisaluazuumsnisuidam

Knowledge sharing aesthetics, philosophy, artistic movements, animation, theories of
criticism, analysis, interpretation and synthesis of images and sounds elements, semiotic, roles

editing, storyline. Information retrieval to analyze the situation and problem-solving process

814341 nsadreassAiaviionsieasdolug 3(2-2-5)

Creative Content for New Media Communications

LuaRe peAUsEREY MsimunUssiunsaeansivnaule wazmsiiaueiiion ﬁﬁﬂmﬁ’lmu
delwilfivannuane ﬁ’ﬂﬂémﬁuiﬁaﬁ’nLLaxmimauauawaﬂﬂEjmLf]’mma

Concepts, components, setting interesting communication issues and content
presentation, create valued content through various types of new media, lead to awareness and

respond of target groups
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814342  UIPNIIUNITDDNLUULALASNATIANIN 3(2-2-5)
Innovative Design and Creative Imaging
nseenuuvdslminazairsassdnmiiensieanslugadvia msusznevaiemnuvaneuay

msldamdfienisiearuming winfn esuszneu nsfualsziunisieansiinaula wavnistaue

o Afnuakudelmifivarnuans dilugnisfuiidesmuaznisnouauesesnguidming
Designing new media and creating images for communications in digital age. Meaning

construction processes and using visual images, concept and composition for communications,

setting interesting communication issues, create valued content through various types of new media,

lead to awareness and respond of target groups

814343  NAgNSUATNIMIUNLIIUTDRIIA 3(2-2-5)

Digital Media Strategic and Planning

nsasassfifomuudedivia mssvuanagnsnisnsdoans Mmauunslddeniviauazde
Tvai Sins1esiffaireassdde unasmesy wofnssuuazunlihmelide

Creative content in digital media, communication strategy, digital and new media

planning, media publisher analyze, platform, behavioral trends of media users

814344 msuAnAelv 3(2-2-5)

New Media Production

WMANANIINAALAZN1TODNLUY mﬁwﬁm%mmﬁau’?mﬂﬁu ANNNANNITHAZNTLUIUNITINADY
gnunsaiase dmsuiemusingg nmsvhautudsuasnmiaramemelulad roufiamesiiienisnan
WATNITATINETIA

Production and design techniques of innovative media with principle and process of real-
world simulation for different types of content. Working with digital audio and visual images for

creative media and production

814345 n1swAndelmsiilognavnTIuRTIALATIATYERIES1FTA 3(2-2-5)

New Media Production for Digital Industry and Creative Economy

MATANTSNAR N1598NLUY LavNARUaSEssAaelm nsUssnevadiaiiom nmsvhaufu
amLadeulminazidesddsia e sWauInsnandenuuuiAnvesgraInnssuAivialasiasugia
a59a53a

Production, design, new media techniques, working with digital audio and visual images
and technology to develop and create media following the concept of digital industry and creative

economy
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814346 aduanavesnisadrsassdnisuanie 3(2-2-5)
Globalization of Creative Media Production
nseuAIARdmguiveseaduamnavuLaneuAdvia UsriRnrnduinvesiuussude

a1na NISNAR msﬁﬁLauau,asmﬂsﬁnwﬁduqﬂﬁuamamLﬁuaWﬂauuLLwamWaémﬁﬁﬁa
Theoretical framework of globalization, history of globalization of media and culture,

Production, presentation, and use of media language in media globalization on digital platforms

814347 dununAnuTearviyiiiaududenava 3(2-2-5)

Digital Media Specialization Seminar

mMsdusunaniUAsuSeuiiarMsysannsIAnLaE N uivInsaea sy nnan do
Advanazmaluladdeluszduiieordnifimudvingfiaviameiunsdinu msduiudeya ns
Tasgndeyanaziumaniswiym

The learning exchange and integration of communication concepts and theories with
professional digital media production skills and technology. Special expert, case studies, analyze

and problem solution

814350 WAUANITUNEUDIY 3(2-2-5)
Presentation Technique
AR adansWayednam wagnsaisassdismstiauenulaglfiedosioney el
nsiauenuiiusEaNsaMEEn
Concepts and techniques to develop personality and creating effective presentation by

using variety of tools and equipment

814351 A weuAsAnE) 3(2-2-5)
Film Study
waRe fwuin1svesdenmeuninivesiisUssma waznmeunilng aaeaaunisinsel
AnELAIULNAN NuiiRsateamanmeunsAnu Tutiumedinu SanusTsulasiaTegha
Concepts, history and development of Thai and international films; theories and criticism

within social cultural and economic context
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814352  msFearsmaniaiies 3(2-2-5)

Political Communication

ASYUIUNSERANS wazunuTmTTimensaeansfumsileslussueuussansulnestalussau
eadusediuUsema uarseRusEnineUsema nsieiAanssunisaeansiivinliAnnsimiidlussuy
nsidles uwansEuveInsdeasitidenanssunensiies

The processes of communication and the roles of communication coupled with political
communication in democracy system among local, national and international level, analysis of
communication activities that cause the responsibility in democracy system as well as the impact

of the communication towards political activities

814353  A15318UUIINWN 3(2-2-5)
Sport News Reporting
wRaLlasdufeaiuin nMssenuynin invensiususiudeya

Basic concepts in sport, sports news reporting, data gathering skills

814354 n1sdamsteyaddiaiianisdeanaiian 3(2-2-5)

Digital Content Management for Communication

AUV WWIAR MSNUTIUTINdeYa N1sdanstayamegenduisuszananadt gendus
P191991U Besuastiaue matansteyeRtviaionisdemation msldnuteyadauiy

Meaning, concepts, data collecting, data managing via word processing, spreadsheet,

presentation software, digital content management for communication, and content sharing

814355 ﬂ']iitwis‘iﬁﬂ’liﬁlaﬁ’]’iLLUUUu’im’]ﬂ’]i 3(2-2-5)

Integrated Communication Campaign

MsdeansUsznduiudidmaunay Uv'imﬁm‘i?ia Fosensaeasnainuane delval dewn
nseenuuuLiomans Weaawdsnanslumadifeiud Tuthadle dngedntusssnaungu thuane
ﬁmaﬁdmiwﬁlwuﬂmwzﬁmw LLazmmimﬁaGiNS]ﬁﬁmmi L‘ﬁ'aaﬁuawu méuﬁmiama MUlATINAG
Taqussalugidmung

Communication for integrated public relations, integrated media and different
communication channels as well as new media and old media, designing message to create
powerful news and information in order to attract perception, persuasion, leading and influencing
target group which result in behavior change and needed cooperation to support the policy and

any project for achieving the goal
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814356  NITINLNULAZUINITNINTTUNLAY 3(2-2-5)

Special Event Planning and Management

WUIAA AUNINY wazaudAyveinIsidieRanssufivinyssianane 4 dien1sdeans nns
NaUHY U313 Tauianagndnisdnfenssufilay saufsadusing 4 MAeadedliaenadostunguitivang
wazansausziliunals

Concept, definition and importance of special activities for communication; management;

planning; strategies for special activities; factors related to audience and evaluation

814357 sudesfinuaznmiaioulnn 3(2-2-5)

Two-Dimensionnel Modelling and Animation

AIUVLNETRIN AN TLAA B U AR g“dLL‘U‘USU@Qmia%NmWLﬂﬁaﬂm N1799NLUUAN
azAshazInUsznauain aneiueda dsslusiunimadoulniaesdid Wswnsulunisadienu
nwpdeulmandin

Meaning of images and two-dimensional animated images; types of creating animated
images; designing characters and background images; storyboard; audio in two-dimensional

animation; two-dimensional animation and motion picture software

814358 uaufiALaznAReUlW) 3(2-2-5)
Three-Dimensional Modelling and Animation
TUsunsumeufiamesifieausenuuunswilnauia m'u?%ugﬂmqamﬁﬁ%uﬁugmuawﬂguqa

fdnyauuualii madnesdUssnoumsdaUsiegunsaundd msldduasiuialiiuing medauadiuas

msltpndes maviingliadeulmsemeiindesieuaznsldnsgn
3D computer graphic software; simple to advance 3D modelling; 3D typography; theory
of art composition with 3D modelling; use of mapping, lichting and camera; animating the 3D models

by using joints, bones and rigid

814359  NAYNSNITATINATIAUUTUA 3(2-2-5)

Strategy for Brand Creativity

Anwikazdnla AUNUIBVBIAITILUTUA NTTUIUNITATAUATAULUTUA N150DNKUY
a01UAINTTULUTUS SIUNILATIERNsAANBIALE NS 9veIn15a519a5sALUsUssyaulan Las
SEAUUTENA LAYNNTODNLUULALANESILUTURTDRY

Define core terms such as brand, brand value creation, brand architecture and analytical

case study of successful global and national brand, local brand design and promotion
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814360 N1SASNATIANINAINA 3(2-2-5)

Creative Digital Imaging

Msad e mAITaLion deas nsaseeuineLazNIEeRIINe e AITE UseiR
anuduniuag nouinisvesnisdoauminedinin nsuuussnmdielusunsuneuinmes dainu
dlalunsihamluldludendaldesamanyay

Creating digital images for communication, creating meaning and visual communication
with digital image; Manipulating and retouching digital images with computer programs and

understanding the proper use of images in different type of digital media

814361 n'l'sa%'wassﬁmwdw%uqa 3(2-2-5)

Advance Creative Photography

nsrvIuNMIafaLwIANLAnai19assd lunisuannmaefdta ienisiiluldludeussnn
199 1y dedsfiuideiadfeusyiananeg 1Wudu nsadeassAuaznisanesan  naeAIvadae
IU?LLﬂEQJﬂaNﬁ’JLG}@%%uq\? WiensderunmnenarmMaiiauenusnuRaUzkarunsivamans

Processes of conceptualize creativity to create the digital image for various media; print
media and internet; Creating and editing digital photography for artwork and communication arts

presentation with computer programs

814362 JwusTsULaTdIRNTaRIvA 3(2-2-5)

Digital Media Culture and Society

Anuvsnedsa Saussaulugafieddva fiannnwaznansznuvesmaluladnsdeansiudsa
LAz TRUESIY 1ASTEdIAY SnYaEIUsE NS UUUALRILATS N YL MU SEINSLUURSYA (MAdANE
Homi vutu) uasiedernetamssn mManaNaIuNY AL BNANYAIYRINITTIUNGUNNFIRUATIS
wardinuUszaniu wenafludendva wadlesndva

Definition of digital culture, cultural and sociological development and impact of digital
media, understanding the social and cultural implications of IT and developing analytical in the area
of digital culture, online communities, traditional demographic factors (gender, race, class) and
cultural network social cohesion, identity and social life, mixed culture, myth and citizen in digital

culture and society
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814363 NsABENIRONITWAIUN 3(2-2-5)

Development Communication

LUIAA V]i’]iﬁiﬁ?ﬂﬂ’]iﬁaﬂﬁLﬁ@ﬂ’l'ﬁﬁ@uﬂ? ﬂi”U?Uﬂﬂi%@ﬂﬁLLa”ﬁaMaWﬂ‘Ma’lEJ'i‘LJLL‘U‘UG]’]@JWJ”]ZJ
LM@J’]uﬁN“U@\‘isﬁﬂJ“UU LLauﬁQﬂﬂJLW@ﬂWiWWU’W ‘ﬂQQEJ‘VINﬂ'ﬁLZLI@Q Lﬂi‘l‘f}%ﬂf\] LLaumﬂwmamamsaaamwami
WU i’lll‘VN NyHWANY LLﬁuﬂiﬁJﬁiiﬁJLLauﬂ’Nlli‘UN@%@UINﬂWiﬁ@ﬁ’]iLW@ﬂ’]iWGNUW LLauﬂSmﬁﬂ‘lﬁ’]ﬂ’]iﬂ@ﬁ’]i
Lwamﬁwmuﬂumﬂmuamaumﬂ

Communication for development approaches and theories, appropriate communication
processes and media for community, political, economic and social issues in community context,
law and ethics for development communication, and case studies of communication for

development in lower northern region

814364 msﬁami%'m%uuﬁisu 3(2-2-5)

Cross-Cultural Communication

Anwin1sdeansiunansiausssufivainrans YausssuseaudaanusngTausssudiusa
Uszrsulnsuaznarauvainvatevesinusssulussaugusy denu wazlan Wilarunainuaienis
AN ILATNITAAUNLIBVBINTY TTAUARTINIAUTMUSTIN ofauzn 1w IManIsdeas nsdeansdny
FaussruvesnAtusiuandaiu nmsuiusluiausssuivarnuany

Communication among cultures, Individualism versus collectivism, democratic and
culturally pluralistic values will be encouraged as the student develops understanding and skills in
recognizing language, attitudinal, non-verbal, and ethnocentric variations in communication across

cultures and adapting to cultures

814365 3nAnensaeaslussdng 3(2-2-5)

Organizational Psychology

WUIAR mwﬁLﬁaaﬁu%m%wmmﬁamﬂuaﬂﬁﬂi "3Lﬂ'§13ﬁﬁ%‘1ﬂ9}LLazmasuaﬂm'i?iamsaaﬁﬂi na
gnsnisdeasiiienisaduyveduiusiuiieusinauuaganuinfdeesing Taussuesdns Lilo
iuasansUfRnuveesAnsliiivsyAvsnngelu

Concepts, processes of personnel communication organizations, analyze cause and effect
of communications, focusing on communication behaviors and motivations, communication
strategies for human relation in workplace and organizational loyalty, solving communication

problems to strengthen organization practice for a better performance
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814366 n13IANIIANNENNUSAULNdulEEY 3(2-2-5)

Stakeholder Relationship Management

wuaAn owl waznisdndunisdeansiBanagns earsuagsrsannuduiussufsening
sAnsAUNGuITMINEvDIBIANTANS 9 1U gnén Feanavu Yuvu waziguia man suszihlugiaiuaing
Awdnuaifinvedssding warmsadne msfidusiuuazanuduiusiddy

Concepts, theories and strategic communication management, building and maintaining
relationships between organization and stakeholder groups: customers, media, communities and
government, lead to strengthen positive organizational images and create sustainable participation

and relationships

814367 n1sa5ATIANUIABAN 3(2-2-5)

Creative Advertising

nszUIUNMsaSIANNAnaassArulasanlunseann maneRivaiie naluldlude
Imwmﬂssmwm 9 ﬂ?iﬁ%ﬁﬂﬁiiﬁ(uazﬂﬁiﬁﬂLLWIQﬂWWﬁ"IEJQWUIGZJMﬂJ’] LﬁamiﬁamﬂwmmasmsﬁﬂLaua
ANUNRAUAAULLAZIIUNIAIUNIT LU

Process of creative digital advertising photography for different types of advertising media.
Create and manipulate advertising photography for communication and presentation of art and

advertising photography

814368 ﬂ"liﬁl'e]ﬁ']’iﬂ’]ﬂtﬁﬂ\‘i 3(2-2-5)

Performing Arts

aaiduan ¥dnns wuada ULUY wagnsd@nwiAeafiunisuandluuiuniluansing azasia i
AYASINIVIAYL NNBUAT NITIATITAAIATAT NITAAUUNANYUAS LATNITAIENDAVBIAIALAT NISHALY
W@E9 NITOIUUN ATAANUUN KaZATZUIUNITIUNITAIENOAUNUINTDIUNLENS

Background, principles, concepts, styles and case studies of performing arts in theater,
television series and film; character analysis, screenplay interpretation and character transmission;
practice of using the sounds, reading and interpretation the script; the process of conveying the

actors

814369 nsdpEsHiovTiasdy 3(2-2-5)

Local Content Communication

nsedEssauE g lulssdunmsadsassaidomitecdu msﬁnmgﬁi@mﬁaﬁu o
Snwaiiesiu FyuruuarAauTansssy Auduaruini viauoanuduiosiudedemienmninuasy
diauonnAnkudenaa

The Creation of various works on the issue of local content; study of local wisdom, local
identity, way of community, art and culture, products and services; presentation the locality with

content with production and presentation through digital media
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814370 A1sdrenwLaN1TiawTiEn 3(2-2-5)

Travel Photography

sEUIUNMIANIIANAnaS19assA luntseannndeAdvafienisvieadieniluldly de
Uszunndnen wu Aefiun Sadiide wagleloaiive WJudu nsadeassduaznisanuisningls #3va
nan1sviesiien ensderunieasmMaiiausnuMMnuAaUzLar U U SALES UiR L en

Process of creative digital tourism photography for different types of media. For example,
print, multimedia, and social media. Create and manipulate digital tourism photography for

communication and presentation of art and promoting tourism photography

814371 msnAnFededmIUUANTaIMIINSLTIY 3(2-2-5)
Audio Production for Visually Impaired Person
winmsaassAnanuiudadsdmiufunnsemanisiiu wasUiiRnsnandeidosguuuy

#s 9 wlelldasdasdaviidulassimaionisFeus
Principles of creating audio work for the visually impaired and practice producing various

forms of audio media for practical use by developing a learning project

814372  msTENUIIIT@nLazIIUsTAUsaulna 3(2-2-5)

In-depth and Sensitive News Reporting

LWUAAA NZUIUNTS WIATA WarMSa3es Yaensmenuiddnuasinvsediugaulm, nns
AnseiiaanaundenlosszninaunuimvesietniulseLAuuiundeny Uszifmans Saussu anw
Uaoafy uazasusssuvesnsienuiniddntazinssifuseuln, uasmsiinUjuannainvatesu
N195189UYTEN wazrUsziausoulm

Concepts, process, techniques and storytelling through in-depth and sensitive news
reporting, the analysis on relations between journalists’ roles and social context, cultures, safety
and ethics issues in in-depth and sensitive news reporting, and various practices in in-depth and

sensitive news reporting

814373  nsansmanisamawiinlugafadudu 3(2-2-5)
Alternative Journalism in Disruptive Era
WUIAA AIUNUIY TMUINITFURUY o LAZNTTUIUNITANAYAI9) V99215819A1ARS
VI’lﬂLaaﬂquﬂaa%ﬂ%&u warNSHNUURNIIMIINTANsAansMLdondunaInae
Concepts, meanings, and development of formats, contents, and significant process in

alternative journalism in disruptive era, and various practices in alternative journalism
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814374 ANSANEIANIZITDINIINTARANTTIIYINTT 3(2-2-5)
Selected Topic in Academic Communication
USZuanIzyen1saeasidaiyins men1sanieszikasn1sinUjus

Specific issues related to academic communication, analytical thinking and practice

814375 msANwIANIEFWNINMTARANTEURTRN 3(2-2-5)
Selected Topic in Practical Communication
‘UizLﬁuLawwm’mmsﬁamiL%Qﬂﬁﬁami LAZNTASTNATIANAIUAIUA)
Specific issues related to communication practice, creating different types of media

presentation

814411 AEBINQEEMIUNUNSTINAAIENS 3(2-2-5)

English for Communication Arts

inwendangudmsulanusygyng Lﬁai’mqﬂizmﬁmwwmqé’mﬁmﬂmam%uazmsﬁams
Tuguuuudug Maeades

English language skills for undergraduate students for the specified purpose in
communication arts and concerning communication formats
814490 IMgWusIEAUUIYYIND 6 MU8An

Undergraduate Thesis

vanmsuaziviaNa aquszasd Jamnnside deaunigm madenlesseninsesAusznaumnag
Tumsifide madiemes msagunansifouazdaiauauuy wieuiniiauonamuiveinug

Introduction, objective, research problem, the hypothesis, the connection between
functions in doing research, the analysis, the summary of research result and the recommendation

as well as presentation

814491 lasearumsiadans 6 wiaefin

Communication Arts Project

m'ﬁuu'sm'lm'ﬁm'mﬁmﬂﬁ’]aa%ﬂiuwﬁﬂqm namdunasudessados 1 de annunanedui
NaNNany ﬁmmgmmimamﬁ'aﬁmmsam mmmmauaummméfaﬂm?uafmajuL‘f]mmsJ Tagdinig
UizLﬁuﬂmﬁwaﬂNaﬂ’lulﬁaﬁ’ﬂﬂdﬂ’ﬁﬁwu’m’m

Integrating knowledge from any courses in the curriculum, produce one work piece media
production from multiple platforms at least with a standard appropriate media production. In
response to target audiences demand, evaluating the value of the media production to the

development media working
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814492 MSANIU 6 nUEAn
Professional Training
msUszgneaslimshuiimamansild@nwanldlunsinlussdnsssia mienuniads

vieosAnsaug Wunaegtios 400 43lue 3e 16 dUansi dennanisfing
Apply the knowledge acquired in Communication Arts to the real world in the business

organization, government agencies or other organization with the length of internship must be at

400 working hour or least 16 weeks per semester

814493 annafnen 6 NN
Co-operative Education
nsEnUfTRMuMelumhenuniasgrsaenau ngldsunnumiuyeuInunIie1ds
Professional training at a public or private organization in Thailand with the approval of

the university

814494 n1sEnausy wsaRnUludNUsTINA 6 wiaefin
International Academic or Professional Training
nsEneusy visernusubimamansluniisanuniasgseonvulunslssna laalasuaau
WinveuanumInedeilunailitesnin 16 dUam
Professional training and internship in communication arts in government or private

sectors in overseas as approved by university for at least 16 weeks
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6) Fnwuenaniud (Field Trips)
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2) TnsFeunmsasunuudaymidugiu (Problem-based Learning)

3) ldn1seunisasusuunisnaaeuiugiu (Experimental-based Learning)

4) l¥ns3punisasulaslassudugiu (Project-based Learning)

5) T¥n1siseunisaeulagysanisiun1svinau (Work-integrated Learning)
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814322 nsuAndeliionsdoansesAns  3(2-2-5)

Media Production for Corporate

- grgluaglunuiniguden

v a

AuniiviaidouareIing nau

Communication 391N"158081509ANT
- USuseian
814323 MsuARdeTUguNen1TdeaNs  3(2-2-5) fnsneIv1ean

29ANS
Advanced Media Production for

Corporate Communication

814324 A15USINTT0LELI09ANT 3(2-2-5)

- grelveglunuinividen

Corporate Reputation Management ﬁ?ugﬁﬁ/ﬂﬂﬁauaxmﬁﬂi ﬂEjiJ
nsdeansesdns
- YSusieinn
814325 mwdanguiiionsioansosdng 3(2-2-5) fingneivienn
Engish fo Corporate Communication
814326 mefeifien1sdeansesdng 3(2-2-5) fingneivienn

Research for Corporarte Communication




108

IassafrmdngnsuTuuse w.e. 2560

1as9a51emangnsusuUse w.a. 2565

aszuTulse

2.2.2 Jwudendugiiviaiiouazasins
wlsidosndn 18 wiawiin

a I a o v oy
Winnguividentasliiden
A lungalangumils

N§33YIN15HBA1509ANS

814220 WwinAnuaznguin1sdensesdng 3(2-2-5)
Concept and Theory of Corporate

Communication

- §reu131nIvennIsdeans
29ANT
- USusiaian

814321 n1slawanuazn1sussduNus 3(2-2-5)
Principles of Advertisement and

Public Relations

- §reu13nIvennIsieEns
29ANT
- YSuswaien uagtiodvn

814322 msdewiiensdeasesing  3(2-2-5)

Writing for Corporate Communication

- freunandviennisaeds
29ANT
- USusiaivn wazAesule
187377

814323 MIMLNUNAYNSADANTEIANT  3(2-2-5)

- §r9u131n39eNNSHBENT

Public Relation Planning 29ANT
- Y¥usaivn 30391 waz
ANOUITIIVY
814324 M1ADANTUUTUS 3(2-2-5) | wiusiedvlugl

Brand Communication

814325 M3USINTTOLEIRIANT 3(2-2-5)

Corporate Reputation Management

- §19u131n39eNNSHRENT
DIANT
- USuswenian

814326 mswAndeliienisdeansesdns 3(2-2-5)
Media Production for Coporate

Communication

- §18U1NIVNBANSHRENS
29ANT
- USusiaian

814327 é’mmmaéﬁ'ﬂumsﬁamsmﬁﬂs 3(2-2-5)

Corporate Communication Seminar

TP ERUTRLIRINVY

nguAmINIsuWIn nsznedes uasnwadauln

814230 MSWEUUNUUIAR 3(2-2-5)
Entertainment Script Writing

- USumnannseian 814311 ms
WeoudwSunudsiuiied lu
nduiviendeadnassduasms
Aeens
Ui Feimn uaeAes e
TRAM

814331 MSWEUUNEIAR 3(2-2-5)
Documentary Script Writing

- USusnannseian 814212 M3
Feoudmiunud oo lu
nALIvoNd Be 1A LAY
Aeens
Ui Feimn uaeAes e
TRAMN

814332 vufuaymyINTNmeuss 3225 | diusigiuilng
wazn MR auln
814333 mIaSeESAllaMuarMsNan  3(2-2-5) | wiinsneduiud

eIy Wsvie
Content Creativity and Production for

Broadcasting
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814334 mMsWaRLAEImATIANIANEYIN 3(2-2-5)
AeuRsLaznwnaeulm
Cicematography and film Production

- YSusnannsneivn 814312 M3
nanugsduiiead lungu
Yy nondodas19dsIfLazng
doens

- U¥uswaivn Fe3vn uaz
A3 UNETEA

814335 MSUEAEZNITANAUMSUWEnY  3(2-2-5)
Action and Directing

Winsedulng

814336 NILUIUNTINGINITHER 3(2-2-5)
Post Production

- Ufun1ansnedvn 814313
TN SIKART e Ty
nduivnendeadassduasms
doans
-Uusiein Fein uadesune
AN

814337 MIVNUAUNAYVISAMSUMSHEN  3(2-2-5)
doivglnsvien uazawadeuln
Strategic Planning for Broadcasting
Production and Motion Picture

AT ERITRLIRINVY

814338  @UNUUINIUAITUNTAN 3(2-2-5)
AsTAULE Laznwadeulng

Broadcasting and Motion Picture Seminar

AT ERITRLIRINVY

ngudInMstessndviauasdalu

814240 winAnLAzNguinITAeaIHIY  3(2-2-5)
Folmi
Concept and Theoretical Framework
In New Media

TP ERITRLIRINVY

814341 msadeasshiiomiiie 3(2-2-5)
msfeansdelnl
Creative Content for New Media
Communication

TP ERUTRLIRINVY

814342 wIRNTTUANTERNLUULAY 3(2-2-5)
A519E5IAN N

Innovative Design and Creative Imaging

TP ERUTRLIRINVY

814343 nagmsuarnsNauNLNUde  3(2-2-5)

AR
Digital Media Strategic and Planning

- USunansenivn 814314 ns
ponuuUNUAeRda Tungy
g nondodad1edsIfLazng
Hoans

- U¥uswadvn Fe3vn uas

ARV
814344 msuandelnl 3(2-2-5) | iuseduilval
New Media Production
814345 msudndelmiiiegranvinssy  3(2-2-5) | Winsiedull
ARTauaLLATYENAas19ETIA
New Media Production for Digital
Industry and Creative Economy
814346 manduanaveInIsadEssd 3(2-2-5) | Wusedilval

nsWARdD
Globalization of Creative Media

Production
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814347 dumuanudsimgfiawiiy 3225 | dusedvlnl
deRdrta
Digital Media Specialization Seminar
222 3wuaen 15 wiqein | 2.23 Jyudendrudnadians anTIIUALIAA
2.2.2.1 Fyndsndudmeenans laifondn 9 wuoedin
Laitiaenan 9 wiqein
814331 WATANITULAUDNU 3(2-2-5) | 814350 walan1sulauedy 3(2-2-5) | USusiedn
Presentation Technique Presentation Technique
814333 ATNHUATANY 3(2-2-5) | 814351 nmeuasAN® 3(2-2-5) | YSusviaion
Film Study Film Study
814334 nsdeansniesnsiles 3(2-2-5) | 814352 nnsdeansmenisidles 3(2-2-5) | Ususiein
Political Communication Political Communication
814335 MTIEUT IR 3(2-2-5) | 814353 M391891ULIAR 3(2-2-5) | USusiaivn wazAasuie
Sport News Reporting Sport News Reporting AWBINGY
814336 nsdnnnstioyadeddia 3(2-2-5) | 814354 msdnmsdeyandviauiie 3(2-2-5) | USusiiein Fe3mn uazdesue
Digital Media Archive Management miﬁaﬁ’lilﬁam eI
814338 mﬁmmﬁ‘mi?iammwgsmmi 3(2-2-5) | 814355 miﬁwaﬁmiﬁamiLmugimmi 3(2-2-5) | USusviain
Integrated Communication Campaign Integrated Communication Campaign
814339 MIINUAULAZUTINININTIUNLAY 3(2-2-5) | 814356 MIINUHULAZUTINTAINTIUNLAY 3(2-2-5) | USUsnaian
Special Event Planning and Management Special Event Planning and Management
814340 msusmsnudesnandugaava 3(2-2-5) ghelunmneaindsdu
Mass Media Management in Digital Age
814357 vuaesifuazmedoulmn  3(2-2-5) | d1sananiviendeaiisasd
Two-Dimensional Modelling and waznsiedns
Animation
814341 vawdfuavnedeulmn 3225 | 814358 wanudifuazamiadeulms 3225 | Ususain
Three-Dimensional Modelling and Three-Dimensional Modelling and
Animation Animation
814343 nagMSNsaieasIALUIA  3(2-2-5) | 814359 nagnsnsasiassAuusud  3(2-2-5) | USuswaivn wazdieSune
Strategy of Creativity Brand Strategy of Creativity Brand 187377
814346 MIASATIANINAIIIE 3(2-2-5) | 814360 MsaS19@IIANINAINA 3(2-2-5) | USusitadan
Creative Digital Imaging Creative Digital Imaging
814347 msa%waiiﬁmwmaﬁijzuqa 3(2-2-5) | 814361 mia%ﬂaassﬁmwma%uga 3(2-2-5) | YSusvaiwn
Advance Creative Photography Advance Creative Photography
814330 musssuuardinudendva 3(2-2-5) | 814362 Jamsssuuazdnudonisa 3225 | USuswaden wavdedun
Digital Cultural and Society Digital Media Cultural and Society AWBINGY
814332 nisheansiftontsiaun 3(2-2-5) | 814363 nnsAeansiienismun 3(2-2-5) | Ususiein
Development Communication Development Communication
814342 msdeanstuimusssy 3(2-2-5) | 814364 nnsheanstiuTansssy 3(2-2-5) | Ususiein
Cross Cultural Communication Cross Cultural Communication
814344 msdeansluesdng 3(2-2-5) | 814365 IwInenisdeansluesdng 3(2.25) | USuswain B3 wadesue
Organizational Communication Organizational Psychology EalpLi
814345 m3damsanuduiusiugd  3(2-2-5) | 814366 msdanisanuduiusiugll  3(2-2-5) | USusiain
dulddude duledudy
Stakeholder Relationship Management Stakeholder Relationship Management
814367 nsassasIAIUlawan 3(2-2-5) | duseduilval

Creative Advertising
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814368 NsAeansNIsLARS 3(2-2-5) | iuseduilval
Performing Arts
814369 msdeansiilemviosiu 3(2-2-5) | iusedulval
Local Content Communication
814370 msdhenmmdiemsvieadisn 3225 | Wusiedvilnl
Travel Photography
814371 mandndeldosdmiudunndes 3(2-2-5) | duneduilul
Mansiiu
Audio Production for Visually
Impaired Person
814372 N8I LTIENLAS 3(2-2-5) | iuseduilal
dnuseiiugeulm
In-depth and Sensitive News Reporting
814373 Msmsmansdameoiiinluga  3(2-2-5) | insiednin
fasudu
Alternative Journalism in Disruptive Era
814348 MsAnwiawzEewamsioas 3(2-2-5) | 814374 mefinviamsdewnimsieans 3(2-2-5) | Ysusain
WBING WYINTG
Selected Topic in Academic Communication Selected Topic in Academic Communication
814349 msAnwiawzEemumsdeans 3(2-2-5) | 814375 msnwamsdewnimsdens 3(2-2-5) | Ususiain
WU uRnns WeUfuRnns
Selected Topic in Practical Communication Selected Topic in Practical Communication
814337 MISIANIPNLSURRYOURDAIPL  3(2-2-5) finseIgoan

Corporate Social Responsibility

Management
2.2.2.1 Anidenamunmun bidesnin 6 wiaehin Favnndesniiiesainiivaan
v ndenawiegludndnm
aluudn
2.3 ngndnusseaudiyyng 6 wilein | 2.3 Inednusszaudiyyng 6 wiagfn | Winseinlassnunsdme
39 lassumetimaans ansumadennsallivindu
Fneniinug eliaonadosiu
GAEACAUATAGE
814495 Anegnfiwusszauliqens 6 wiihedn | 814490 AInendwusszauligens 6 wihedAn | YSusaian
Undergraduate Thesis Undergraduate Thesis
814491 1lATENUNSTNAFNERS 6 whwin | Wuseduilnl
Communication Arts Project
2.4 avnadne/Anausuvioinnu 6 wiaeha | 2.4 nsinowavnsfnen/ilneusy 6 witedin | Winsie3uinasinaruiy
TudnsUszind wigrnauluatsussmne maden wWislvaenndastunis
e Tnsumsded
wunmsufuRnuludumialeg
idanlaufuRase mitenuis
lsigeumneliianyilasanu
814492 n1sANIU 6 whwin | Wuseduilml
814492 @nnafnw 6 wiein | 814493 auiafnw 6 wueAn | USusiain
Co-operative Education Co-operative Education
814494 n1sHneUTH WSERNU 6 viaein | 814494 nsHneUSN WSeRNIUY 6 wiwin | ALk

TudreUseina
International Academic or

Professional Training

TusreUsgina
International Academic or

Professional Training
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814100 Ll,u';ﬁﬂLLazwqwﬁw’Nmsﬁ'ami 3(2-2-5)
Concept and Theory of Communication
U1 MUY MINEIREY 03RUTENaU

JULUU @191319199) 19an1580a13 NIrUIUNNTARANS

rrudenszuandn demiaden uardelml uurfn viqud

Asviwiid Bnsnanaznansenuveanisdoarsiide

AuLes By uazdenn
Evolution; definitions; importance; factors;

forms; communications discipline; communications

process in mainstream media; alternative media and
new media; concept; theory; functions; power and
impacts of communication on individual and society

814100 Ll,u’]ﬁﬂLLaz‘ﬂq‘Hﬁ‘Van’]iﬁlaﬁ’li 3(2-2-5)
Concept and Theory of Communication
FTUInTs MUY ANEIATY 99AUTENBU

Uk AR89 Y99N1580415 NITUIUNISHOENS

Krudenszuandn devraden uardelumi uwifn ngul

Asvnind BvBnanaznansznuveInIsieansiidse

AuLes By uasdenn

Evolution; definitions; importance; factors; forms;
communications discipline; communications process
in mainstream media; alternative media and new
media; concept; and

theory; functions; power

impacts of communication on individual and society

ALAL

814101 malsuiiiensiedns 3(2-2-5)

Writing for Communication

wurfn nouidunisdouiienisdeanslu
Foemsiivianuats ALY ANV UTY
EULLUUQWUL%&JuUixLﬂmﬁiNﬂ Na3% WAZNITUIUNITNT
WJeou n1sfindnugnisideuiiemeunsldogiad
UsganSamw ﬂmﬁgaﬂgwma LAYITYTITULAZAIY
%"uﬁmaﬂumsﬁuamﬁamsﬁams

Writing for communication approaches and
theories for convergence channels, meanings and
focus of writing genres, types and technics and
writing process, works for student’s skills for specific
channels, includings law, ethics, and responsibilityies

in writing for communication

814101 madsuiiienisieans 3(2-2-5)

Writing for Communication

wurfa noufdunisdeuwienisdeansly
Fowefinarnnats ALY AININVBINUT U
EULLUWWL%UUU‘;%LJ\W@N‘] NAa%% WAZNITUIUAIINIG
W@eou n1stndnuenindeufiewmsunsldodied
Usgdndan muﬁv’\mgwma LAYITYEITULATAINY
%JUQG]‘U@UKLUWWL%EJuLﬁﬁlﬂ’]igE]ﬁ’li

Writing for communication approaches and
theories for convergence channels, meanings and
focus of writing genres, types and technics and writing
process, works for student’s skills for specific
channels, includings law, ethics, and responsibilityies

in writing for communication

AYLAL

814102 wilwe 3(2-2-5)
Speech Communication
LLmﬁmLLawqwﬁﬂzuﬁugmlumiﬁamiL%ﬁﬁ]u

zuareTour UjuAnisdearndefouzuazetously

sULUULAERR 9
Basic concepts and theories in verbal and

non-verbal communication, and the practicing in

various dimensions and format of verbal and non-

verbal communication

814102 il 3(2-2-5)
Speech Communication
LLmﬁﬂLLawqwﬁ%uﬁugmiumiﬁ@ﬁﬂﬂ%ﬁﬁ]uz

wazefauy UidAnisdearndetausuazetausly

sUnUULAgiiRmg 9
Basic concepts and theories in verbal and

non-verbal communication, and the practicing in

various dimensions and format of verbal and non-

verbal communication

AILAL
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814110 Sndnwainwuazn1sdosns 3(2-2-5) | 814103 Sndnwainteuaznisiedns 3(2-2-5) | Ususiein
YoUnUmAAIEAS YaundmeArans
Identities of Language and Communication Identities of Language and Communication
for Communicators for Commmunicators
madunuvegsunwaznIsaeansTein msdunuvegheunvazn1saoasTein
fiamans yadnamiia drdnddliiudee flasser | Smamans yadnamild ddnfidldtudeay Sossen
ussnfm ussmsiannesual 3l Adesdumalune | ussafvin uesmeiaunesual 3l Aduesdumaduse
Being a role model in relation to language Being a role model in relation to language
and communication skills as a communicator with a | and communication skills as a communicator with a
good personality, social responsibility or social | good personality, social responsibility or social
conscience, professional ethics and morals of | conscience, professional ethics and morals of
communication arts, and a reasonable and beautiful | communication arts, and a reasonable and beautiful
mind mind
5 | 814103 nsAnadeassinmsieans 3(2-2-5) | 814104 m3AnaseEsIANIsARES 3(2-2-5) | USusviin
Creative Thinking for Communication Creative Thinking for Communication
Wnwen1sAndiased ad1eassdnisdeans nwen15AnIAIEY ad19assdnisdeans
Tagn1siseuinssuIun1sNnIdAne g Bndfod | IaenrsiSeuinssuiunisannsddnwidie Hndjoa
assassAanUselATINST@iNeaTIA assaTsANanUSelATINSTE@ieasIA
Thinking skill and creative communication Thinking skill and creative communication
through various case studies as well as practicing by | through various case studies as well as practicing by
working on creative products or projects working on creative products or projects
6 | 814104 Wiaunwdwmiusudtunsioms  3(2-2-5) | 814105 virunwdwiueudiunsdess  3(2-2-5) | - Ufusain
Visual Graphic for Communication Visual Graphic for Communication - USuAesuy
mwiﬁyugﬂwuawqwﬁﬁ asrUsznaufal n1s mmiﬁﬁugmﬂuaamwﬁﬁ asrUsznoufal nsdn | e

JansesAlszneunsdaly daurlunuesniuu n1sdn
1198nEs waznsiinndszneu TUsunsureufiames
NN ANLAILAZASNATIANINATVE

Imaging for multimedia, changing opinions,
using imagination to create images technology for
still pictures, drawings, and computer programs;
Communicating meaning through artwork and
applying to media production; history and theory of
benefit  of

function of a camera and its

photography, photo  towards

communication,
equipment, and

composition, retouching by

computer program and photographic printing

NewsrUszneunsdaly dezlususenuuy nsdnang
Fadnus Meinmuszneu dneiusia n1snnusaLay
a5sassrnnAITalulUsKNSUABNR MBI NT A

Basis of Colour theory, Elements of Art,
Typography,
Storyboard, Retouching and Creating the Digital Imagery

Composition,  Semiotics, ILustration,

in Computer Graphic Software
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814105 ﬂﬂ‘éﬁ%’ﬁﬂﬁiiﬁﬂ']w{i’]ﬂL‘ﬁlaﬂ’ﬁaaﬁ”ﬁ 3(2-2-5)
Creative Photography for Communication
nsad1animdionsdeans n1siwasuuuian

wagdumuinisiidunin waluladnisdieninds

AMMAUAE N15FeAININBYIURAYL WiaiTy

anufitugiufiazinluvszgndldlunisuande Use 1

muduinvesnisanenn nguinisaienim Ysslewd

gaanmrensRndadoans nisviaures ndesdhenm

uazaunIalaty n1sinesdusEnaunIn N1sUuwsn N

felUsuNTuABURIADS LazdnTe1EAIN
Imaging for multimedia, changing opinions,

using imagination to create images technology for
still pictures, drawings, and computer programs;

Communicating  meaning through artwork and

applying to media production; history and theory of

photography, benefit, taking picture, composition,
retouching with computer program and photographic

printing

814106 ﬂ'ﬁﬁ%ﬂ\‘lﬁ‘é‘iﬁﬂ’]‘iﬁldﬁ&lL‘ﬁlaﬂﬁiéaﬁ’]i 3(2-2-5)
Creative Photography for Communication
nsasanimdienisdears nswdsunuifn

wagdumuinisiidunin waluladnisdieninds

AMMALAE N15AEAINNINEYRIURAYE ialTu

anufitugiufiesdnluusegndldlunisnande UsTa

Audusnaesnisanenn ngufnisaienn Ysslewd

YeanmdenIsinsodoans nisviaures ndesdienm

uazaUNIalESH N15TRBIAUTENBUNIN NISUTUUGNIN

FelUsuNTUABUTIADS LAZDATEIEAN
Imaging for multimedia, changing opinions,

using imagination to create images technology for

still pictures, drawings, and computer programs;

Communicating  meaning through artwork and

applying to media production; history and theory of

photography, benefit, taking picture, composition,
retouching with computer program and photographic
printing

AN

814200 Msa1sAERSUAARANY 3(2-2-5)
Journalism and Media Studies
AIUNUIBVDII1TANSATENSHAT A0 NY

v’v’wmmsé’wm'}imsmam%uax%‘aﬁﬂm UNUINUBI

Myansmansuazdeluuiundunainnats wualduy

fauansatsaansuazdednul waznsdlfnuid

NANIENUABEIALIIN IS
Meanings of journalism and media studies,

development of journalism and media studies, roles

of journalism and media studies, trends of works on
journalism and media studies, and case studies that

widely impact on the society

R ERERLAIRL

814200 mskAndeyadsauaznin 3(2-2-5)
Audio and Visual Production
ﬂizmumimﬁm%ﬂﬁugmmmTwLLazLﬁmima

TH9uUnsal 017 ndes iadestiuiinidss wazlusunsy

aeufamefifieaiisaamuneding doanuiuf was

USudsuiiruad eude uazAnilouvesTuans
Basic audio and visual production processes

by using equipment; camera, audio recorder and

computer programs; Creating meanings that effect to
perception and changes in opinions, beliefs, and

values of the listener/reader

814210 msnAndeymadsauaznm 3(2-2-5)
Audio and Visual Production
ﬂizmumimﬁm%uﬁugmmﬂmWLLazLﬁmIma

Tégunsal 017 ndes tadeatuiinides wazlusunsy

Aeufamefifieairsaumneiitng somnuiu was

USundeuiauad pnade wazeuNvaeETUaT
Basic audio and visual production processes

by using equipment; camera, audio recorder and

computer programs; Creating meanings that effect to
perception and changes in opinions, beliefs, and

values of the listener/reader

YSusenian
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814201 F3U5ITULAINVNIENNTHBANT  3(2-2-5)
Ethics and Legal for Communication
LuIRandniafuIdesssudnfie AL

ANNYASTIN ANTLEATAN UYBESTIN WarANuTuinvey

n1an15deans ngraeuanindedns lainmmnanis

doans nsazifindoyadiuyana swvngrnednuue

Bue MAgrtsnsdeasveangud
The key concepts about ethical rules with

the truth, the justice, the right as well as the liberty
and the responsibility to communicate, the laws of
human's right and freedom in communication as well
as the violation of personal information and other
relevant laws related to human communication

814211 T3UsTTULAINYVNIENNTHRANT  3(2-2-5)
Ethics and Legal for Communication
LurAAndnAgIfuaSesTTNIdae AINA3

ANUYASTIN FNTLETNIM ULBYsIIU WarAuTUATOU

n1an15deans ngrunendnindaedns la3nmnans

doms msazdadoyadiuyana angrnednyue

Buq MiAertesmsdeasvenyud
The key concepts about ethical rules with

the truth, the justice, the right as well as the liberty

and the responsibility to communicate, the laws of
human rights and freedom in communication as well
as the violation of personal information and other

relevant laws related to human communication

YSuseniaon

11

814203 nnsdesslanviosfiufiand 3(2-2-5)
wazUszifudagiumisnsienns
wurdalaniesdiuifand uaznsdAnuiluda

$i19¢) funsdeans Qﬁﬁ’ﬂﬂfﬁ"a AMsvaeuTInde Taudl

Uszifutlagtusheuunaanguinisnisieans
The concepts of glocal communication, the

case studies that are related in communication,

media landscape, media convergence; and the
analytic perspective in current issues which are based

on communication theories and concepts

814212 nsdeanslaniviosduiml
wazUsziuiagiunisnsdedns

3(3-0-6)

wurAnlaniviosduffant uaznsddnwiluda
§i19¢) funisdeans Qﬁﬁﬂﬁﬁa nsvaeuTINde T
Useiiullagussuufnnguiinsnisieans

The concepts of glocal communication, the
case studies that are related in communication,
media landscape, media convergence; and the
analytic perspective in current issues which are based
on communication theories and concepts

YTusiain
uazguuy
Mwin

12

814213 guvsenwlugivimieuaznsdoms 3(2-2-5)
Aesthetics in Communication and
Media Landscape
wuIfnkazMUINITveIgUnsezluaI U
narans mmiﬁugmuasi’muﬁimawméfmﬁmei
AEnSULUUA19Y
Concept and development of aesthetics in
media communication, fundamental and culture in

communication field

WinTeiviv

13

aa o

814214 msusmsiudeudavulugaddiia  3(2-2-5)
Mass Media Management in Digital Age
Anwilenia wavAduviamiegnaInnssy

ﬁaawmamﬂuwﬁ%ﬁa nsAnweRnIAeII0INS

Avuauleuis 1assasng ssuun1sinenu ensmansnis

wgadu nswdnuaziaueteya ¥a1suuveaulal

suddgmavassanazuuildunisinnuueesdng
wanifluowan

Opportunity and challenges in mass media
management in digital age; mass media organization
about; policy making; structure; working system;
competition strategies; production and presentation
system of online media; problem analysis and mass

media trend in the future

Wineiviv
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14 | 814202 msAearnienisldiutala 3(2-2-5) | 814215 nsdessliiutinge 3(2-2-5) | - YSusiain
Communication for Persuasion Persuasive Communication - Usudein
AUNNY ANAIATY WUIAA LaENg B Uod ANUNNEY AUANAY WUIAR wazngud | - USudesue
nsfearsiiieliiutala aaonsunisiiasesigivans | IndnemgAnssuiidenadestunisdoasituininla | sin
Bviswavesfdsans @13 Temamsdenns uagiusne | esduUszneutuiugnilunisliudiale nmsldidedunis
Inineriidsnsnarenisudsuuvamginssuvesdiu | ludala dadnerlunsliidesdunude nagndnis
a3 wienustiny Sumeunazwafialunisdomaiiieli | senuuuans nagysnisiiutinladenisaigagdlaly
thala suludsasessalumsdeasiiieliunle a3 tuppumssenuuuas nMslszgndldnsldudle
Definitions, significance, concepts, theories TURINITUNNTFRETLALNTIATIERHAVE IN TN
of communication for persuasion. Audience analysis, ﬁﬁﬂﬂqma%ﬁa
impact of senders, messages, communication The meaning, significance, concept and
channels and psychology factors influencing on | theory of behavioural psychology and corresponding
receivers’ behavior changes; Types, steps and | concepts in persuasive communication. The basic
techniques of communication for persuasion. | elements of persuasion and understanding of social
Persuasive communication ethics psychology of using sound in media, substance
design strategy, creative substance and persuasive
strategy. The process of designing substances,
applying persuasion in communication activities and
analysing the effects of digital influence persuasion
15 | 814300 nsAeaIIN1IAAN 3(2-2-5) | 814216 msAea1IN1INAN 3(2-2-5) | - YSusiein
Marketing Communication Marketing Communication - USuAesuy
AUV WUIAA UNUIW AMNAIAY Lay AnuunuinuazaLdIdyvesnImaIafidee | e

aeAUsTnaVTRINSAeasMIRan Saurtaadeslenly
Tunsieansnisnan Taun nslevan nsUssanduius
msnaalaenss nsvielaeninauene n1sdeans o
i dedsaueaular] 187 uarn1TNMALUAUNS
doansnisnaraietrluldifunagnsnislddeans
n1IRaIALEIYIUINITIieANTUTeAuAIUTEAY
ANNENSD

the and
composition of marketing communications as well as
the Public
Relations, Direct Marketing, Sales and Marketing by

Meaning roles,  concepts

tools used including; Advertising,

salesperson, Communication at Point of Purchases
and Online Communications; Tools to be used, with
strategy as a fully

integrated  marketing

communications for organizations or products

success

\wswghe deen Aanssulagvihiimansnain  n1suua
drupann sidenngunaiinving kAzN1TIEINNLS
KAN ST WUIRATUGIUA LA IRANTINIAAIA LAY
WAnsTINHUIlAA AUNLTY LUIAA UnuIn
mudATy BsdUsznaUveINTARIMINAIR ATl
Aldlun158a15015Ma1A KATNITILELIUFIUNNT
doansnisnanaiieotiluldifunagnsnislddoans
MINABIYIINITIWRIANIVTOFUA

Study the roles and importance of marketing
social, activities

in  economic, and marketing

functions, market segmentation, target market
selection and product positioning including the basic
concept or marketing ingredients and consumer
behavior. Meaning the roles, concepts, composition
of marketing communications, the tools used with
strategy as a fully

integrated  marketing

communications for organizations or products
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3(2-2-5)
Research for Communication Arts

814310 n153eRudmArgns

MUY AUEIATY Ussianuazuseleviives
M3iTenarnsUssdunanisinunisdeansesing lne
3191NN15RENKUUNTTITE lﬂgiﬂizmumﬂl,azﬂxumau
999115398 MTIELTeassaTIALazN1sUSTIUNG Lag
FessalunTideuaznisusziiuna lnegiTouaunse
fufiunsiniidouwarnsussifiunadiunisdeansesdns
IamemuLs

Definitions,  significance,  types  and
advantages of research and evaluation in corporate
communication. Research designs, processes and
steps of research, creative research, and evaluation,
and research ethics. At the end of the class, students

can conduct research by themselves

wused v

17

814411 MENBINQUAMSUNUNSUMARERS 3(2-2-5)
English for Communication Arts
Finwgn1wdengudmiuianuiggies e

Taguszasdiangmeinuimananiuagnisdoansly

sUuuudug Mfeades
English language skills for undergraduate

students for the specified purpose in communication

arts and concerning communication formats

Wineiviv

18

3(2-2-5)
Concept and Theory of Corporate

814220 uudAauaznguin1sieansesdns

Communication

ARG AUEIREY LUIAR waTNguiues
nsdeanseInng fistuimindivesnisdeasesdns on
Snwalosdns nndnwalesdns Feiducesdns s
Usznduiudosdns nislavanesing Aanssuiiiodany
19909603 Warn1sdoasnigingavetesdng Talud
nagvs fumounazmaialunisdearsesdns dmsu
83ANINASY onyuazliuaimils

Definitions, and

significance, concepts

theories of corporate communication.  Missions,

identities, images, reputations, public relations,
advertisements, social responsibilities of corporate
communication. Strategies, steps and techniques in
corporate communication for government, private

and non-profit organizations

3(2-2-5)
Concept and Theory of Corporate

814220 uurAauaznguin1sdeansesdns

Communication

ALY AITUEIATY UUIAA Lazngulves
nnsdeansesdns nihilvesnisdeansesdns Sndnwal
83AnT nmdnualesdns deidutesdng Aunssuitedny
19909ANT UA¥N1TADANIN1IYINgATDIRIANT TlUR
nagns Tuneuuaznedelunsdeasesdng Milussdng
nasy envusazliduarmnnls

Definitions, and

significance,  concepts

theories of corporate communication. Missions,
identities, images, reputations, social responsibilities
and crisis of corporate communication. Strategies,
steps and techniques in corporate communication

for government, private and non-profit organizations

- USusienian
- USumedung
TRAN
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19 | 814222 wanmslawanuaznsussndunus  3(2-2-5) | 814321 mslavanuaznsussyaunus 3(2-2-5) | - YSusiain
Principles of Advertisements and Principles of Advertisements and - USudienien
Public Relations Public Relations mwning
LUIATIUARN ATTURUIPVDINTTLAWUY NS LUIAIINAR ﬂ’J']ﬁJMiJ’]EJ‘UENﬂ’]iI"ZJHﬂM n13
fnduay nsadeassdaulavandiudednts 4 015 | dnduau nsadeassdaulavandiudedts 4 n1s
NuunuBedolavan wihikazuinisvesuitvlavan | Mwunudedelauan wihfiuaruinisvesuTtnlauan
WATAIUNLIY UANNTT N15ALTUIUYTETIdURUS | ArunNie ndnnas nrsanfdusudszvrduius
nquilanue tadesiiolunisussundusius ns | nquidanune ta3eaiiolunisussundusiug ans
Uszanduiuslumiionu JULUUANNY iwﬁxdﬂg‘wma Uszrduwuslumiionu JULUUANNY imﬂzdﬂg]wma
warasserussuiiieadesdulavminarnis | wazasservssniieddesdulavminarns
Uszaduiug Uszrdunus
Concepts and meaning of advertisements Concepts and meaning of advertisements
and  Public  Relations;  operating, creating | and  Public  Relations;  operating,  creating
advertisements and producing advertisements for | advertisements and producing advertisements for
various media; functions and service of advertising | various media; functions and service of advertising
agencies; communication target groups and | agencies; communication target groups and
instruments used in public relations; Public Relations | instruments used in public relations; Public Relations
in organizations; laws and ethics related to | in organizations; laws and ethics related to
advertisements and public relations advertisements and public relations
20 | 814221 n1siPeuilen1sdoasosdng 3(2-2-5) | 814322 n1siTeulilon1sdoasasdns 3(2-2-5) | - USusviinn
Writing for Corporate Communication Writing for Corporate Communication - USuAesuy
wuaAn ndnnsfAedestunndeudmiuld wuaAn wdnsAAedesfunIndeudmiuld | mein
Tunsdeansludouszinnsineg lunudeansesing wae | lunisdeansludedivarnvatelunudeaisesdns s
Anwvin1slisuasisassAluguuuunneg saufisfausns | Weuaseassd nsesnuuutiem msdnaueiiiom
wides nseenuuuiiomuaziiauetiiomriudeh warRavznisianSesihudens
wazdelml iielesdnsusravanudiia Concepts and methods related to writing for
Learning concepts and methods | media communications, corporate communications
related to writing for media communications, | and to create the art of storytelling; How to create
corporate communications and to create the art of | content and presentation throughout all media
storytelling; How to create content and presentation
throughout traditional media and new media for an
organization’s success
21 | 814321 NMIUIMITUAZNITIUNUNT 3(2-2-5) | 814323 N13IUNUNAYNSHDANTBIANS 3(2-2-5) | - YSusiein
Hosnsasdns Public Relations Planning - U5uiein
Management and Planning for Organization ATTUIUNIT %umaumﬂwﬂaqwﬁ(l,ﬁamﬁ'a’mi - USuAesuy
M3U3Ms nsthesdnshuunumvesiinesdns | 8edns nsimuasudszanauasyAaInssuiavey M3 | 91639

N15UsMs Nstmienulsenduiusiuunuinve sy
UIn1sudszduius 1Soud $ldnnsdeans
Uszrduiusanelu neuen iteatuayy wyuiing
Uims nmsthesdnsvesfihesdnsluganudnsa
Management and organizational leadership
as an organization’s leader, managing and leading
public organization as public relations manager, to
learn and understand both internal and external
communication in order to support the managing
and organizational leading of organization’s leader to

be successful

AanuLNY N15USZIIUNS N15INLNUIZEEAULAL SZYY
617 nagvnsUTUALULAY

A study of procedure including steps in
strategic corporate communication planning, budget
allocation, personal recruitment, monitoring and
evaluating for either short or long — term as well as

contingency plans
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22 814324 msdeasuusud 3(2-2-5) | wiwmeinlvl
Brand Communication
AnwazidlamunNgUIANIIUUTUA NN
THWIUT N1TOBNUUY DIAUTENBUNMIASNUATFIU NS
BONUULTR NMIHDLOALUTUS NILUILNTASATIARUTUA
wnAnuaznguiieafunisaiianisiuiuusud qaen
wusUs MeadsnmuAUTUA nsdemsiuesdusEnauves
wuswd uuuRnnsnensean
Study and understand the meaning of the
brand, product placement, brand standardization
elementary design, brand extension, branding
process, concepts and theories of building brand
awareness, brand value, building brand value,
communication with brand elements and marketing
action plan
23 | 814324 a1su3msdeidusasdns 3(2-2-5) | 814325 msudnsteidesesdns 3(2-2-5) | Yusiein
Corporate Reputation Management Corporate Reputation Management
AIUNUIY AUAIAY LUIAA LAz uTeq AIUNUTY AIUAIAY LUIAR LazNguues
MsUIMsTeIdeesdng winil eadusenau nswLINMs | Msudmsteidetesdns ninil esduszneu nszuIuns
LLa%%uﬁauﬂ?iﬁ%lNLLa$§Wi5§ﬂEW%BL%ﬁﬂ‘ﬂ@ﬁ@ﬂﬁﬂi na LLagsﬂzU(ﬂE)uﬂ’]iﬁ%ﬁLLa%ﬁnWiﬂ%ﬂ‘lﬂ’]‘ﬁ@lﬁﬂﬂ‘ﬂ@ﬂﬂﬁﬂ‘ﬂi na
gniuazimaialunisuinisdeldssesdnsiiuaiy | gnsuazimaialunisuinisdoidsansdnsiiuaiiy
wanvanevestesanisaeansyalmal n15dnAanssy | vanvansvestesianisieansyalmal n1sdnAanssy
\iodsau LLazmﬁmmimiﬁamﬂuﬂnﬁﬂqmaﬂaaﬁﬂi \iodsau LLazmﬁﬂﬂﬁiﬂ?i%@ﬁﬂiﬁﬂﬂﬁﬂqmaaaﬂﬁﬂi
Definitions, significance, concepts, and Definitions, significance, concepts, and
theories of corporate reputation management. | theories of corporate reputation management.
Missions, components, processes, and types of | Missions, components, processes, and types of
corporate reputation management. Strategies and | corporate reputation management. Strategies and
techniques for corporate reputation management | techniques for corporate reputation management
through a variety of communication channels. | through a variety of communication channels.
Corporate  social  responsibilities and  crisis | Corporate  social  responsibilities —and  crisis
communication management communication management
24 | 814322 nswAndeiionsieansasdns 3(2-2-5) | 814326 mInAnderiian1sdoansasdns 3(2-2-5) | Uusiein

Media Production for Corporate
Communication

au A

WwIAR Nui nsruIuNIHARdeRAdaLiianis
doansesAns AnufuRnisuandedaniifelussuudiva
wlensdeanslussdng musUuuuiiivun

Concepts, theories and processes of digital
media production for corporate communication.
digital

communication along the line of prescribed media

Practicing multimedia  for  corporate

Media Production for Corporate

Communication

AR Ngud nsruIunHARdeAivalionns
doansesdng AnufuRnisuandediaffidelussuuadva
wlensdeansluesdng muguuuudiimue

Concepts, theories and processes of digital
media production for corporate communication.
digital

communication along the line of prescribed media

Practicing multimedia  for  corporate
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3(2-2-5)
Corporate Communication Seminar

814327 FUNUIMRIUNTHRENTDIANT

mmamﬂﬁlauﬁauﬁ KAYNITYITUINITUUIAR
LLaswqwﬁﬂﬁﬁaaﬁ Vinuwen1330a1909ANT N5INIUKL
Asdufiunts nsuseidiunaiiienisdealsesdns n1s
dududeya nmsliensideya uaguuImsnisdeas
psFnsnsdline salunmgunfuaznnginga

Knowledge sharing and integration of
communication concepts and theories, corporate
skills,

evaluating

communication, corporate communication

planning, implementing and

organizational communication, Information retrieval,

data analysis and corporate communication

approaches, case studies in both normal and crisis

wused v

26

814311 nslisudnsunudsiuiend  3(2-2-5)

Writing for Fiction

NANNIT LUIAA LazyinuznITTUUN AL
vanuane AuLAndviunudetuiiafusenn
§i9 9

Concepts in script writing, the development
in script writing skills, and differences of fiction

814230 MsKiguUNUUiAA 3(2-2-5)

Entertainment Script Writing

MANNS ANwzLarULUUBIAYTENDUTDY
Wouluiiend nsad1eassalun1si@ouun nsuam
uazdanisivteya n1sllsulaseesenIswaENTTe
unduifiseiludeding Insvimiuaznmedevln

Principle, attributes and patterns of
documentary contents, creativity in script writing,
acquiring  information, and

writing  proposals

scriptwriting for broadcast media and motion picture

- USusvieian
- U5udein

- USuAesuy
batiekinl

27

814212 msllsudmSunudedadianss  3(2-2-5)

Writing for Non-Fiction

NANNIT WWIAA Lasinee YaInIslisuun M3
WouT17 LasIAsIEReTINGIR AULANATYS d1USUIY
Fetauiaaswideussuamsing 4

Concepts and skills in script writing, news
writing, and the analysis through the nature of various

media which are related in non-fiction

814331 n1sseuuNEsAd 3(2-2-5)

Documentary Script Writing

MANNS ANwzLarULUUBIAYTENDUTDY
ansARUsTLYAngg msadsassdienn msduaidoya
madsulasesaun uagnindsuunaisailudeing
Insvimiaznwadoulm

Principle, Attributes and patterns of
Documentary contents, creativity in script writing,
acquiring and organizing accurate/detailed/pleasant
information, writing proposals and scriptwriting for

broadcast media and motion picture

- USusieian
- U5uiein

- USuAeduy
Saiekinl

28

814332 nQufjuazn1siansalnneuns 3(2-2-5)

waznwiadaulug

Film and Motion Picture Theory

and Criticism

Nqufn1539150l903d N30 vauluaLaY
ALY TINTAlNMEUATTULUUTRINTEe
Aneuns naenauisn1sileuinnsaluasUseiliuamen
Y99 meuns TusuRaly Usten Tausssulasdemu

Different schools of film theory and criticism,
the limitation and meaning of film criticism, the form
of film presentation including techniques for writing
film criticism and evaluation of film with regard to art,

photography, culture, and society

w3 v
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814333 ﬂ']‘éﬁ%ﬁ\‘lﬁ‘éiﬁlﬁ@%’]LLﬂ%ﬂ’ﬁNaﬁl 3(2-2-5)

Mg uazinsviay

Content Creativity and Production

for Broadcasting

nannswagiinuelun1sndnsien1singuay
Tnsvimid nsidiesdudoedrasieassd 1Fous
ASTUIUNTTHAR KIWANTTASNESIATIENT NSLASEUNS
NM5ANEYIUAZNITARKD

Core principals and skills in television on-
field production, intertextuality with creativity,
learning production process from the beginning of
the creation on programme, reparation, production,

and editing

wused v

30

814310 aswAaiasudstaiiianse 3(2-2-5)
Non - Fiction Production
NANNITANAYVOINITNAAIIULT D1 @15AR

wazdaLnaade %umauuaz?]ﬂﬂﬁﬁamwﬁgudaumiwam

SENINNTHAN LATNAINITHER A195UUTLTiIT

msweunsnanuluiuiidesis
Important concepts of the production of

non-fiction work; The study of production process:
pre- production, production and post- production,
and the distribution throughout various media

platforms

814334 n1suanuaznataAnNIsangin
AmeuasuazA wAdeulng
WENNISUATLLIRMAEITUAITRARA TN URS

wazaniadsulng ludunaunisiniouddieviuas

Funsunisaneviaweuns smﬂv’nﬁauiwﬂﬁﬂmsdw

amsunfuazamadoulvriumaluladuazgunsol

dwunmsndnnineunsuaznimadoulns wu n1sld

NALENYYNSTULUAIVA nsiaentdiaud fawmes n159n

wae wazn1senevimegUnsalfiawinge

3(2-2-5)

Basic and principle of film and motion
picture in pre-production and production stage
including cinematography of film such as how to use
of equipment and tools for film such as techniques
for digital camera, lens and filters as well as
measuring lighting as a basis for film production along
with special equipment in film production

- USusiain
~U$udein

- USumesue
TRAN

31

814335 NM1SLAAILAZNITANAUNITHARS 3(2-2-5)
Acting and Directing
wdnnsuazuiAaienfunisuans difunis

WaeN NIPUIUM I Ua AwSuiaveuvessiiuns

LERY NISAAINAINUY LAZNNTEIENOAUDIFIALAT NS

ARTwiIaTAs LasAndonduand N1SAIUANAIWLIWSY

mswdoulnvesuansuuad uazsovtnges
Principle and concept of performance acting

and directing, role and duties of director,
interpretation of the script, analysis of the character
for selecting the actors along with controlling the
performance of characters on the stage and towards

camera

Wineiviv
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814313 nixmum‘s‘wé’\imiwaﬁ%uga 3(2-2-5)
Advance Post Production
FupeuLaznsTUILNSUEINISENEY nsudas

Wd MsdmmuuU offline way online N1sUSULAR 13

T¥aunsusenau n1seenuuuldss n1swaudss n1svin

SEUUTBN TN NAT
Post- Production  Process, digital file

converting editing work both online and offline,

colour correction, music and sound design, sound

mixing - and system organisation for work distribution

814336 NITUIUNISUAINITHER 3(2-2-5)
Post Production
wanNIsLazLIARAEITURAYNTEUIUNINES

n3HAR JULUUNSARden M nsdounin msddunm

msUSuudaudled nmsiudesuseneu msdnsreides s

Jufinideamnndnaunuy paenaunsialusunsudnge

nadeulmunarlusunsunenfiumesnfinaseassd

wAdALeAY
Basic and concept of film and Post

Production; type of cut, transition and editing, colors

grading, sound effects, sound editing, automated

dialogue replacement including use of film editing

and special effects software

- USusaian
- USudienien

- USuresuey
187

33

814337 MINUHUNAENSTMTUNISHER  3(2-2-5)

dongnsvien] uaznmiadoulun

Strategic Planning for Broadcasting

Production and Motion Picture

wdnns wagisnslunisnsununagnsdeniu
ANuAeaN1s iauad AaTinfiuiadevesnguidiving
mmﬁﬂaﬁmmimmm NI319N1T Liﬁla’/ﬂ ﬂ’]i‘%@LLa%‘U’]EJ
do iiothiausnuduinglnsvim wagnmadoulna
0g19lUszanSan TngA1dsfauSunnisdinuiasy
JuusIU

Principles and methods in strategic planning
concerning needs, attitude, and lifestyles of the
target audience, understanding of marketing,
programme schedules, rating, media buying, and
planning for presenting media works effectively in the

frameworks of societal and cultural consideration

Wineiviv

34

814338 HUNUINIUNITUNWIAIN NF21EY 3(2-2-5)

waznwiadaulung

Broadcasting and Motion Picture Seminar

msuanasuizous unRemeiuguyiemeans
Uswa esndeulvavnadatznimiedeuln nguinns
391501 N193ATIEY N1SRAINLALNITAILATIER
29AUTENOUNIW (E8 ARy NSUART UNUIM N1SARGD
msiiiues msdudutoya tiodianzianumsaiuas
wnInM LAt

Knowledge sharing aesthetics, philosophy,
artistic movements, animation, theories of criticism,
analysis, interpretation and synthesis of images and
sounds elements, semiotic, roles, editing, storyline.
Information retrieval to analyze the situation and

problem-solving process

Wineiviv
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814240 uwIARuATNqUNMsAessHnudelvs 3(2-2-5)

Concept and Theoretical Framework

in New Media

NANNTT WUIAA LLazmwﬁsuaﬂmi?amiMu%
Tl pwddey dnwaiznazdssinvvesdelnl nnsld
AudnadisasIAkagnisdeasinudelnl nasnau
ﬂ{]mﬂ&]LLaa‘ﬁ‘ﬁEJﬁ’iﬁJﬁLﬁﬁ]’l“ﬂlaﬁﬁuﬂﬁgaﬁﬁﬂhuaiﬂﬁﬂ

Principle, concept and theoretical of
communicate through new media. Importance,
characteristic and category of new media. Using
creativity and communication through new media,
including ethics and law about communication
through new media

wused v

36

814341 msadnassAievnitonsdeans  3(2-2-5)

dolui

Creative Content for New Media

Communications

wuIAn 99AUIENBU N1SAINUAUTIAUNIS
doansiitnaula uaznniiauaidon Aidaueriude
Twifivananane thlugnissuiiBessnuazmsmevauss
vl

Concepts, components, setting interesting
communication issues and content presentation,
create valued content through various types of new
media, lead to awareness and respond of target

groups

Wineiviv

37

814342 UIANTTUNITIDNUUULAS 3(2-2-5)

a39assAnw

Innovative Design and Creative Imaging

nseenuuvdelninazairsassAnimiiionts
doanslugaddvia nsUsznouaiesmuveuarnsly
Awiflen1sdennumineg wunAa esdUsEneu MItmun
Useifunsdeansiiunaule uaznisiiaueiien adl
aauArudelmiiivarnvans thlugnissuiizessuas
mﬁm‘uauawmﬂa"m{]mma

Designing new media and creating images for
communications in digital age. Meaning construction
processes and using visual images, concept and
composition for communications, setting interesting
communication issues, create valued content
through various types of new media, lead to

awareness and respond of target groups

A ERERLAIRG
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814314 n1soeNLUUNLEDRAINE 3(2-2-5)

Digital Media Design

nszUIuNISTURaTAnen nvesdondvia
uled wavuenndiaduvwadesiledeans suidoy
Tassadailomuazszuuiihses sonwuuldmunzauiv
ngugldaunagyndszasdvedlasinisaielusunsy
pOUNLADS

Processes and capability of digital media,
website and application on devices. Managements
of content structure, user interface design and
navigator system; Design that suitable for users and
project objectives

by using computer graphic

softwares

814343 nagnsuazNITIUHUUTE 3(2-2-5)

Advia
Digital Media Strategic and Planning
nMsadasdiemuudendra n1simuana
gnsvan1sAeans 2ununslidedianaz el
Anspiffadneassdde unanvledy nofnssuuazuudliy
vosl4do
Creative  content in  digital media,
communication strategy, digital and new media
planning, media publisher

analyze, platform,

behavioral trends of media users

- USusaian
- USudienien

- USuresuey
187

39

814344 m3udndalu
New Media Production
MATIANTSHARLAYNNSEBNLUY NISHARTUINY
AouTMNssy MIUNENNITHATATTUIUNITSI88
ANUNITAIRSS ém%’mﬁamé’mmm AMIuAues
waznnaavamemalulad reufiumediiion1snanuas
MUEGERNGERL!

3(2-2-5)

Production and design techniques of
innovative media with principle and process of real-
world simulation for different types of content.
Working with digital audio and visual images for

creative media and production

Wineiviv

40

814345 nsuAnFelvaitiegaaunssy 3(2-2-5)
AdvianaziAseghaaieassa
New Media Production for Digital
Industry and Creative Economy
WMALANITHERN N15PBNLUY WASNAAINY
a¥rsassfdelnyl msdsznevadaiien nsvihauiu
aiadoulmuagzidesidva iien1swauinisuande
AIURLIANYDIDAAIMINTTUATTAUALIATHFNIAS9ATIA
Production, design, new media techniques,
working with digital audio and visual images and
technology to develop and create media following

the concept of digital industry and creative economy

Wineiviv

41

814346 anuduanavain1sadeassa 3(2-2-5)

nsuande

Globalization of Creative Media Production

nssuAINANTInguivesaluainavu
wnanWesuRda Usziamnulunnvesimusssude
ana nswdn nstaueuaznisliniwdelugaves
auduanavuunanlasuidva

Theoretical framework of globalization,
history of globalization of media and culture.
Production, presentation, and use of media language

in media globalization on digital platforms

T EREALAIRE
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42 814347 FununAnudervgyfiavd 3(2-2-5) | dumeivilvl
Hoddvia
Digital Media Specialization Seminar
mié‘(umumaﬂLﬂﬁauL%auiLLazﬂﬁsyimWﬂﬁi
wnRnLazVquivnansioasiuineenandn defdva
wainalulafdelusziuieaBniiieruideing ey
lnzaunsifny n1sduAudeya n1siaseideya
wazLWININSLAT M
The learning exchange and integration of
communication concepts and theories  with
professional digital media production skills and
technology. Special expert, case studies, analyze and
problem solution
43 | 814331 walAN15ULEUBIU 3(2-2-5) | 814350 WATANITUNAUDIIY 3(2-2-5) | Yusiein
Presentation Technique Presentation Technique
wulda AN sHRILIYAGNAIN LagAIS wuldAa wallan1sWRILIYAGNAIN LagnIT
adassmiinsinavenulaeldiadesiiorisy Weld | adsassdiinisinavenulaeldiadesdoniey el
nsiauenuiiusEansaIngaan nsiauenuilusEansaIngaan
Concepts and techniques to develop Concepts and techniques to develop
personality and creating effective presentation by | personality and creating effective presentation by
using variety of tools and equipment using variety of tools and equipment
44 | 814333 awguRIANEI 3(2-2-5) | 814351 aweUASANE 3(2-2-5) | Yuwiein
Film Study Film Study
LU2IAA ﬁwmmsmaﬁamwaum%ﬁgwm LuIAn ﬁ@umﬂ'}i‘uaaﬁamwaum%ﬁa‘uaq
A19UTEINA LazAINEUASINY AADAIUNITIRNTA] | AIUTELNA LAEAINBUASTLINY AREAIUNTTIDTE
AnguafnuuUAn nuifistemunimeunidn | ameuninuuuide nguifiiedemisnimeunsing
Tuvsunmedeny Jausssuulasiasugie TUUSUNedInu TuusIsULALIATYENa
Concepts, History and Development of Thai Concepts, History and Development of Thai
and international films; theories and criticism within | and international films; theories and criticism within
social cultural and economic context social cultural and economic context
45 | 814334 asdesaneniaidios 3(2-2-5) | 814352 msAearsemadios 3(2-2-5) | Uusiein

Political Communication

N3TUIUNITAOAT WAZUNUIMNTTINIINIS
deanstiunsdleduszueudssrsulperilusyiuiesiu
syAUUTEINA Lagseiusyminssema Ansginanssy
nsdeansivildinnsimthflussuumsdios sau
NaﬂiSWU‘UBGﬂWigaﬁﬂiﬁﬁﬁiaﬁﬁ]ﬂ‘iillVI’]\‘lﬂﬁLﬁEN

The processes of communication and the
roles of communication coupled with political
communication in democracy system among local,
national and international level, analysis of
that the

responsibility in democracy system as well as the

communication  activities cause
impact of the communication towards political

activities

Political Communication

N52UIUNITAOAT WazuNUIMNIIAingenIs
deanstiunsdieduszueulssrsulnestilusyiuiesiu
TZAUUTEINA LAz IZAUTENINUTEINA AATIZRNINTTY
nsdeansivinliAnnsymihflussuunisdios s
Naﬂszwu‘uaami?iamsﬁﬁaiaﬁﬂﬂssmmamsLﬁm

The processes of communication and the
roles of communication coupled with political
communication in democracy system among local,
national and international level, analysis of
that the

responsibility in democracy system as well as the

communication  activities cause
impact of the communication towards political

activities
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46 | 814335 N199189IUYIINWN 3(2-2-5) | 814335 N199189MUYIIANWN 3(2-2-5) | - YSusiain
Sport News Reporting Sport News Reporting - USuAesuy
wnAndosuiefuin nmsmenudnain wndaideafuiAeafufing nssenutniu | mudingy
Vinvgmsiiusiusindeya inwgnsifiusiuriudeya
Basic concepts in sport, sports news Basic concepts in sport, sports news reporting,
reporting, and the development on important skills | data gathering skills
a7 | 814336 m3dan1sdieyadendiia 3(2-2-5) | 814354 nsdamsdeyandviaiienisioans 3(2-2-5) | - Ususiain
Digital Media Archive Management o - Usudein
AINVLNY WATUWUIAR N1TIATIEVLATEBNLUY Digital Content Management for - UFumes U
nstaftudoninoadiniunsduiuuasnslfrusiuiu Communication 13
Meaning and Concepts; Analysis and design AUNNIY  LUIAA msﬁmwsawﬁaga 19
digital media archiving for retrieval and sharing dansteyameveniuIsuszananadl ganduIsnisa
U gerdwIfiaus nsianisteyafdviaiiionns
doanaiilom nisldandoyasniu
Meaning, concepts, data collecting, data
managing via word processing, spreadsheet,
presentation software, digital content management
for communication, and content sharing
48 | 814338 mssmsaﬁmi?i%ﬁﬂmuyjimnﬁ 3(2-2-5) | 814355 mismieﬁmiﬁammwu“smms 3(2-2-5) | Udusiain
Integrated Communication Campaign Integrated Communication Campaign
nsdeansUszuduiudiBmannany ysanns nsdeansusevduiudiBamaunay ysanns
40 Yeemnanisdearsviainuans dolvi deiin n13 | Ao Yesnnanisdearsviainvane dolna deinn ns
sonuuuiliovans ieaimdssmanslumadifeiud | esnuuuidemans iearmdmnaslunisdidesuy
Windhadla dngedndndsznvungudmine dwadis | Wuthadnle dngedndissansunguidvang deat
mﬁLUﬁﬂuLLUaﬂwqﬁﬂﬁu LLazmméwﬁammﬁﬁaﬂmi ﬂ'ﬁLUSEJULLUaQ‘WE]aﬂﬁlI LLazmmimﬁaﬁhmﬁﬁaqmi
wioatuayy wyuileuis vulasanislaqussalug | ieatuayy wyudleuis sulaseinislaqussalug
wWmane wwne
Communication  for integrated public Communication  for integrated  public
Relations, integrated media and different | Relations, integrated media and different
communication channels as well as new media and | communication channels as well as new media and
old media, designing message to create powerful | old media, designing message to create powerful
news and information in order to attract perception, | news and information in order to attract perception,
persuasion, leading and influencing target group | persuasion, leading and influencing target group
which result in changing behavior and needed | which result in changing behavior and needed
cooperation to support the policy and any project | cooperation to support the policy and any project
for achieving the goal for achieving the goal
49 | 814339 N1FINNUKAZUIUITNINTIUNLAY  3(2-2-5) | 814356 NIFINUNULATUTUITAINTIUNAY  3(2-2-5) | USusiiaion

Special Event Planning and Management

WUIAA ALY wazALdReInIsidde
ANTTURLAYUTZANGS 9 Wiensdeans nyanaunu
UsMms swdnagnsnisiafanssufivay saudslade
199 Afertedliaonadeatunguithvineg waganso
Uszillunalgl

Concept, definition and importance of
special activities for communication; management;
planning; strategies for special activities; factors

related to audience and evaluation

Special Event Planning and Management

WIAn AUINY wazaudAgreanisidde
AanssuiitAYUszIANgg 9 Wiensdedans n13anauy
U313 wdenagnsnisdnfanssuiiiay siudalade
#199 MAgrtedlisonndosiunguiimineg wazamnso
Usziliuwald

Concept, definition and importance of
special activities for communication; management;
planning; strategies for special activities; factors

related to audience and evaluation
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50 | 814211 susesiAuaznniadoulwn 3(2-2-5) | 814357 vudesfiuazniwaiouln 3(2-2-5) | USusiein
Two-Dimensional Animation and Motion Two-Dimensional Animation and Motion

Picture Picture
AMUVINEYBINNLAZATLAG oulae AURINEYRININLaYATAd aulade e f
;EULLU‘U“U’eNmiﬁ%NﬂTWLﬂga‘ulﬁﬁ NNTDDNKUUAIALATHAL E‘ULL‘U‘U’UE’NﬂﬁﬁgﬂQﬂﬂWLﬂ?ﬁbul‘Vi’J NNDNKUUAIALATHAL
mmusgnevann anesuesa edununimaieulmass | amuszneuann aneduein @edununmiedeulmass
i Wsunsalunsasanunmedeulnaesdin fif Tsunsalumsasenunmiedeulmaedd
Meaning of images and two- dimensional Meaning of images and two- dimensional
animated images; types of creating animated images; | animated images; types of creating animated images;
designing characters and background images; | designing characters and background images;
storyboard; audio in two- dimensional animation; | storyboard; audio in two- dimensional animation;
two- dimensional animation and motion picture | two- dimensional animation and motion picture
software software
51 | 814341 eusufiduaznrwiadoulunn 3(2-2-5) | 814358 suaaiAuaznwiadoulna 3(2-2-5) | Yusiein
Three Dimensional Modelling and Three Dimensional Modelling and
Animation Animation
TWsunsumeufiumesifiousenuuunsiniin Tsunsumeufumedifienusenuuunsiniin
Al ﬂWﬁugﬂmdamﬁE‘ifuﬁugml,l,ax%"’ugd fonwys | audld ms‘ﬁugﬂmaamﬁa%uﬁugmuaz%uqn fonus
WUUaLER MIdnesAusneumMsAausmesunseanulid | wuuaudd n1sinesiuszneunsfalsmesunseanuiia
nsldduaziufalituing nisdauasliuaznisldyy | nsldduasiuinlifuing nisdauadinuasnisldys
ndes maihingliiedeulmsemaindedeuaznisld | ndes nmsviingliiadeulmdewmaiindorouaznisld
nIzgn n3zgn
3D computer graphic software; Simple to 3D computer graphic software; Simple to
advance 3D Modelling; 3D Typography; Theory of art | advance 3D Modelling; 3D Typography; Theory of art
composition with 3D Modelling; Use of Mapping, | composition with 3D Modelling; Use of Mapping,
Lighting and Camera; Animating the 3D models by | Lighting and Camera; Animating the 3D models by
Using Joints, Bones and Rigid Using Joints, Bones and Rigid
52 | 814343 nagnsn1saseassALUTUA 3(2-2-5) | 814359 NagnsN1sAIINETIALUTUA 3(2-2-5) | - USusiain
Strategy of Creativity Brand Strategy for Brand Creativity - USuAeduy
ﬁﬂiﬂ’lLLﬁ%LsﬁWI‘\] ﬂ'J’liJ%iJ’]?J‘UENﬁ’]'j’]LLUiUé ﬁm:ml,azl,‘i’fﬂs] mwwmmanﬁw*jmmué TRAN

NTPUIUNTASNANATARULUTUA N1FIAIANUIVD
wusus n1seenuuvanttdaenssuuusua 19119
DIAUTLNBUVBILUTUA N19AT1UINTFIUVOIUUTUA
DONUULLAZUFUUTEYNNTEUIUMIAT AT ST
A1509NUULTD NSABEBALUTUS NSLTuve8uUTUs
SRS sdAnYIANLEEa8INTASETIALY
sUATEAULAN LaLSEAUUTENA WAYNITPDNWUULAY
duaSuuususviosiu

Define core terms such as brand, brand
equity, positioning, brand architecture understanding
brand elements, build brand and measure brand
equity design and implement brand strategies that
consider brand naming, brand extension, brand
stretching, analytical case study of successful global
brand, local and

and national brand design

promotion

N38UIUNTTATIAUAIATULUTUA N1590NKUY
aﬂﬂ{jﬁlﬂﬂi‘JﬂJLLUiuﬁ i’JllVlzﬁLﬂi’]tﬁﬂiﬂjﬁﬂ%ﬁﬂ?’mﬁ%%ﬁ)
Y0INTASNETIARUTUASTAULAN uagTEAuUsEvA uay
msaammwaxa'&Lﬁ%mmiuﬁﬁmﬁu

Define core terms such as brand, brand
value creation, brand architecture and analytical case
study of successful global and national brand, local

brand design and promotion
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53 | 814346 N15a519ESIANINARIIA 3(2-2-5) | 814360 MIAZ19ATIANINAIIA 3(2-2-5) | USusiain
Creative Digital Imaging Creative Digital Imaging
n1sarennAdviaiiienisdeans nsadna n1sadrenwiivaifienisdeans nasadns
AUMIIELAZNISAOAUMIN BB MARTE Use IR | aruvanenasn1sdeaumingdieninadta Useia
anuluniuay 'qu195mwadm'ﬁ?ﬁ'ammumaﬁwmw pafuniuay wqwﬁm'ﬁ“ﬂaﬂmiﬁammumEJﬁwmw
nsUFuussnmaelUsunsuasuiunes Ianudilaly | nrsusuussniwsmelusunsupeufianes danudilaly
msthawluldludeddvaldesranngay msthamlldludendvaldogiamnyay
Creating digital images for communication, Creating digital images for communication,
creating meaning and visual communication with | creating meaning and visual communication with
digital image; Manipulating and retouching digital | digital image; Manipulating and retouching digital
images with computer programs and understanding | images with computer programs and understanding
the proper use of images in different type of digital | the proper use of images in different type of digital
media media
54 | 814347 MsE¥eATIAAMEIBTUG 3(2-2-5) | 814361 MsadeassnIwEETUGS 3(2-2-5) | JSusiain
Advance Creative Photography Advance Creative Photography
ﬂiSUUUﬂW§ﬁ§WQLLu’Jﬂ’NNaﬂﬁ%’Nﬁiiﬁ IUﬂ’ﬁ ﬂi%‘U’J‘L!ﬂ’]iﬁ%NLLu’Jﬂ'J’]iJaﬂﬁ%l’Nﬁiiﬁ KLLm’li
KARAMENEAITa Wen nhluldludeUszaneneg Wy | kdannaieddva wenisihlvldludeussunnenen wu
dedafuriderafiifeuszinneinag (Judu nmsadieassd | Aedsiunidedodiifeyssinveingg (Judu nmmsadsassd
waznIIAnuRsnMEneAITade Tusunsuneufmestu | uagnisanussamaieidade Tusunsuneuianesdu
Ejﬂ Lﬁams?‘iamﬂwmaLLasmsﬁ%auamumaﬁmﬁaﬂx §JN Lﬁamiﬁam?wmaLLazmiﬁﬁLﬁummmﬁé’mﬁaﬂz
wazauNsilinAmans waguNilnemans
Processes of conceptualize creativity to Processes of conceptualize creativity to
create the digital image for various media; print | create the digital image for various media; print
media and internet; Creating and editing digital | media and internet; Creating and editing digital
photography for artwork and communication arts | photography for artwork and communication arts
presentation with computer programs presentation with computer programs
55 | 814330 Ymusssunardnudendva 3(2-2-5) | 814362 Jausssuuazdenudoniia 3(2-2-5) | USusiain

Digital Culture and Society

Aunutedian Yausssulugadedisa
Wawnisuaznansznuvesnaluladnisdeasivdany
LAz IAUSITY 1A0Y1BEIAN FNUUEN1IUTEIINTUUY
FuRuuardnuaynWsrnsuuURaa (weenne We
917 YuTU) UAZIATOTIETAUSTTU NITHANRAIUNI
Tusssu dndnwalvein1ssiungunidiauiiviawas
FipuUsyaniu inenaRludonsvia wallesddra

Definition of digital culture, cultural and
sociological development and impact of digital
media, understanding the social and cultural
implications of IT and developing analytical in the
of digital

traditional demographic factors (gender, race, class)

area culture, online communities,
and network culture social cohesion, identity and
social life, remix culture, myth and citizen in digital

culture and society

Digital Culture and Society

Aunuedian Yausssulugadeddva
Wamnnsuazkansenuvesmaluladnisdeasiudsnu
LAz TAIUSTIY LATDUIBEIAN ANYUENIIUTZTINTUUY
FPuuardnuarnsTmnsuuUATTa (nAane Wo
Kl ﬂju%’u) LAZLATOUNETAUSTIU NITHAVNAIUNY
Tusssu IndnwalveINITTINNqUNT AN Adviauay
Firasesniu weneiludendth nalosRaa

Definition of digital culture, cultural and
sociological development and impact of digital
media, understanding the social and cultural
implications of IT and developing analytical in the
area of digital culture, online communities,
traditional demographic factors (gender, race, class)
and cultural network social cohesion, identity and
social life, mixed culture, myth and citizen in digital

culture and society
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56 | 814332 n1sdesaientswmLN 3(2-2-5) | 814363 msAeaaionsWaIL 3(2-2-5) | YSusiain
Development Communication Development Communication
Lurde nufdiunisdearsiienisiamn LA nufdiunisdeansiioniswaun
ﬂizmumi?ammaxﬁammﬂwmagﬂl,mumumm ﬂ55‘U’Juﬂﬁ%ﬂﬁﬂiLLa%ﬁa‘Maﬁﬂ‘maﬁ&Jg‘ULL‘UUG\’]%JFYJ’]%J
Winnzauvedury uazdsautiionisiau Jadens | munzanvesyusy uasdnuitonisiaun Jadenis
n1siiles asvgia wasdsnuiiinasionisdoasiionts | nisiles iesvgia wasdsnuiiinasonisiomsiiions
Wain 9 NHTUY KALITUFITUUALANUTURATOU | W BRI NOVUY WAEITYTTIULATANUTURAYDU
Tunsieansiiien1sitau wasnsdlfnunisdeansile | Tunsfeansiientsiaun waznsdifinwinisieasiiie
s lunamilonauans s lumAmilonauans
Communication for development approaches and Communication for development approaches and
theories, appropriate communication processes and media | theories, appropriate communication processes and media
for community, political, economic and social issues in | for community, political, economic and social issues in
community context, law and ethics for development | community context, law and ethics for development
communication, and case studies of communication for | communication, and case studies of communication for
development in lower northern region development in lower northern region
57 | 814342 nsdemstruiamusssu 3(2-2-5) | 814364 msdesstiuiausssu 3(2-2-5) | USusviain
Cross Cultural Communication Cross Cultural Communication
Anwinsdeansvinunanaimussaudivainuais Anwinsdeansviunansimusssudivainans
TausssuszaudatanUsvzTausssudiusiy | TausssuszaudatanUsneTausssudiusiu
UsssulneuaranAiaurainratsvesiausssuly | Yssusulneuasamdiainumainraigvesimusssuly
srAuYnYy deu waglan Wilapnurainvateneniw | seauyuey dew waglan Wilapuvainnaienien iy
WAZNISAAIUNUIEVBINTY TAUARTILNAUTALSTIN | WAZNISAAINUNLIET0IN1Y) TAUARTIINAUTAUS T
a¥auzn1wIMnenTsdoans nseansiiuTamsssuves | eYauzatvimnenisdoans nseansiiuTausssuves
yARuguanmeiy msUsusluiausssuiivarmans | mdwusiuanmeiu msususiluiausssuiivarnmane
Communication among Cultures, Communication among Cultures,
Individualism versus Collectivism, Democratic and | Individualism versus Collectivism, Democratic and
culturally pluralistic values will be encouraged as the | culturally pluralistic values will be encouraged as the
student develops understanding and skills in | student develops understanding and skills in
recognizing language, attitudinal, non- verbal, and | recognizing language, attitudinal, non- verbal, and
ethnocentric variations in communication across | ethnocentric variations in communication across
cultures and adapting to cultures cultures and adapting to cultures
58 | 814344 ansdesnsluasdns 3(2-2-5) | 814365 InIngnsdearslussdns 3(2-2-5) | - USuswiain
Organizational Communication Organizational Psychology “U$udein
wnfn nszUINNsAeasYeIyAINTlueIAns wuade nquiiieatuinineinisdeansly | - ufudesue
Ainziannauasnavean1saeans Ingiunindu | eadns Aasisviannguazsaveanisdoaisesdns na | Mwin

wqaﬂ'ﬁsmmam%uasu‘mgﬂﬁﬂums?iaaﬂi nagnsnIg
domailensaiauyweduiusiuiousinnusasay
fnfronsdng naemunisudletymmianisieans e
s ensUfiRnuvesesdnsliiiusyavsnwgstu
Concepts,  processes  of  personnel
communication organizations, analyze cause and
effect  of

communications, focusing on

communication behaviors and motivations,

communication strategies for human relation in
workplace and organizational loyalty, solving
communication problems for strengthen organization

practice to better performance

gndnsdeansifienisainanyweduiusiuiieusinay
wazAusnineesing Jausssuesng ielasuadn
nsuftRnuvesesdnslifiszaniningedu
Concepts,  processes  of  personnel
communication organizations, analyze cause and
effect of

communications, focusing on

communication  behaviors and  motivations,

communication strategies for human relation in
workplace and organizational loyalty, solving
communication problems to strengthen organization

practice for a better performance
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59 | 814345 NM5IANITAINFUNUSAY 3(2-2-5) | 814366 N15IANIIAMUAUNUSAU 3(2-2-5) | USusviain
giidulddnude gildaulddude
Stakeholder Relationship Management Stakeholder Relationship Management
LA ngud uagnisdndunisdearndena LA nqul uaznisduiiunisdoasdena
gvd (oanardisannudiussufissnintesdnsiu | gvd iloaiauassisanruduiussuissninseadnsi
nautivaneeseIdning q Wy gnén dewnavy vy | nauthvaneuesesdnging q 1wy gndn desnavu ey
waziguia man Suszthlugiaduairsnmdnvaliifves | uaziguia man Suszthlugiaduairesnmdnvaliifves
29ANT wagNsade nsildiusuuaranuduiusiiddy | esng uagnisadhs nsfidusiuuasauduius s
Concepts, theories and strategic Concepts, theories and strategic
communication  management,  building  and | communication = management,  building  and
maintaining relationships between organization and | maintaining relationships between organization and
stakeholder groups: customers, media, communities | stakeholder groups: customers, media, communities
and government, lead to strengthen positive | and government, lead to strengthen positive
organizational images and create sustainable | organizational images and create sustainable
participation and relationships participation and relationships
60 814367 n1sadvassAsulaen 3(2-2-5) | wwmeinll
Creative Advertising
ATEUIUNITASLUIAIUARAS19ET TR
Tavanlunisudanindieddvaiio nisinluldlude
TawanUsglaneng 9 MSESsasIALazNITANLAININGNY
ulawan Wenisdenunuisuarnisiiausny
MITuAaUskazUNIIUNIsavN
Process of creative digital advertising
photography for different types of advertising media.
Create and manipulate advertising photography for
communication and presentation of art and
advertising photography
61 814368 nsAaANINNTUENA 3(2-2-5) | Winsieinlysl

Performing Arts

ﬂ’J’]llL‘ﬁUiJ’] UANNIT LUIAA E‘ULLUU ey
ns@fnwnieatunisuansluuiuniiuands asasiad
arAsingyied nweuns NMSIATIERRIAaEAT N1ARAIY
UNAINYUAS LAZNISANENDAYBIFIATAT NISENLLEYS
ANTEIUUN N1SAAIUUN KAYNTLUIUNITIUAITENENON
UNUINUDIUNLAAS

Background, principles, concepts, styles and
case studies of performing arts in theater, television
series and film; character analysis, screenplay
interpretation and character transmission; practice of
using the sounds, reading and interpretation the

script; the process of conveying the actors
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814369 nsdeansiiovitesiy 3(2-2-5)
Local Content Communication
AsadeassANaIUAIuAgg lulssdunis

a¥rsassiifeniiasiiu nsfnwniitygiviesiu &

dnualviesiu FavuruuasAauTausssy Auduaruinig

Bausanudufiesdudieiiendienisndnuas

YuauenunAnriudenda
The Creation of various works on the issue

of local content; study of local wisdom, local
identity, way of community, art and culture, products
and services; presentation the locality with content
with production and presentation through digital
media

wused v

63

814370 mM3ghenniiienisviaaiiien 3(2-2-5)
Travel Photography
nsyUINNTaSwIANUAnasassa Tunis

HAmAMENERITAen e st U4l deusvian

fine Ly Asfind SaAtiAe waglndeadife (Dudu nns

A NATIALATNITANLAININGE AIVia N19NT1Tveuiien

WeonisdeaunineuasnisiiauenunIadudals

warUMuNsdLaS e
Process of creative digital  tourism

photography for different types of media. For

example, print, multimedia, and social media. Create
and manipulate digital tourism photography for
communication and presentation of art and

promoting tourism photography

AT ERERLAIRG

64

814371 nswAndeidesdmiufunwses  3(2-2-5)
MINSHIY
Audio Production for Visually
Impaired Person
wdnnnsaiisassAnanuiudoidesdmivg
unnseaansiiiu wazUfoAnsuandedessuuuy
seq et lldesdasdmindulassnisitensiteus
Principles of creating audio work for the
visually impaired and practice producing various
forms of audio media for practical use by developing

a learning project
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814372 11551894 UTIENUALU2
Uszifugaulm
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In-depth and Sensitive News Reporting

WIAAA NSEUINNS WAdA warn1siEn3es veq
N1991891UY1L T8N kazI1U R UBaulNY, NS
Angiiiannudoulesszuinaunumvesiierntu
UszifiuuSundeny UseiRenans Tausssy anulaonsie
WAZASUTITNVOINTTIBNULIUTIE AT 1IUTTLAY
saulm, LLasmi?lﬂﬂﬁﬁaﬁ"wmﬂwmaﬁmmiswmuﬂn
Wean wazdnuszhuseulm

Concepts,  process,  techniques  and
storytelling through in-depth and sensitive news
reporting, the analysis on relations between
journalists’ roles and social context, cultures, safety
and ethics issues in in-depth and sensitive news
reporting, and various practices in in-depth and

sensitive news reporting
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Alternative Journalism in Disruptive Era

WIAR ANUVNNY RAINTTULUY o uaz
NSTVIUAITAIAYAII VB915aNTAERINIEeNTY
gadafudu wagn1sinufiRnimiansarsaians
adendunainvany

Concepts, meanings, and development of
formats, contents, and significant process in
alternative journalism in disruptive era, and various

practices in alternative journalism
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WIIIN3
Selected Topic in Academic Communication
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AndnTeiarnsENUG TR

related to academic

Specific  issues

communication; Critical Thinking and practice
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Selected Topic in Academic Communication
‘U‘J$LﬁuLQW’]:‘»V]’Nﬂ’]‘JgBaﬁL%ﬁ%’Wﬂ’]i fEnTs
AnnTeaynsEnUG R
related to academic

Specific  issues

communication; Critical Thinking and practice
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NSESNATIANAIUATUAN
Specific issues related to communication

practice; creating different types of media presentation
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MSAS NATIANAUA A
Specific issues related to communication

practice; creating different types of media presentation

YSusenian




133

=p.

Y aNIE UFuuse wa. 2560

Y anie Yfuuse wa. 2565

aseuiulse

69

814495 AednusszauUsyyns 6 Winefin

Undergraduate Thesis

nann1suazmaNg Inguszasd Jyminiide
Foauuigm nadeulsssznitesdusznausingg luns
1338 MTIATIER N1sasUnanITITeLasdolauauy
wleuiniaueranuAneinug

Introduction, objective, research problem,
the hypothesis, the connection between functions in
doing research, the analysis, the summary of research
well as

result and the recommendation as

presentation

814490 MeTNusITAUUIYYINS 6 wnain

Undergraduate Thesis

nann1suazmang Inguszasd Jymin1ide
Foauuigmu nadenlsszninesdusznausiieg lunis
1338 N19ATIER N1sasUnanITItekavdalauauy
wSouTaaLeNANUIME NS

Introduction, objective, research problem,
the hypothesis, the connection between functions in
doing research, the analysis, the summary of research
well as

result and the recommendation as

presentation
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70
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Communication Arts Project
NSYIUINTANLIINTINTUNANGAT WEn

Hunanudosdrates 1 do anunannlesuiivainans

ﬁmmgwmm%m?aﬁmwam AUINDUAUDIAINY

foen1svesngudinune  Tasiin1sussiliunmAives
wanuiethlugniswaunay

Integrating knowledge from any courses in
the curriculum, produce one work piece media

production from multiple platforms at least with a

standard appropriate media production. In response

to target audiences demand, evaluating the value of
the media production to the development media
working

Wineiviv
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814492 n1sHineu 6 wiqehia
Professional Training
nsUszgnauildvmesudmanmansiilsianu

wldlunisinauluesdnggsia mitenuniasy wie

aadnsduq WHunatedretios 400 $alus wie 16 dUaw

fONIANIIANYT
Apply  the

Communication Arts to the real world in the business

knowledge acquired in

organization, government agencies or other

organization with the length of internship must be at

400 working hour or least 16 weeks per semester

Wineiviv

72

814492 a@vnaRny 6 Mu2ein

Co-operative Education

nMsRnUfuAnuatelundlisauaindguse
onvu lngldsumnufiureuainuminendy

Professional training at a public or private
organization in Thailand with the approval of the

university

814493 @vwnaAny 6 Mu2ein

Co-operative Education

o A

MsRnUfuAnuatelundisnuainiguse
onvu Inglisumuiureuanuminegas

Professional training at a public or private
organization in Thailand with the approval of the

university

USusenian
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814494 n1sHNBUSUNIBRNIIU
Tusnedsznea

International Academic or

6 wienn

Professional Training
<% =] =% 4 a 6"
N1sRNoUTH NIaRnUAUTnamansly
nieunasgnsaensulunsussna lngldsuaiy
WwgeumnumInedadunanlitesnda 16 dai
Professional training and internship in
communication arts in government or private sectors
in overseas as approved by university for at least 16

weeks

814494 n1sENOUSUVSORNIU
TusinsUsena

6 wiunn

International Academic or

Professional Training

n1sHnouTy nIelnudruilmariansly
mhsunasgvselenvulusiiauseme laglasuaiy
wiwgeunuwInedaidunanldieenit 16 dav

Professional training and internship in
communication arts in government or private sectors
in overseas as approved by university for at least 16

weeks
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(Curriculum map of course)
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Program Structure of Bachelor of Communication Arts Program
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Program Learning Outcomes (competence-based education)
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